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Arthur  J.  Snider  of  the  Chicago  Daily  News 


His  approach 
to  science  reporting 
is  more  than  skin  deep 


Science  editor  Arthur  J.  Snider  has  a  rare  ability  to 
explain  complex  scientific  developments  to  news¬ 
paper  readers  in  language  they  understand  and  ap¬ 
preciate.  His  skill  has  won  him  an  army  of  readers 
and  the  respect  of  the  scientific  community  he  writes 
about. 

That’s  why  his  reports  of  advances  in  science  and 
medicine  and  his  weekly  “Medicine  Chest”  column 
are  welcome  medicine  to  editors— and  another  rea¬ 
son  why  the  CDN/S-T  Wire  Service  is  so  highly  re¬ 
garded  wherever  newspapers  are  published. 

Chic^o  Daily  News 

MARSHALL  FIELD,  PUBLISHER 


Arthur  J.  Snider  has  twice  reported  eclipses  of  the 
sun  from  an  airplane  at  20,000  feet,  and  has  covered 
every  manned  space  flight.  His  outstanding  skill  and 
accuracy  in  all  phases  of  medical  reporting  have  won 
him  numerous  awards  from  national  and  local  medi¬ 
cal  organizations,  and  earned  him  a  permanent  berth 
in  The  Illinois  State  Medical  Society  Hall  of  Fame. 


Thank  foa, 

California 

Newspaper 

Publishers 

Association 

for  Awarding  us  First, 

Second  and  Third  place  in 
General  Advertising  Excellence  for 
Dailies  over  50,000  circulation 
FIRST  -  The  San  Diego  Union 
SECOND  -  The  Sacramento  Union 
THIRD  -  South  Bay  Daily  Breeie 


Rochester's  Urban 
Journalism  Workshop  .  . 
It's  "Write  On". 


Teenagers  who  might  otherwise  have  spent  their 
summer  idle  were  having  fun  learning  about 
newspapering. 

This  )uly,  as  in  the  past  two  years,  youngsters  from 
city  neighborhoods  were  given  the  opportunity  to 
put  out  their  own  paper,  as  part  of  a  four-week 
Urban  journalism  Workshop  co-sponsored  by  the 
Democrat  cS;  Chronicle  and  The  Times-Union. 

Learning  journalism  basics  from  the  head  of  a 
high  school  English  department  was  highlighted 
by  visits  from  reporters  of  both  newspapers  and 
the  opportunity  to  accompany  them  on  assign¬ 
ments. 

The  students'  paper,  "Write  On”,  will  be  printed 
as  part  of  The  Times-Union  on  Saturday,  Septem¬ 
ber  2. 


Seven  workshops  graduates  in  the  last  two  years 
have  already  gone  on  to  college  to  further  their 
study  of  journalism  and  become  newspaper  re¬ 
porters. 


Good  newspapers  move  readers. 
We  are.  We  do. 


Gannett  Rochester  Newspapers 

55  Exchange  Street,  Rochester,  N.Y.  14614 


Democrat  &  Chronicle  (morning  and  Sunday)  The  Times-Union  (evenings) 
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DATELINE;  SUNCOAST 

Over  200/000 
strong 
and  still 

growing!  200^ 

194^7 


188,765 

W«*v«  passed  anoth»r  circulaKon  miUston* 
of  Th«  St.  Petarsburg  Timas  and  Evaning  In* 
dapandant!  According  to  Audit  Buroou  of  Cir¬ 
culations  roport  for  the  year  ending  3/31/72, 
combined  daily  circulation  is  200,863. 

That's  a  big  jump  since  last  year's  194,607, 
the  magic  number  that  placed  The  Times  and 
Independent  No.  1  in  the  circulation  race  on 
Florida's  West  Coast.  Our  lead  has  length¬ 
ened  to  more  than  11,000  ahead  of  the 
Tampa  combination. 


Fine  products  and  a  great  and  growing 
market-place  are  our  keys  tigsuccess. 

Talented,  dedicated  writers  and  photogra¬ 
phers  on  The  Times  ond  independent,  with  in¬ 
novative  approaches,  have  won  national  hon¬ 
ors  for  journalism,  including  the  Pulitxer  Prize 
and  National  Headliners  Award.  This  is  the 
colorful  coverage  of  local,  national  and  inter¬ 
national  news  that's  winning  new  readers 
every  day. 


As  the  Florida  Suncoast  we  serve  continues  to 
grow  at  a  record  rate,  we  are  dedicated  to 
keep  pace  with  newspaper  circulation,  never 
forgetting  our  dedication  to  highest  journalis¬ 
tic  standards. 


tiptprsburg  ainiPB 
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jisburg,Fla.  33^31 


1970  1971  1972 


{  AUGUST 

27-29 — New  York  State  Publishers  Association  convention.  Whiteface  Inn, 

I  Lake  Placid. 

j  SEPTEMBER 

6- 9 — INPA  European  Regional.  Esso  Motor  Hotel,  Amsterdam  Holland. 

7- 8 — SNPA  Circulators'  Symposium.  Marriott  Motor  Hotel,  Dallas. 

7- 10 — West  Virginia  Press  Association.  Greenbrier  Hotel,  Sulphur  Springs, 
W.  Va. 

8- 9 — Iowa  Daily  Press  Association.  Des  Moines. 

8- 10 — Mid-America  Newspaper  Mechanical  Conference.  Hotel  Muehle- 
bach,  Kansas  City,  Mo. 

9 —  Minnesota  AP  Association.  Rochester. 

9-10 — Illinois  Daily  Newspaper  Markets  Advertising  Seminar.  Holiday  Inn, 
Decatur. 

9-10 — Ohio  Newspaper  Association  Classified  Clinic.  Pick-Fort  Hayes 
Hotel,  Columbus. 

9- 13 — Canadian  Circulation  Managers'  Association.  Hotel  Nova  Scotian, 
Halifax. 

10- 12 — Texas  Daily  Newspaper  Association.  Sands  Hotel,  Las  Vegas,  Nev. 

10-22 — API  Editorial  Page  Editors  and  Writers  seminar.  Columbia  Univer¬ 
sity. 

12-15 — Newspaper  Advertising  Executives  Association  of  Canada.  Park 

I  Plaza  Hotel,  Toronto. 

14- 16 — Pennsylvania  Newspaper  Publishers  Association  Classified  Clinic. 
Reading  Motor  Inn,  Reading. 

15- 17 — Illinois  Newspaper  Production  Conference.  Waukegan  Sheraton 
Inn,  Waukegan. 

15-17 — Maryland-Delaware-D.C.  Press  Association.  Beach  Plaza  Hotel,  Ocean 
City. 

15— 17 — Pacific  Newspaper  Mechanical  Conference.  Hyatt  House,  San 
Jose,  Calif. 

16—  Hoosier  State  Press  Association  Advertising  Conference.  Holiday  Inn, 
Indianapolis. 

17 —  South  Dakota  AP  Association.  Madison. 

17-19 — Central  States  Circulation  Managers  Association.  Marriott  Motor 
Hotel,  Chicago. 

I  17-19 — Southern  Circulation  Managers'  Association.  Parliament  House, 
Birmingham,  Ala. 

17-20 — INPA  Eastern  Region.  Wychmere  Harbor  Club,  Harwich  Port, 
Cape  Cod,  Mass. 

17-20 — SNPA  Foundation  Seminar:  The  Military  in  a  Democracy.  Univer¬ 
sity  of  North  Carolina,  Chapel  Hill. 

19-20 — Illinois  Daily  Newspaper  Markets  publishers  meeting.  Holiday  Inn 
East,  Springfield. 

19-22 — National  Newspaper  Association.  Arlington  Hotel,  Hot  Springs,  Ark. 

21-22 — Allied  Daily  Newspapers.  Alderbrook  Inn,  Hood  Canal,  Union, 
Wash. 

21-23 — INPA  seminar.  Camelback  Inn,  Scottsdale,  Ariz. 

21- 23 — Interstate  Advertising  Managers'  Association.  Sheraton  Motor-Inn, 
Hagerstown  Md. 

22- 24 — Marine  Corps  Combat  Correspondents  Association.  Washington 
Hilton,  Washington,  D.C. 

22- 24 — New  England  AP  News  Executives  Association.  Moodus,  Conn. 

23- 24 — North  Dakota  Ap  Association.  Dickinson. 

24- 27 — INPA  Southern  Regional  conference.  Playboy  Plaza,  Miami,  Fla. 

24-27 — American  Association  of  Sunday  and  Feature  Editors.  Sheraton 

Islander,  Newport,  R.l. 

24-Oct.  6— API  Investigative  Reporters  seminar.  Columbia  University. 

27-29 — Pennsylvania  Newspaper  Publishers  Association.  Penn  Harris  Motor 
Inn,  Harrisburg,  Pa. 

27-29 — Suburban  Newspapers  of  America  seminar.  Quality  Motel,  Wash¬ 
ington,  D.C. 

29- 30 — Nebraska  AP  meeting.  Holiday  House,  Beatrice. 

30- Oct.  I — Advertising  Executives  Association  of  Ohio  Daily  Newspapers. 
Pick-Fort  Hays  Hotel,  Columbus. 

30-Oct.  I^AP  Society  of  Ohio.  Hollenden  House.  Cleveland. 

30-Oct.  I — Illinois  AP  Association.  Pheasant  Run,  St.  Charles,  111. 

i  OCTOBER 

1-3 — Inter-State  Circulation  Managers  Association.  Wilson  Lodge,  Ogleby 
Park.  W.  Va. 

1  1-3 — Ohio  Circulation  Managers  Association.  Sheraton-Columbus  Hotel, 

I  Columbus. 
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Me  teamed  up¥fith 
bladt  brainpower  to  put 
this  shopping  center  on  the  map 


The  ground  is  cleared— 
113,000  square  feet  of  it— for 
Progress  Plaza,  in  Harrisburg, 
Pennsylvania. 

And  it’s  a  dream  come  true 
for  the  Reverend  Leon  Sulli¬ 
van,  founder  of  Opportunities 
Industrialization  Centers 
of  America. 

Progress  Plaza  is  a  shop¬ 
ping  center  that  was  planned 
by  blacks,  to  be  owned  and  op¬ 
erated  by  blacks,  in  the  black 
community. 


these  are  playing  key  roles  in 
three  more  projects. 

Our  involvement  with  mi¬ 
norities  is  a  continuing  thing 
—and  ift  getting  deeper  all 
the  time,  not  only  for  us  but 
for  our  subsidiaries.  And 
it  rangesfromjust  plain  giving 
money  where  ife  needed,  to 
hi  ri  ng  people  to  work  for  S&H, 
to  helping  people  learn  howto 
help  each  other. 


Frank  Smith,  Jim  Grier,  Jim 
Swann,  and  Nick  Prim  above 
are  some  of  the  people  who 
made  it  happen. 

Our  contribution  was  Frank 
Smith  of  our  Marketing  Re¬ 
search  Department.  At  OIC’s 
request  he  set  up  an  intensive 
course  in  the  fine  points  of 
planning,  developing,  and  op¬ 
erating  shopping  centers. 
Nick  Prim  was  selected  as  one 
of  the  management  trainees 
to  take  the  course,  and  work 
with  architects  Jim  Grier  and 
Jim  Swann.  Now,  men  like 


Sperry  and  Hutchinson  @ 
The  Encouragement  Company 


Landmark 


“My  door  is  always  open.” 


A  trite  expression,  perhaps.  Except  when  it’s 
true. 

The  door  to  the  office  of  Paul  Huber,  Landmark 
president,  is  seldom  closed.  The  same  can  be  said 
for  virtually  every  executive  at  the  six  Landmark 
daily  newspapers  in  Norfolk  and  Roanoke,  Va.  and 
Greensboro,  N.  C. 

Our  personnel  philosophy  is  basic:  any  em¬ 
ployee  who  wants  to  discuss  a  problem  with  the 
boss  should  feel  free  to  talk  with  him  in  person. 
And  our  bosses  are  aware  that  the  newspaper 
business  is  a  people  business.  People  communi¬ 
cating  over  a  desk  can  usually  accomplish  much 
more  than  people  trying  to  communicate  via  inter¬ 
office  memos. 

Our  employees  are  our  greatest  asset.  We  re¬ 
spect  them  as  individuals  and  earnestly  solicit 
their  ideas  and  suggestions,  as  well  as  their  gripes. 
Together  we  work  to  produce  quality  newspapers 
to  strengthen  the  quality  of  life  in  the  communities 
which  we  serve. 

For  us,  an  open  door  policy  is  just  plain  com¬ 
mon  sense. 


1  LANDMARK 

\l  COMMUNICATIONS,  INC. 


1 50  W.  Brambleton  Ave.,  Norfolk,  Va.  23501 

The  Virgin  an-Pilot  LnOger-Star  Norfolk.  Va. 

The  Roanoke  Times  The  World-News  Roanoke,  Va. 

The  Greensboro  Daily  News  The  Greensboro  Record  Greensboro.  N.  C. 

LANDMARK  =  Quality  Newspapers 


CA  TCH-lines 


By  Lenora  Williamson 

THE  NEWSPAPER  GAME  is  depicted  in  its  infinite  variety 
on  a  game  board  in  the  annual  Chicago  Newspaper  Guild’s 
yearbook.  With  art  work  by  Daily  Nervs  artist  James  Yep  and 
columnist  Bob  Herguth  on  the  words,  you  might  know  what 
to  expect.  For  instance,  starting  from  home  base  at  the  City 
News  Bureau,  if  the  toss  lets  you  advance  5  squares,  the  text 
reads:  “You  end  the  work  day  by  stopping  at  the  zoo  to  do  an 
elephant  story.  The  elephant  grabs  your  notes  on  a  crime  se¬ 
ries  and  eats  them.  Go  back  .'I  squares.”  And  a  few  squares 
on:  “A  very  big  boss  smiles  at  you.  He  says  your  story  of 
yesterday  was  superb.  Then  he  calls  you  by  another  reporter’s 
name.  Go  hack  one  square.”  .And  near  the  end:  “A  picture 
editor  retires.  You  inherit  his  40-year  collection  of  unprintable 
wire  photos.  Advance  3  squares.” 

*  *  * 

PUNNY  TITLE  OF  THE  WEEK— Russ  Metz  writes  a  col¬ 
umn  for  the  Russell  County  Netvs  in  Jamestown,  Kentucky,  as 
“The  Pied  Typer.” 

*  *  * 

SHORTEST  INTERVIEW  in  the  history  of  contemporary 
journalism,  as  nominated  by  Bill  Kennedy.  Los  Angeles  Her¬ 
ald-Examiner  columnist,  is  the  one  Paul  Callan  of  the  London 
Daily  Mail  had  with  Greta  Garbo  at  the  Cannes  Film  Festival. 
Callan  spotted  Garbo  getting  out  of  a  car  and  ran  over,  be¬ 
ginning  “Miss  Garbo,  I  wonder  .  .  .”  Garbo  looked  right 
through  the  reporter  and  replied,  “Yy  vender?” 

*  *  * 

DEEP  IN  THE  DOG  DAYS  of  August,  here  are  some  dillies 
from  head  and  caption  folk.  Of  Andrew  Boggle,  who  climbed 
a  200-year  old  elm  in  England,  declaring  he’d  spend  his  va¬ 
cation  month  up  there  in  what  proved  a  successful  effort  to 
save  the  tree  from  being  cut  down,  the  New  York  Post  ob¬ 
served:  “Tree-Speech  Movement.” 

When  Reading  (Pa.)  Eagle's  Thomas  P.  Miller  wrote  about 
a  Chinese  lecturer  playing  the  ching  (seven-stringed  musical 
instrument),  the  copy  desk  came  up  with  “The  Chinese  Do 
Their  Own  Ching.”  And  if  that  doesn’t  prove  it’s  August,  how 
about  Garden  City  (N.Y.)  Newsday's  catch-line  for  a  Rex 
Lyons  photo  of  a  boy  fishing  in  s  small  boat  while  overhead 
seagulls  circled:  “A  Case  of  Boy  Meets  Gull”?  Out  in  Las 
Vegas,  the  Sun  captioneer  started  off  with  “RUB-A-DUB-DUB” 
for  the  photo  of  panda  Ling-Ling  playing  in  a  tub  of  water  at 
the  National  Zoo. 

«  «  * 

ENGLISH  AS  IT  IS  SPOKEN— Bill  E.  Burk  in  his  sports 
column  for  the  Memphis  (Tenn.)  Press^cimitar  on  a  recent 
Saturday  noted  of  Casey  Stengel’s  82nd  birthday,  “It’s  still 
astonishing  that  few  people  know  that  the  01’  Maestro  once 
coached  baseball  and  taught  English  (?)  at  Ole  Miss.  What 
he’s  done  to  the  English  language  since!” 

«  »  * 

PRESIDING  AT  THE  BAR  of  the  Lansing  Press  Club  in 
Michigan  is  Jeannie  Beauchamps,  who  is  bartending  to  pay 
her  way  through  the  local  business  university.  Virginia  Red- 
fern,  State  Journal  writer  interviewing  Jeannie,  relates  she’s 
never  bad  to  call  the  gendarmes  to  settle  any  arguments  or 
fights.  None  of  these  situations  has  occurred  at  the  Press  Club 
“where  the  most  lively  activity  usually  is  a  game  of  pool.” 

«  «  » 

JUST  A  BUNCH  OF  BARBARIANS,  declared  an  angry 
editorial  in  Kansas  City  Times  with  the  opener:  “When  Ameri¬ 
cans  travel,  they  leave  ruins  in  their  paths  to  rival  a  battle¬ 
field.  The  sheer  wanton  vandalism  perfected  by  the  American 
tourist  threatens  to  make  the  depr^ations  of  Attila  the  Hun 
and  the  Visigoths  who  beat  him  look  like  the  tidy  good  turns 
of  Boy  Scouts  on  Earth  Day.”  The  editorial  writer  mentioned 
indignities  inflicted  on  geysers  and  Morning  Glory  Pool  in 
Yellowstone  Park  and  that  visitors  have  been  spraying  names 
on  Grand  Canyon  rocks  with  pressurized  paint.  “When  a  park 
ranger  scolded  one  father,  he  said,  ‘We  thought  this  was  what 
everybody  did.  The  rocks  are  for  everybody,  aren’t  they?’  Good 
night,  father!” 
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LIVES 

The  second  largest  newspaper 
buy  in  the  New  York  Metro  Area- 
influences  sales  decisions  of  over 
2,000,000  adults  daily  in  communi¬ 
ties  whose  homogeneity  binds  it 
into  one  big  easy  to-read  consumer 
market. 

UNYT 


SELLING  POWER 


STAR  LED6ER  •  L0N6 ISUND  PRESS 
STATEN  ISUND  ADVANCE  •  JERSEY  JDURNAL 


REPRESENTED  BY  NEWHOUSE  NEWSPAPERS 


Robert  U.  Brown 
Publitkar  and  Editor 


&  Publisher 

®  THE  FOURTH  ESTATE 
James  Wright  Brown 
Publisher,  Chairman  of  the  Beard,  1912-1959 


• 

•  /m  Charter  Member.  Audit 

'iaiOTN*  ot  CirculatioiM 

r*'\A0l^*  Member,  American 

*e^s^v*  Businesa  Preea  lac. 

•■e  I  *' 


6  Mo.  average  net  paid  June  80,  1972 — 26,056 
Renewal  rate — 76.97% 


Truth  and  honesty  rating 

A  study  undertaken  by  two  University  of  Connecticut  psychologists, 
Professors  Julian  B.  Rotten  and  Donald  K.  Stein,  rating  20  occupations 
on  the  basis  of  whether  people  consider  the  practitioners  “truthful” 
or  not,  is  getting  some  attention  in  the  public  prints.- 

On  the  basis  of  -lOO  in-depth  interviews,  the  researchers  listed  news¬ 
paper  columnists  number  IG  in  the  scale  of  20.  One  would  think  that 
more  columnists  would  find  some  grist  here  for  their  mills. 

Mike  McGrady  in  a  Ncivsday  column  said  “you  probably  won’t  be¬ 
lieve  this,  considering  its  source,  but  the  American  people  feel  that  tv 
repairmen  are  more  honest  than  newspaper  columnists.”  He  noted 
that  columnists  finished  “behind  dentists  and  plumbers,  barely  ahead 
of  jx)liticians  and  used-car  salesmen.” 

In  terms  of  honesty,  the  ratings  were:  1.  Physicians;  2.  Clergymen;  3. 
Dentists;  4.  Judges;  5.  Psychologists;  6.  College  professors;  7.  Psychi¬ 
atrists;  8.  High  school  teachers;  9.  Lawyers;  10.  Law  enforcement  of¬ 
ficials;  II.  Tv  news  reporters;  12.  Plumbers;  13.  Business  executives; 
14.  U.S.  Army  generals;  15.  Tv  repairmen;  16.  Newspaper  columnists; 
17.  Auto  repairmen;  18.  Labor  union  officials;  19.  Politicians;  20.  Used 
car  salesmen. 

McGrady  reported  the  only  one  he  could  find  to  dispute  the  poli¬ 
ticians’  rating  was  a  used  car  salesman  who  thought  they  should  be  one 
notch  lower. 

The  Valley  Morning  Star  in  Harlingen,  Texas,  noted  the  survey 
and  devoted  an  editorial  in  defense  of  used  car  salesmen  and  their 
honesty.  “Salesmen.  Arise!”  was  the  title  of  the  editorial.  It  also  quoted 
a  news  report  from  Springfield,  Ill.,  about  a  resolution  introduced  by 
Illinois  state  representative  Bruce  Douglas  expressing  concern  “al)Out 
the  tarnished  image  of  the  politician  in  this  state.”  He  said  members 
of  the  General  .\ssembly  “are  eager  to  alleviate  the  problem.” 

Douglas  would  establish  a  committee  of  six  representatives  to  meet 
with  political  and  behavioral  scientists  and  to  report  back  ways  the 
members  can  enhance  their  image  with  the  ultimate  goal  of  portraying 
the  legislature  to  the  public  mind  “as  the  trusted  servant  of  the  people 
of  the  state  of  Illinois.” 

The  rejoinder  from  Texas  was:  “Why  shucks,  Mister  Douglas,  all 
you  have  to  do  is  pass  a  law  that  says  taxpayers  will  hereafter  hold  all 
politicians  in  the  highest  esteem,  and  anyone  caught  not  placing  the 
utmost  trust  in  them  will  be  charged  with  a  misdemeanor.  That’ll  fix 
that  ungrateful  public.” 

Most  of  the  ratings  involve  areas  where  there  has  been  some  physical 
contact  and  therefore  personal  experience  between  the  person  inter¬ 
viewed  and  the  professional,  or  semi-professional,  job  holder.  This 
doesn’t  hold  for  newsjjaper  columnists  where  the  rating  reflects  im¬ 
pressions  gained  from  what  was  read  or  said  about  them.  We  wonder 
how  newspajjer  reporters  and/or  editors  would  stack  up  in  such  a 
rating? 

Douglas  wants  the  politicians  to  arise — at  the  taxpayers’  expense. 
The  Texas  paper  wants  used  car  salesmen  to  arise.  We  suggest  col¬ 
umnists  arise.  Broadcasters  will  suggest  tv  news  reporters  should  do 
the  same.  A  proliferation  of  committees  with  fancy  titles,  “In  Defense 

of - ,”  calling  each  other  names  and  jockeying  for  position  on  the 

psychologists’  scale  would  enliven  the  silly  season. 


Th*  Oldatt  Publlihers'  and  Advartitan' 
Nawspapar  in  Amarica 

With  which  hava  bean  mergad:  Tha  Journalist 
astabliihed  March  22,  1884;  Newspapardom 
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letters 

GUILD  ENDORSEMENT 

Your  story  (July  29)  concerning  the 
position  taken  by  James  B.  Woods,  inter¬ 
national  chairman  of  the  Newspaper  Guild, 
relative  to  the  endorsement  by  the  Guild’s 
International  Executive  Board  of  Senator 
George  McGovern’s  presidential  candidacy 
certainly  needs  some  clarification. 

E&P  reports  that  Woods  remarked  that 
“the  tumult  appeared  to  be  centered  in 
Washington’’.  The  writer  immediately  fol¬ 
lows  with  the  statement  “Leaders  of  the 
W^ashington-Baltimore  Guild,  which  has 
2.300  members,  have  opposed  the  Interna¬ 
tional  Officers  and  their  policies  for  some 
time.” 

It  could  be  expected  that  Washington, 
with  its  abundance  of  political  reporters, 
would  be  the  center  of  any  “tumult”  con¬ 
cerning  a  first  time  endorsement  of  a  presi¬ 
dential  candidate  by  any  segment  of  the 
leadership  of  the  Newspaper  Guild.  How¬ 
ever,  to  presume  that  this  is  a  basis  for 
suggesting  a  continuing  war  between  this 
local  and  the  international  officers  and 
their  policies  is  ridiculous. 

The  writer  follows  his  inference  of  con¬ 
tinuing  contention  between  TNG  and  its 
W'^ashington-Baltimore  local  with  evidence 
pointing  to  criticism  by  tbe  Washington- 
Baltimore  executive  board  of  Guild  Presi¬ 
dent  Charles  Perlik's  premature  announce¬ 
ment  of  the  International  Executive  Board's 
endorsement.  The  article  further  extracts 
from  context  the  fact  that  the  Washington- 
Baltimore  local  executive  board  pointed  out 
to  its  members  that  “Perlik’s  action  binds 
no  member  of  the  Washington-Baltimore 
local  and  commits  none  of  its  resources  to 
anv  candidacy.” 

What  the  writer  failed  to  point  out  is 
that  the  opening  paragraph  of  the  action 
taken  by  tbe  W’ashington-Baltimore  leader¬ 
ship  expressly  recognized  the  right  of  all 
trade  unionists  to  take  positions,  endorse 
candidates,  demonstrate,  picket  or  strike 
in  furtherance  of  their  economic  interests. 
This  unreported  position  is  a  position 
which  is  not  or  ever  has  been  a  point  of 
disagreement  between  this  local  and  our 
International  Officers. 

A  majority  of  delegates  from  tbe  Wash¬ 
ington-Baltimore  local  supported  a  con¬ 
vention  endorsement  of  the  candidacy  of 
George  McGovern  for  the  Democratic  nom¬ 
ination  but  our  local  majority  was  overcome 
by  a  majority  of  delegates  present  in  Puerto 
Rico.  A  majority  of  delegates  from  our 
local  opposed  the  motion  for  International 
Executive  Board  endorsement  of  any  candi¬ 
date  but  again,  the  majority  of  convention 
delegates  thought  and  acted  differently. 
Neither  decision  was  a  victory  for  the  ma¬ 
jority  of  the  delegates  from  our  local,  but 
the  decisions  were  arrived  at  in  the  demo¬ 
cratic  fashion  by  tbe  supreme  authority  of 
our  union  and  we  shall  abide  by  and 
support  those  decisions. 

Our  international  union  has  had,  since 
its  birth,  a  proud  tradition  of  democracy 
in  the  pursuit  of  our  constitutional  purpose. 
Over  tbe  years,  it  has  not  been  bought  or 
held  cheaply.  Those  of  us  who  want  that 
tradition  and  purpose  to  continue  will  al¬ 
ways  support  the  people  and  policies  which 
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strengthen  them  and  oppose  the  people  and 
policies  which  would  weaken  them. 

Brian  L.  Florks 
Administrative  Officer,  W  ashington-Balti- 
more  Newspaper  Guild 
Washington,  D.C. 

*  *  * 

Statements  by  James  F.  Woods,  the  News¬ 
paper  Guild  chairman.  (E&P  July  29)  re¬ 
garding  the  endorsement  of  George  McGov¬ 
ern.  are  riddled  with  inconsistencies. 

He  said  that  a  purpose  of  the  Guild  is 
to  “raise”  journalism  standards  and  “eth¬ 
ics”  of  the  newspaper  business.  However, 
the  endorsement  by  his  International  Ex¬ 
ecutive  Board  defied  ethics  since  the  action 
was  contrary  to  the  convention  resolution 
which  specified  an  endorsement  after  con¬ 
clusion  of  both  political  conventions. 

Mr.  Woods  said  the  endorsement  was 
based  on  “a  sentiment  (his  own)”  that  the 
union  should  support  McGovern.  Raising 
journalism  standards  and  practicing  ethics 
cannot  be  accomplished  by  “sentiment.”  but 
depends  upon  concerted  action  by  and  ac¬ 
curate  sounding  of  wbat  journalists  want. 

Mr.  Woods  said  flak  from  the  Guild  en¬ 
dorsement  centered  in  Washington.  Flak 
is  flying  among  all  locals,  but  tbe  Guild 
always  pays  tbe  most  attention  to  tbe  Wash¬ 
ington-Baltimore  Guild  because  an  officer 
there  has  challenged  and  questioned 
Charles  A.  Perlik  Jr.’s  leadership  of  the 
union. 

Mr.  Woods  reiterated  that  news  writers 
constitute  a  minority  of  the  Guild  member¬ 
ship.  It  seems  that  it’s  high  time  that  jour¬ 
nalists  have  a  union  representing  their  in¬ 
terests  and  withdraw  from  a  union  treating 
them  like  a  bothersome  minority. 

James  Grogan 

New  York,  N.Y. 

*  *  » 

WHERE  TO  PUT  PUZZLE 

As  a  puzzle  maker,  crossword  and  other, 
I  have  a  word  of  advice  to  feature  editors 
concerning  the  location  of  the  crossword 
puzzle  on  the  page. 

People  work  crossword  j)uzzles  in  two 
styles.  1)  They  spread  the  paper  out  flat 
on  a  table  or  desk.  2)  They  quarter  fold 
an  8-col.  page  and  use  the  thickness  of  the 
paper  thus  folded  to  support  the  puzzle  as 
they  write  on  it. 

Tlie  puzzle  should  be  located  above  and 
to  tbe  left  of  tbe  clues.  This  gives  the  puz¬ 
zle  worker  space  to  rest  his  hand. 

The  best  location  on  tbe  page  is  in  the 
u|)i)er  left  hand  corner:  second  best  is  in 
lower  left  quarter  of  the  page,  preferably 
at  the  top  of  that  quarter. 

Crossword  puzzle  fans  are  loyal.  They 
will  seek  out  the  puzzle  wherever  you  hide 
it,  but  they  will  grumble  and  groan  if  it 
is  inconvenient  to  write  as  they  work  it. 

W.  T.  Rare 

Sault  Ste.  Marie,  Midi. 

*  *  * 

ADVOCACY  DEFINITION 

If  we  accept  Thomas  Driscoll’s  definition 
of  proper  advocacy  journalism  (July  15)  in 
which  he  would  rule  out  subject  matter 
that  is  intensely  controversial  in  a  com¬ 
munity  we  would  lose  some  of  tbe  greatest 
journalism  of  our  century.  To  take  only  two 
examples,  Driscoll’s  definition  of  proper  ad¬ 
vocacy  journalism  would  mean  that  the 
work  of  Ralph  McGill  and  Hodding  Carter 
on  race  would  not  have  been  published,  for 
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certainly  “half  the  people,  or  more”  thought 
they  were  dead  wrong  in  their  pleas  for 
fair  treatment  of  blacks  in  two  states  of 
the  Deep  South. 

If  we  accept  Driscoll’s  definition  we  fall 
into  the  trap  McGill  saw  in  1965:  “A  dis¬ 
turbing  number  of  newspapers  today  see 
nothing  wrong  in  publicly  stating  that 
they  conceive  their  highest  duty  to  be 
that  of  fitting  themselves  into  the  life  of 
the  community.  This  means,  of  course,  that 
if  a  community  is  governed  by  a  corrupt 
and  corrupting  group,  the  paper  will  fit 
in  with  it.” 

I  am  still  looking  for  a  useful  definition 
of  advocacy  journalism. 

R.  L.  Chambers 

New  York.  N.Y. 

*  *  * 

SUPPORT  FOR  ‘WEEK’ 

1  want  to  express  my  thanks  to  Editor 
&  Pi  BLiSHER  on  behalf  of  my  committee 
and  Newspaper  Association  Managers  Inc., 
annual  sponsors  of  Newspaper  Week,  for 
its  support  of  our  efforts  to  create  a  better 
understanding  and  acceptance  of  newspa¬ 
pers  and  a  free  press  at  the  local  level. 

Along  with  encouraging  more  and  better 
promotion  by  newspapers  during  Newspa¬ 
per  Week,  October  8-14.  and  on  Newspaper 
Carrier  Day.  October  14.  we  are  also  urging 
newspapers  to  plan  creative,  year-around 
and  seasonal  promotion  in  their  own  be¬ 
half. 

One  person  deserving  of  much  credit  is 
John  F.  Blatt.  our  Newspaper  Week  Com¬ 
mittee  coordinator,  who  also  served  with 
me  in  1967  in  a  similar  capacity  and  did 
a  fine  job.  Retired  promotion  manager  of 
the  Oklahoma  City  Daily  Oklahoman  and 
Times,  he  has  applied  his  abilities  in  re¬ 
tirement  to  help  newspapers  across  the  na¬ 
tion  because  he  knows  how  important  news¬ 
papers  and  a  free  press  are  to  a  free  society 
and  to  free  men  and  women. 

William  J.  Oertel 

Columbus,  Ohio 


Short  Takes 

S  said  the  two  male  inmates  were 
working  as  trystys  on  the  first  floor  of 
the  jail,  where  women  prisoners  are  con¬ 
fined. — Tallahassee  (Fla.)  Democrat. 

*  * 

Among  other  things,  the  McGovern 
campaign’s  fun-raising  operations  are  re¬ 
ported  to  have  come  to  a  virtual  halt  in 
the  wake  of  Mr.  Eagleton’s  disclosure. — 
New  York  Times. 

m  *  * 

To  the  dismay  and  anger  of  Hawaii’s 
swindling  native  population,  a  legal  chal¬ 
lenge  is  brewing  ...  —  Dayton  (0.) 
Daily  News. 

♦  ♦ 

Magda  Gabor  will  marry  T  H  , 
an  old  Hungarian  fiend,  ...  —  Tulsa 
(Okla.)  Daily  World. 

«  * 

H  said  he  hit  W  over  the  head 
with  a  chair,  “but  that  didn’t  phase  him.” 
— Cincinnati  Enquirer. 

♦  ♦  ♦ 

(E&P  pays  $2  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers  and 
reprinted  here.) 
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WHAT  DOES 
SIMMONS  REALLY 


SAY  ABOUT  THE 
NEW  YORK  MARKET? 

Simmons  says  that  in  the  New  York  market. . . 


More  adults  with  individual  employment 
incomes  of  $15,000  and  up  read 
The  New  York  Times  than  read  both  other ' 
New  York  newspapers  combined. 


More  homeowners  with  homes 
valued  at  $40,000  or  more  read 
The  Times  than  read  any 
other  New  York  newspaper. 


More  adults  with  household 
incomes  of  $25,000  and  up  read 
The  New  York  Times  than  read 
both  other  New  York  newspapers 
combined. 

The  median  household  income 
of  weekday  Times  readers  is  $17,350. 
That’s  78  per  cent  higher  than 
the  U.  S.  figure,  46  per  cent  higher  ' 
than  the  New  York  figure  and  %|| 
57  per  cent  more  than  the  other  ^ 
weekday  morning  paper.  W 


More  weekday  Times  readers 
have  incomes  from  stocks 
and/or  bonds  than  readers  of  any 
other  New  York  newspaper. 


More  pwple  employed  in 
professional,  technical, 
managerial,  official  or  proprietor 
occupations  read  The  Times  i 
than  read  any  other  New  York  J 
newspaper. 


More  college  graduates  read 

The  Times  than  read  both  other  weekday 

newspapers  combined. 


What  Simmons  says  so  explicitly 
about  The  New  York  Times  is  what 
experienced,  knowledgeable 
advertisers  have  always  known 
about  the  New  York  market. 


Which  is  why  The  Times  consistently  leads  all 
newspapers  in  the  New  York  market  in 


.total  advertising 

.general  advertising 

.automotive  advertising 

.classified  advertising 

.real  estate  advertising 

.Manhattan  department  store  advertising 

.financial  advertising 


...amusement  advertising 
...alcoholic  beverage  advertising 
...apparel  advertising 
...airline  advertising 
...book  advertising  ^ 

...hotel  and  resort  advertising  " 
...educational  advertising 


THE  NEWYORK  TIMES 

Does  something  special  for  advertisers  because  Us  something  special. 
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3  subpoena  case  reporters 
uncertain  of  renewed  calls 

By  Robert  C.  Davis 


No  one  in  the  press  felt  more  personally 
the  sting  of  the  Supreme  Court’s  recent 
disclosure  decision  than  three  newsmen 
who  have  invoked  reporter’s  privilege  in 
refusing  to  tell  grand  juries  about  their 
news  sources. 

The  newsmen  —  Earl  Caldwell,  New 
York  Times  West  Coast  correspondent; 
Paul  M.  Branzburg,  a  Detroit  Free  Press 
reporter,  and  Paul  Pappas,  a  newsman- 
photographer  for  a  New  Bedford,  Mass,  tv 
station — in  separate  cases,  have  refused 
to  testify  before  grand  juries. 

As  far  as  Caldwell  is  concerned,  he  said 
“harrassment”  would  be  the  government’s 
only  reason  to  order  him  before  a  grand 
jury  now. 

On  leave  from  the  Times  this  summer, 
until  August  25,  Caldwell  is  serving  as 
co-director  of  Columbua  University’s  sum¬ 
mer  training  program  for  minority  jour¬ 
nalists,  after  which  he  returns  to  his  Cali¬ 
fornia  beat. 

What  the  government  wanted 

He  said,  “They  must  reissue  a  subpoena 
and  would  have  to  reimpanel  a  grand 
jury.  I  personally  do  not  expect  a  subpoe¬ 
na.  The  government  has  gotten  what  it 
wanted  in  my  case.” 

Caldwell  said  he  was  called  originally 
to  testify  on  what  he  learned  of  the  Black 
Panthers  while  covering  them  as  a  Times 
reporter. 

“Most  of  the  Panthers  are  out  of  the 
party  or  out  of  the  country. 

“Maybe  they  (the  authorities)  want  to 
humiliate  or  teach  journalists  a  lesson. 

“They  could  reconvene.  If  they  were  to 
do  so  it  would  be  something  personal.  I 
would  still  not  appear  if  called  now,” 
Caldwell  said. 

The  deciding  vote 

He  asserted  that  if  Supreme  Court  Jus¬ 
tice  William  Rehnquist  had  disqualified 
himself  from  voting  in  the  5-4  decision, 
the  court  would  have  been  deadlocked. 
Caldwell  said  Rebnquist  should  not  have 
voted,  because  he  was  serving  in  the  De¬ 
partment  of  Justice  at  the  time  of  the 
grand  jury  investigations. 

Pappas’  case  also  involves  the  Black 
Panthers.  He  said  he  gained  admittance  to 
Panther  headquarters  and  was  invited  to 
spend  the  night,  awaiting  a  police  raid,  on 
his  word  not  to  reveal  anything  about  the 
party  or  its  members. 

Last  year  he  was  granted  a  stay  by 
Supreme  Court  Justice  William  J.  Bren¬ 
nan  on  a  second  grand  jury  subpoena.  But 
the  high  court’s  decision  makes  Pappas 
uncomfortable  now. 

“Since  the  Supreme  Court’s  decision 
came  down,  it  is  the  D.A.’s  move.  The 


grand  jury  is  still  in  session,”  he  said. 

He  commented,  “The  decision  puts  the 
media  in  a  worse  position  than  before, 
because  these  (radical)  groups  won’t 
trust  you  now.” 

Letter  from  Kentucky 

Branzburg,  whose  subpoenas  derive 
from  county  court  action  in  Kentucky,  was 
the  first  recipient  of  definitive  action  as  a 
result  of  the  decision. 

In  late  July,  he  received  a  letter  from 
the  Jefferson  County,  Kentucky,  common¬ 
wealth  attorney,  asking  him  to  return  to 
the  state  to  testify  on  the  manufacture  of 
hashish  before  a  grand  jury. 

As  a  reportei'  for  the  Louisxnlle  Covri- 
er-Jounutl,  Branzburg  wrote  by-lined  arti¬ 
cles  that  be  witnessed  laboratory  produc¬ 
tion  of  hashish  in  Jefferson  and  Franklin 
counties. 

He  said  that  he  wrote  back  to  the  com¬ 
monwealth  attorney  that  he  had  nothing 
to  contribute  to  the  investigation,  and  that 
he  did  not  possess  the  technical  back¬ 
ground  to  state  what  he  saw  processed 
was  indeed  hashish. 

He  said,  if  ordered  back,  be  would  obey, 
but  added  it  would  be  “unetbical”  to  re¬ 
veal  something  he  learned  under  his  prom¬ 
ise. 

Matters  rest  largely  with  judicial  au¬ 
thorities.  If  called,  each  reporter  would 
weigh  the  risk  of  a  contempt  citation 
against  the  protection  of  a  news  source. 

4c  4:  ]|e 

One  post-derision  bill 

Several  bills  that  w’ould  confer  a  confi¬ 
dential  privilege  on  newsmen  await  action 
in  Congress  but  there  is  little  chance  that 
will  come  before  the  present  session  is 
adjourned  in  the  next  few  weeks. 

One  of  the  measures  was  introduced 
immediately  after  the  Supreme  Court  an¬ 
nounced  its  decision  in  June.  The  author, 
U.S.  Senator  Alan  Cranston  of  Califor¬ 
nia,  a  former  correspondent  for  the  old 
International  News  Service,  has  advised 
editors  in  a  letter  seeking  their  support 
that  he  feels  the  other  bills  do  not  meet 
the  problem  head-on  as  his  would. 

The  Cranston  bill  says  “a  person  con¬ 
nected  with  or  employed  by  the  news 
media  or  press  cannot  be  required  by  a 
court,  a  legislature,  or  any  administrative 
body  to  disclose  before  the  Congress  or 
any  federal  court  or  agency  any  informa¬ 
tion  or  the  source  of  any  information  pro¬ 
cured  for  publication  or  broadcast.” 

Some  of  the  other  bills  before  Congress, 
Cranston  said,  limit  to  some  degree  the 
confidentiality  privilege  and  open  the  door 
to  loopholes  which,  in  his  judgment,  could 


lead  to  governmental  abuse  and  repressive 
restrictions  on  press  freedoms. 

APME’s  favorite  bill 

The  Freedom  of  Information  Committee 
of  the  Associated  Press  Managing  Editors 
has  issued  an  advisory  that  the  bill  which 
meets  the  needs  best  is  the  one  co¬ 
sponsored  by  Senator  James  B.  Pearson  of 
Kansas  and  Congressman  Ogden  M.  Reid 
of  New  York. 

Fol  chairman  John  R.  Finnegan  of  the 
St.  Paul  Dispatch  and  Pioneer  Press 
pointed  out  how  the  Pearsoji-Reid  bill, 
which  was  introduced  before  the  Supreme 
Court  ruling,  would  protect  newsmen  with 
a  limited  privilege. 

“Realistically,”  Finnegan  said,  “an  ab¬ 
solute  privilege  does  not  appear  to  stand 
much  chance  of  adoption.” 

In  the  Pearson-Reid  bill  the  “qualifica¬ 
tions”  eliminating  the  privilege  would  ap¬ 
ply  to  information  already  published,  libel 
cases  in  which  the  defendant  asserts  a 
defense  based  on  tbe  source  of  informa¬ 
tion  and  tbe  details  of  any  grand  jury  or 
other  proceeding  which  is  required  to  be 
secret  under  U.S.  laws. 

The  measure  also  provides  that  a  per¬ 
son  seeking  information  where  a  person 
claims  a  privilege  may  apply  to  a  U.S. 
district  court  for  an  order  divesting  the 
privilege.  The  order  would  be  granted  if 
the  court  determines  disclosure  is  neces¬ 
sary  to  pievent  a  threat  to  human  life, 
espionage  or  foreign  aggression. 

Senator  Sam  J.  Ervin,  Jr.,  chairman 
of  the  Senate  Judiciary  Subcommittee  on 
Constitutional  Rights  is  preparing  a  bill 
for  consideration  by  the  full  Judiciary 
Committee  late  in  August  or  early  Sep¬ 
tember. 

The  specific  provisions  of  Senator  Er¬ 
vin’s  bill  are  undisclosed  but  members  of 
his  staff  have  stated  that  it  will  not 
guarantee  absolute  protection  against 
disclosure  as  provided  in  a  bill  introduced 
by  Senator  Alan  Cranston  of  California 
on  June  30,  the  day  after  the  Supreme 
Court’s  ruling. 

On  the  House  side,  a  Judiciary  subcom¬ 
mittee  chaired  by  Rep.  Emanuel  Celler  of 
New  York  has  held  hearings  but  made 
no  report. 

Senator  Ervin’s  approach  to  appropri¬ 
ate  legislation  to  shield  newsmen  and  their 
sources  from  forced  disclosure  of  confi¬ 
dential  information  leans  more  toward  ju¬ 
dicial  interpretation,  of  first  amendment 
rights  than  either  Senator  Cranston’s  or 
Senator  Pearson’s.  His  consultations  with 
Senator  Pearson  and  others,  are  aimed 
at  arriving  at  a  compromise  measure 
which  will  balance  the  constitutional 
rights  of  the  news  media  to  gather  and 
publish  news  with  the  government’s  in¬ 
terest  in  lavr  enforcement. 

During  the  Ervin  Committee  hearings, 
and  in  speeches  in  Congress  and  to  private 
groups,  the  North  Carolina  Senator  has 
expressed  agreement  with  the  rulings  of 
federal  district  and  appellate  courts  in 
the  Earl  Caldwell  case.  The  core  of  those 

(Continued  on  page  10) 
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Newsmen^s  privilege 

(Continued  from  page  9) 

decisions  was  that  where  the  public’s 
“right  to  be  informed’’  would  be  jeopar¬ 
dized  by  a  journalist’s  submitting  to  se¬ 
cret  grand  jury  interrogation,  the  Govern¬ 
ment  must  demonstrate  a  compelling  need 
for  a  witness’s  evidence  before  he  can  be 
required  to  testify. 

The  Supreme  Court  rejected  the  “com¬ 
pelling  need”  doctrine  but  Senator  Ervin 
has  strongly  indicated  support  of  it.  In  a 
Senate  speech  on  July  24  he  said  he  found 
the  Court’s  reasons  for  rejecting  it  “nei¬ 
ther  impressive  nor  persuasive.”  Instead, 
he  agreed  with  Justice  Potter  Stewart’s 
dissenting  opinion  in  which  he  wrote  that 
“the  Court’s  crabbed  view  of  the  First 
Amendment  reflects  a  disturbing  insensi¬ 
tivity  to  the  critical  role  of  an  independent 
press  in  our  society.” 

Justice  Stewart  held  that  “the  report¬ 
er’s  constitutional  right  to  a  confidential 
relationship  with  his  source  stems  from 
the  broad  societal  interest  in  the  free  flow 
of  information  to  the  public.”  Senator  Er¬ 
vin  endorsed  this  doctrine,  indicating  that 
whatever  legislation  he  proposes  will  re¬ 
flect  awareness  of  a  growing  concern  over 
government  interference  with  the  opera¬ 
tion  of  a  free  press. 

*  *  * 

“Where  a  newsman,  by  dint  of  his  own 
investigative  efforts,  personally  observes 
conduct  constituting  tbe  commission  of 
criminal  activities  by  persons  at  a  partic¬ 
ular  location,  the  newsman,  and  not  the 
persons  observed,  is  the  ‘source’  of  the 
news  or  information  in  the  sense  contem¬ 
plated  by  the  statute.” 

With  this  opinion,  the  Maryland  Court 
of  Special  Appeals  refused  to  reverse  the 
civil  contempt  citation  of  a  Baltimore 
Erening  Sun  reporter. 

David  M.  Lightman,  in  a  series  of  arti¬ 
cles  on  the  drug  problem  in  Ocean  City, 
said  he  personally  had  been  offered  mari¬ 
juana  by  the  proprietor  of  an  Ocean  City 
pipe  shop. 

The  Worcester  County  grand  jury 
asked  him  to  identify  the  shop  and  the 
person  who  offered  to  sell  him  marijuana. 
Lightman  refused  on  the  ground  that  he 
was  protected  by  a  Maryland  law  that 
allows  newsmen  to  reveal  the  source  of 
their  information. 

The  appellate  court,  however,  said 
Lightman  entered  the  shop  as  a  private 
citizen,  did  not  identify  himself  as  a  re¬ 
porter  and  that  the  shopkeeper  had  not 
given  Lightman  any  information  based 
upon  his  status  as  a  newsman. 

The  Maryland  court,  sitting  in  Annapo¬ 
lis,  referred  to  a  Supreme  Court  decision 
striking  down  a  New  York  State  law  de¬ 
signed  to  protect  newsmen  from  being 
forced  to  reveal  sources  of  information. 

In  that  case,  the  Supreme  Court  held 
that  for  information  to  be  privileged,  “its 
source  must  be  imparted  .  .  .  under  a  cloak 
of  confidentially;  i.e.,  upon  an  understand¬ 
ing  expressed  or  implied,  that  the  in¬ 
formation  or  its  sources  will  not  be  dis¬ 
closed.” 

The  Worcester  County  Court  sentenced 
Lightman  to  served  30  days  in  jail  or 
until  he  purged  himself  of  contempt. 
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Horvitz  extends 
group  into  N.Y.; 
buys  Troy  Record 

The  Lorain  (0.)  Journal  announced 
(.August  11)  that  an  agreement  for  the 
purchase  of  the  morning  and  afternoon 
newspapers  in  Troy,  New  York,  had  been 
reached  by  Walter  J.  Benedett,  president 
of  the  Troy  Record  Company,  and  Harry 
R.  Horvitz,  publisher  of  four  Ohio  news¬ 
papers. 

The  afternoon  Troy  Times-Record  has  a 
circulation  of  42,000  and  the  morning 
Troy  Record  has  a  circulation  of  8,000. 

Besides  the  Lorain  Journal  and  the 
Mansfield  News  Journal,  both  with  a  cir¬ 
culation  of  about  42,000,  Hoiwitz  publishes 
the  Willoughby  News-Herald  and  the 
Dover-New  Philadelphia  Times-Reporter, 
both  with  a  circulation  of  about  27,000. 

The  Horvitz  statement  said: 

“We  lecognize  our  responsibility  to  the 
community  and  all  organizations  who  de¬ 
pend  upon  us  to  publicize  their  activities. 
And  because  of  Troy’s  proximity  to  the 
state  capital,  Albany,  we  feel  a  special 
responsibility  to  report  news  of  state  gov- 
einment  fully  and  without  bias. 

“The  Troy  newspapers  will  be  political¬ 
ly  independent,  without  affiliation  to  ei¬ 
ther  major  party.  The  paper  will  support 
qualified  men  and  women  from  both  par¬ 
ties  and  will  not  represent  the  voice  of 
any  special  interests.” 

Benedett  said  the  closing  date  for  the 
transaction  is  September  30.  No  changes 
in  executive  personnel  are  anticipated. 

The  Record,  established  in  1896,  has 
been  under  few  ownerships  in  its  history. 
There  are  now  about  35  shareholders. 

Fully-paid  retirement 
plan  offered  to  Guild 


Media  General,  Paddock 
discuss  sale  prospects 

Media  General  Inc.  of  Richmond,  Va. 
and  the  Paddock  Corp.  of  Arlington 
Heights,  Ill.  have  entered  into  discussions 
for  the  acquisition  of  Paddock’s  nine  daily 
and  seven  weekly  newspapers. 

Robert  Y.  Paddock,  executive  vicepresi¬ 
dent  administration  of  the  Paddock  Sub¬ 
urban  Chicago  area  group,  said  that  sev¬ 
eral  reports  indicating  a  possible  offer  of 
$12  million  to  Paddock  “could  be  as  close 
as  any  of  the  reports”  concerning  the 
sale  price. 

Alex  Seith,  a  Paddock  attorney,  said 
the  Paddock  Co.  is  not  “offering  itself  for 
sale”  but  he  confirmed  that  the  mostly 
family  owned  concern  has  been  approached 
by  Media  General,  a  publicly-owned  com¬ 
pany. 

Alan  S.  Donnahoe,  M-G’s  president,  said 
no  offer  had  yet  been  made  to  Paddock’s 
owners.  He  added  the  discussions  were 
with  “a  view  toward  acquisition”  and 
said  preliminary  talks  started  several 
weeks  ago. 

Majority  interest  in  the  Paddock  Co. 
is  controlled  by  Robert  Paddock,  his 
brother,  Stuart  Jr.  and  Marge  Flanders, 
children  of  the  late  Stuart  Paddock  Sr. 

The  Paddock  management  posted  a  no¬ 
tice  to  employees  on  its  bulletin  board 
this  week  stating  that  overtures  had  been 
made  by  several  newspaper  groups  seek¬ 
ing  to  purchase  the  Paddock  Co. 

Early  this  year  Paddock  disposed  of  16 
of  its  weeklies  which  had  been  published 
under  the  names  of  Paddock-Crescent 
Newspapers  and  Paddock  DuPage 
(County)  Newspapers  to  Crescent  News¬ 
papers  Inc.  of  Downers  Grove,  Ill.,  a 
company  headed  by  a  former  Paddock  ex¬ 
ecutive,  William  Over. 

• 

Carmage  Walls  group 
buys  Missouri  paper 

Mr.  and  Mrs.  Kenneth  Meuser  have  an¬ 
nounced  the  sale  of  their  newspapers,  the 
Monett  (Mo.)  Times,  and  a  printing  and 
office  supply  firm  to  Carmage  Walls  Asso¬ 
ciates  of  Montgomery,  Ala. 

Meuser  is  closing  out  a  41-year  career 
in  journalism  w'hich  began  after  he  grad¬ 
uated  from  the  University  of  Kansas.  He 
was  publisher  of  the  Kingman  (Kans.) 
Leader-Courier  before  buying  the  Monett 
Times  in  1931. 

James  McGinnis,  formerly  classified  ad¬ 
vertising  manager  of  the  Galveston 
(Tex.)  Neivs,  has  been  appointed  editor 
and  publisher  of  the  Monett  Times.  Dick 
Brady,  its  editor  for  18  years,  remains 
with  the  paper  as  managing  editor.  Offset 
equipment  is  being  installed. 

• 

Another  for  Sunshine 

Sunshine  Newspapers  Inc.,  a  subsidiary 
of  the  Delaware  State  News,  has  pur¬ 
chased  the  Frostproof  News  in  Florida, 
according  to  an  announcement  by  Alfred 
H.  Mellor,  publisher  of  the  News,  and  J. 
David  Fleming,  president  of  Sunshine 
Newspapers  which  also  owns  the  Okeecho¬ 
bee  News  and  the  Arcadian  in  Florida. 


Members  of  the  San  Jose  Newspaper 
Guild  are  considering  a  proposal  from  the 
San  Jose  Mercury  &  News  to  establish  an 
employei'-paid  pension-retirement  plan. 
Union  and  management  representatives 
reached  agreement  on  the  plan  but  final 
action  has  been  put  off  until  a  Guild  meet¬ 
ing  next  month. 

Employes  who  now  participate  in  a  con¬ 
tributory  plan  would  cease  making  con¬ 
tributions  January  1,  1974  and  would  then 
have  the  option  of  receiving  a  full  refund, 
with  interest,  or  leaving  their  money  in 
the  plan  for  supplemental  benefits.  About 
30  percent  of  the  guild  membership  parti¬ 
cipates  in  the  current  plan;  all  would  be 
covered  by  the  newspapers’  plan  which  is 
similar  in  most  respects  to  the  pension 
package  for  employes  of  San  Francisco 
newspapers. 

As  part  of  the  tentative  agreement,  the 
San  Jose  Guild  agreed  that  whenever  San 
Francisco  diverts  any  part  of  future  mon¬ 
ey  packages  to  pensions,  the  same  would 
be  done  in  San  Jose.  It  has  been  estimated 
that  the  pension  plan  would  cost  $3.85  per 
employe  per  week. 
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ITU  delegates  uphold  Pilch 
on  New  York  strike  rulings 


Delegates  to  the  International  Typo¬ 
graphical  Union  convention  in  Milwaukee 
last  week  voted,  218  to  110,  to  allow  print¬ 
ers  in  the  Trenton,  N.J.  local  to  continue  to 
process  work  on  the  Daily  Racing  Form 
which  is  claimed  by  New  York  City  print¬ 
ers. 

A  jurisdiction  issue  and  a  ruling  by  the 
Executive  Council  on  “struck  work’’  were 
appealed  to  the  convention  with  all  the 
earmarks  of  a  “personal  feud’’  between 
ITU  president  John  J.  Pilch  and  “Big 
Six’’  president  Bertram  A.  Powers. 

But  both  sides  denied  there  was  any¬ 
thing  personal  about  the  controversy  and 
Pilch  appeared  to  demonstrate  the  sinceri¬ 
ty  of  his  position  by  extending  the  privi¬ 
lege  of  the  floor  long  beyond  the  10-minute 
rule  for  New  York’s  spokesman,  Thomas 
J.  Kopeck,  secretary-treasurer  of  I.ocal 
No.  6. 

Kopeck,  who  often  is  at  odds  with  Pow¬ 
ers  in  local  union  affairs,  presented  the 
case  against  the  ITU  officers’  stand  that 
the  Trenton  local  had  the  right  to  deter¬ 
mine  that  work  moved  from  the  Morning 
Telegraph  plant  in  New  York  City  to  the 
Racing  Form  plant  at  Hightstown,  N.J. 
was  being  handled  in  accordance  with 
ITU  laws. 

New  York  local  went  on  strike  against 
the  Telegraph,  a  Triangle  Publications 
enterprise,  in  a  contract  dispute  last  win¬ 
ter.  While  members  are  still  picketing 
there.  Kopeck  said,  about  100  men  are 
collecting  strike  benefits  from  the  local 
union  amounting  to  about  $19,000  a  week. 
The  Telegraph  has  gone  out  of  business. 

Powers  denied  floor 

Permission  for  Powers,  not  an  elected 
delegate,  to  participate  in  the  debate 
failed  to  win  unanimous  consent  of  the 
delegates  and  an  earlier  petition  for  the 
convention  to  consider  an  appeal  on  juris¬ 
diction  in  the  Trenton-New  York  contro¬ 
versy  was  rejected  on  a  technality  involv¬ 
ing  a  deadline  for  filing.  The  delegates  up¬ 
held  the  chair’s  ruling  by  a  vote  of  170  to 
140. 

Kopeck  tried  to  persuade  the  delegates 
that  some  of  the  contents  of  the  Racing 
Form  were  identical  with  the  work  done 
at  the  Telegraph.  Pilch  explained  that  the 
ITU  laws  provide  that  “struck  work’’ 
should  be  determined  by  the  local  pres¬ 
idents. 

A  spokesman  for  Trenton  local  warned 
there  was  a  danger  that  the  dispute,  if 
resolved  in  favor  of  New  York,  would 
result  in  the  Hightstown  shop  going  non¬ 
union. 

Because  of  the  Taft-Hartley  Act  and 
the  Landrum-Griffith  Act,  Pilch  pointed 
out,  the  international  union  cannot  become 
involved  in  “struck  work”  decisions. 

“We  have  done  everything  legally  pos¬ 
sible  in  this  situation,”  Pilch  declared. 
“Our  hands  are  tied.” 

Call  for  Hearst  boycott  tabled 

In  other  matters  directly  concerning 
relations  with  the  newspaper  industry,  the 
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convention  adopted  a  resolution  condemn¬ 
ing  the  publishers  of  the  Los  Angeles 
Herald-Examiner  and  the  San  Rafael 
(Calif.)  Independent  Journal  for  their 
“all-out  efforts  to  bust  unions.” 

It  was  noted  that  2,000  members  of  11 
unions  have  been  involved  in  the  labor 
dispute  at  the  Hearst  newspaper  in  Los 
Angeles  for  four  and  one-half  years,  but  a 
call  for  a  boycott  of  all  Hearst  magazines 
and  newspapers  was  deleted  from  the 
original  text  of  the  resolution  when  it  was 
reported  favorably  by  the  committee  on 
strikes,  lockouts  and  defense. 

The  committee  on  local  unions  turned 
down  a  proposed  resolution  from  two  New 
York  delegates  to  commit  the  Executive 
Council  to  establishment  of  group-wide 
councils  of  unions  to  assist  in  negotiations 
with  publishers  who  are  affiliated  with 
large  groups.  The  committee  suggested 
that  “sister”  unions  could  work  out  their 
own  mutual  support. 

Complain  about  ‘raiding* 

With  the  opportunities  now  provided  by 
the  union  for  retraining  members  in  new 
technology,  members  shouldn’t  be 
“scared”  of  sophisticated  composing  and 
mail  room  equipment  and  systems,  the 
committee  on  automation  advised.  Howev¬ 
er,  local  unions  were  urged  to  insist  on 
retaining  jurisdiction  in  traditional  areas 
and  to  coordinate  their  efforts  in  de¬ 
veloping  contract  language. 

Several  delegates  from  various  parts  of 
the  country  complained  that  the  union  of 
lithographers  and  engravers  was  “raid¬ 
ing”  local  typographical  union  jurisdic¬ 
tion.  President  Pilch  said  the  officeis  were 
taking  up  this  situation  with  the  AFL- 
CIO.  Also,  he  reported  that  the  ITU  had 
protested  the  use  of  the  name  Graphic 
Arts  International  Union  by  a  newly 
merged  group  in  the  printing  trades. 

The  convention  adopted  a  resolution  ex¬ 
pressing  the  ITU’s  opposition  to  the  wage 
and  price  controls  of  President  Nixon’s 
economic  “game  plan,”  but  buried  a  pro¬ 
posal  that  union  members  serve  as  a  vigi¬ 
lante  committee  on  prices. 

Price  vigilantes  proposed 

El  Paso  local  sponsored  the  proposition 
that  declared:  “Whereas,  the  publishers 
will  agree  to  a  new  contract  with  wage 
increase  and  retroactive  pay,  then  run  to 
the  Price  Board  and  get  out  of  paying 
what  they  agreed  up ;  and, 

“Whereas,  the  newspapers  could  care 
less  that  the  merchants  continue  to  raise 
prices;  now  therefore  be  it 

“Resolved,  that  the  114th  convention  of 
the  International  Typographical  Union 
encourage  all  members  when  seeing  these 
price  increases  w'hile  making  up  new  ads, 
to  report  the  same  to  the  appropriate 
government  agency  to  help  fight  the  con¬ 
tinued  rise  in  the  price  of  food  and  con¬ 
sumer  products.” 

The  resolution  that  won  approval  called 
for  prompt  and  abrupt  termination  of  all 
economic  controls. 
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A  Minneapolis  proposal  for  a  one-day 
general  strike  by  all  AFL-CIO  unions  to 
back  up  demands  “that  the  employer’s  pay 
back  the  money  they  picked  from  the 
pockets  of  American  workers  since  last 
August  15”  also  was  set  aside  in  commit¬ 
tee. 


Union  members  are  partners 

In  a  welcoming  address  to  the  conven¬ 
tion,  Donald  B.  Abert,  publisher  of  the 
Milwaukee  Journal  and  Sentinel,  spoke  of 
the  need  for  newspapers  to  go  full-speed 
into  the  new  technology  in  order  to  cut 
costs. 

“As  I  see  it,”  he  said,  “we  have  no 
choice  but  to  meet  our  economic  challenges 
by  improving  our  production  processes  all 
along  the  line.  The  tools  are  available. 
The  technology  is  here.  Our  job  is  to  put 
them  to  effective  use  in  our  constant  bat¬ 
tle  to  control  unit  costs.” 

Putting  it  on  a  personal  basis,  Abert 
told  the  convention  that  246  active  mem¬ 
bers  of  the  union  have  an  investment  in 
the  Journal  Company  aggregating  $4,130,- 
605  in  value  at  the  current  price  per 
share  of  the  stock  they  own  as  “partners 
in  ownership.” 

In  all,  Abert  said,  1,345  fulltime  em¬ 
ployes  of  the  Journal  Company  hold  80 
percent  of  the  common  capital  stock.  The 
stock  has  appreciated  considerably  in  val¬ 
ue  and  the  dividends  through  the  years 
have  been  liberal,  he  said.  The  stock  par¬ 
ticipation  plan  began  in  1937. 

Possible  suit  for  ‘bogus*  pay 

Jesse  B.  Manbeck,  longtime  leader  of 
Columbia  Typographical  Union,  asked  for 
legal  advice  on  whether  to  sue  the 
Scripps-Howard  Newspapers  to  collect 
payment  for  a  backlog  of  “bogus”  com¬ 
position  that  was  on  the  hook  when  the 
Washington  Daily  News  was  sold  to  the 
Washington  Star  recently. 

A  valid  argument  could  be  made  that 
the  value  in  reproduction  work  rests  with 
the  employes,  said  Gerhard  Van  Arkel, 
counsel  for  the  ITU  the  last  25  years.  He 
suggested  that  the  union  should  first  ex¬ 
amine  whether  the  matter  should  be  taken 
to  arbitration  under  terms  of  the  contract. 

Manbeck  said  that  several  years  ago, 
during  contract  talks,  the  Washington 
newspaper  publishers  had  offered  to  buy 
the  “bogus”  backlog  for  $1,750,000.  The 
unset  matter  then  amounted  to  about  26,- 
000  pages.  Twice  the  union  voted  down 
this  offer. 

When  the  News  was  sold  in  July,  Man¬ 
beck  said,  the  management  put  a  value  of 
$150,000  on  the  reproduction  matter,  but 
declared  it  was  “dead”  as  far  as  the  150 
displaced  printers  were  concerned.  Man¬ 
beck  said  he  heard  that  the  Star  paid  $4 
million  for  the  News  assets  but  he  be¬ 
lieves  that  was  “just  a  down  payment.” 

Pilch  advised  Manbeck  to  look  into  a 
precedent  suit  on  reproduction  backlog 
that  was  won  by  the  Pittsburgh  union 
several  years  ago. 

• 

Food  editor  retires 

Mary  Pegg  has  retired  as  food  editor  of 
the  Columbus  (0.)  Dispatch  but  plans  to 
continue  writing  on  a  freelance  basis.  She 
worked  in  a  restaurant  for  27  years  be¬ 
fore  joining  the  Dispatch  staff. 
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^Become  part  of  the  furniture  .  . 


OPINIONS  DIFFER  verbally  and  visually  in  this 
exchange  during  a  House  confrontation. 


Who  wants  to  cover  the  state  legislature? 


By  Lenora  Williamson 

The  hardest  part  of  covering  a  state 
legislature  as  a  photographer  is  staying 
awake  until  something  happens,  suggests 
a  veteran  of  two  seasons  in  the  Kansas 
statehouse. 

Then  Bern  R.  Ketchum  refutes  the 
somewhat  facetious  observation  by  his 
own  enthusiasm  for  an  assignment  he 
clearly  considers  a  daily  challenge  during 
the  Topeka  sessions. 

The  30-year-old  Iowa-born  photojour¬ 
nalist  who  has  been  with  the  Topeka  Cap¬ 
ital-Journal  since  1967  addressed  a  sem¬ 
inar  of  the  National  Press  Photographers 
Association  in  Orlando  on  “how  to”  cover 
a  state  legislature  and  was  nailed  immedi¬ 
ately  after  by  a  skeptic  colleague:  “How 
can  you  maintain  your  enthusiasm  in  a 
dry  place  like  a  statehouse?” 

Ketchum’s  answer  reflected  his  philoso¬ 
phy.  “When  I  became  really  interested  in 
what  was  happening,  and  in  the  issues, 
maintaining  enthusiasm  was  the  least  of 
my  problems.  In  short,  I  got  involved.” 

How?  In  the  first  place,  he  asked  for 
the  assignment.  He  went  to  Rich  Clark¬ 
son,  photo  director,  and  said,  “We’ve  nev¬ 
er  really  done  a  good  job  of  covering  the 
legislature  pictorially,  and  there  has  to  be 
some  good  pictures  over  there.  Can  I  try 
it?” 

The  legislature  is  one  of  the  papers’ 
best  continuing  stories,  explains  Ketchum, 
backgrounding  his  approach  to  pictures 
in  and  around  the  “dusty  halls  of  state 
government.”  “The  happenings  there, 
inane  as  they  may  be,  affect  almost 
three  million  people,  and  that  makes  the 
legislature  of  more  than  average  impor¬ 
tance  ...  it  may  not  produce  too  many 
groovy  images,  and  very  few  really  neat 


STRATEGY  SESSION  between  Senator  and  Rep¬ 
resentative  is  caught  by  Bern  Ketchum  during 
floor  debate. 


pictorial  things,  but  the  pictures  have  as 
subject  matter  the  people  who  are  chang¬ 
ing  our  state,  or  keeping  it  the  same,  as 
the  case  may  be. 

“My  aim  is  to  give  the  reader  a  little 
insight  into  the  things  that  happen  there 
and  why  they  happen  the  way  they  do. 

*It’s  a  hell  of  a  challenge’ 

“Covering  the  legislature  is  satisfying 
also  because  it’s  a  hell  of  a  challenge  to 
come  out  of  a  series  of  big  and  little 
meetings  each  day  with  at  least  one  good, 
meaningful  picture  to  go  with  the  major 
stories  in  each  paper.  I  don’t  try  to  illus¬ 
trate  every  story,  just  the  major  ones,  and 
if  something  good  comes  out  of  a  smaller 
story.  I’ll  print  that  up  too.  The  challenge 
comes  in  trying  to  make  two  or  three  good 
pictures  out  of  a  limited  number  of  situa¬ 
tions  each  day  for  60  or  90  days.” 

The  essential  in  doing  the  job  is  know¬ 
ing  what’s  going  on — and  that  calls  for 
three  courses  of  action,  explains  the  chief 
photographer:  Reading  the  newspaper, 
paying  attention  to  what’s  going  on,  and 
opening  lines  of  communications  with  re¬ 
porters.  Of  the  latter,  Bern  Ketchum  ex¬ 
plains:  “They  might  be  a  little  bothered 
by  you  at  first,  but  if  you  demonstrate 
that  you’re  genuinely  interested  and  try  to 
understand  the  legislative  process,  and 
trying  to  do  a  good  job,  they’ll  answer 
your  questions.  As  you  become  better  ac¬ 
quainted  with  the  weird  world  of  politics 
those  reporters  live  in,  and  can  talk  intel¬ 
ligently  about  legislative  developments, 
they  may  even  decide  that  photographers 
aren’t  so  dumb  after  all,  and  maybe  you’re 
really  a  pretty  decent  guy. 
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REMAINING  IN  COMMIHEE  ROOM  after  a 
meeting  got  this  shot  illustrating  legislator's 
opinion  of  the  defeat  of  his  favored  proposal. 


“That’s  one  of  the  things  I  had  to  over¬ 
come  when  I  was  first  assigned  to  the 
statehouse  two  years  ago.  I  didn’t  know 
squat  about  the  legislative  process,  and 
the  statehouse  reporter,  Roger  Myers, 
knew  it.  He  knew  it  because  every  photo¬ 
grapher  who  had  ever  come  to  the  state¬ 
house  for  a  picture,  including  me,  had 
been  there  on  a  temporary  basis,  say  for 
an  hour  between  other  assignments.  And 
every  one  of  those  photographers  had 
gone  over  to  him  during  a  hot  debate  or 
when  he  was  trying  to  write  a  first  edition 
story  and  asked  him  what  was  going  on, 
thoroughly  derailing  his  train  of  thought. 

“Naturally  over  a  period  of  time  he 
began  to  think  that  all  photographers 
were  jerks — the  only  ones  he  ever  saw 
acted  like  jerks,  as  far  as  he  was  con¬ 
cerned.  It  took  the  first  full  year  for  me  to 
get  Roger  Myers’  respect.  Now  we  work 
together — he  gives  me  tips  and  once  in  a 
while  I  can  give  him  one,  and  we  talk 
about  what  the  stories  of  the  day  are 
going  to  be,  and  who’s  going  to  be  in¬ 
volved. 

“He  even  says  hello  when  we  meet  in 
the  hall.” 


Ketchum’s  view  of  the  reporter- 
photographer  relationship  is  based  not 
only  on  sound  professional  theory  but  ex¬ 
tends  to  his  personal  life.  His  wife  Kathy 
is  a  writer  in  the  Modern  Living  Depart¬ 
ment  of  the  Capital-Journal. 

^Spend  enough  time’ 

The  hard  fact  of  all  this  is,  continues 
Ketchum,  is  that  a  photographer  is  going 
to  have  to  spend  enough  time  in  the  state¬ 
house  to  understand  the  situation  and  get 
involved — from  8  a.m.  when  the  commit¬ 
tees  start  meeting  until  5  p.m.  when 
things  pretty  well  break  up. 

“For  any  assignments  of  this  nature, 
you  have  to  be  there  enough  so  the  princi¬ 
pals  take  you  for  granted.  They  should 
ignore  you  after  they’ve  said  hello.  When 
you  become  part  of  the  furniture,  you  can 
be  in  most  meetings  and  make  the  pic¬ 
tures  you  want  without  getting  dirty  looks 


LEGISLATIVE  FOCUS  ON  THE  TALLY  BOARD 
gave  Ketchum  a  reaction  shot  during  vote  on 
gambling  legislation. 


(which  sometimes  make  good  pictures) 
and  without  creating  a  disturbance. 

Reiterating  the  essential  factor  of 
knowing  something  about  what’s  being 
discussed  and  who’s  pro  and  con,  Ketchum 
says  he  can  watch  proceedings  through 
the  viewfinder  and  take  the  picture  that 
tells  the  story.  “This  is  where  we  get 
involved  in  objectivity  and  ethics.  I  con¬ 
stantly  ask  myself  if  I’m  being  accurate 
and  fair,  and  if  I’m  in  doubt,  I  ask  the 
reporter  how  he  reads  the  situation.” 

The  face  says  it 

Since  the  range  of  situations  in  the 
legislative  halls  is  somewhat  limited,  pic¬ 
tures  begin  to  look  alike  very  quickly  and 
to  keep  the  shots  interesting  and  informa¬ 
tive,  he  relies  on  facial  expressions.  “The 
facial  expression  is  the  part  of  the  picture 
that  says  something,  in  most  cases.  The 
same  pictures  without  the  expressions 
would  be  nothing  more  than  snapshots.” 

All  this  doesn’t  make  for  success  every 
day,  Bern  Ketchum  will  admit.  He  la¬ 
ments,  “Some  days,  I’ve  been  in  the  wrong 
house  at  the  wrong  time,  or  in  the  wrong 
committee  meeting.” 


‘Shocking'  gap  between  schools  and  media  noted 


Why  don’t  journalism  teachers  and 
news  media  people  talk  together  and  work 
together  more  than  they  do? 

“There  appears  to  be  a  shocking  sepa¬ 
ratism  between  those  who  teach  and  those 
who  practice  journalism  in  America  to¬ 
day,”  Prof.  Hillier  Krieghbaum  of  New 
York  University  commented  in  presenting 
the  results  of  a  new  survey  to  annual 
meeting  of  the  Association  for  Education 
in  Journalism  which  opened  this  weekend 
at  Southern  Illinois  University,  Carbon- 
dale. 

*Loud  and  clear'  message 

Replies  from  teachers  and  news  execu¬ 
tives  in  the  home  towns  and  metropolitan 
areas  of  accredited  schools  indicated, 
Krieghbaum  reported,  that  the  estrange¬ 
ment  was  greatest  among  the  radio  sta¬ 
tion  executives  who  felt  that  in  some  cases 
their  local  school  was  not  ‘with  it’.” 

Kreighbaum,  who  is  president  of  AEJ, 
deplored  the  finding  that  five  percent  of 
the  newspaper  respondents  had  not  hired 
any  journalism  graduates  from  the  area 
schools  during  the  past  five  years.  The 
rate  of  non-hiring  went  to  21  percent  for 
television  stations  and  48  percent  for  ra¬ 
dio  stations. 

Good  job  placement,  in  Krieghbaum’s 


view,  comes  most  readily  after  good  pro¬ 
fessor-practitioner  contacts. 

“The  message,  loud  and  clear  it  seems 
to  me,”  he  stated  in  the  survey  report,  “is 
that  where  the  newspaper  and  broadcast 
executives  visit  the  campus,  have  in¬ 
formal  off-campus  contacts,  and  receive 
letters  and  telephone  calls  from  faculty 
members,  the  students  from  a  school  have 
a  definitely  better  chance  of  finding  jobs 
with  the  local  media.” 

But  one-third  of  the  101  respondents  in 
the  survey  had  not  visited  the  journalism 
school  in  their  area  during  the  previous 
year  and  a  fourth  had  not  been  to  any 
journalism  school  during  that  period. 

There  was  one  complaint  by  a  television 
news  director  that  too  many  journalism 
departments  “still  have  their  heads  in  the 
sand”  and  continue  to  ignore  tv  and  radio 
news.  He  asserted:  “It  will  probably  take 
another  generation  before  the  prejudice 
again.st  the  ‘electronic  boys’  is  overcome. 
Too  many  ‘out  of  touch’  educators  look 
down  their  noses  at  the  broadcast  press.” 

In  some  cases,  Kreighbaum  noted,  edu¬ 
cators  might  explain  that  their  students 
got  better  paying  jobs  with  papers  and 
stations  away  from  the  local  campus,  but 
this  survey  did  not  provide  data  on  that 
point. 


Occasions  for  campus  visits 

When  media  executives  did  visit  a  cam¬ 
pus  it  was  largely  by  invitation:  1.  to 
lecture  in  classes  (51%).  2.  To  meet  with 
students  in  an  informal  setting  (47%).  3. 
To  meet  visiting  journalism  dignitaries  or 
other  VIP’s  (37%).  4.  To  participate  as  a 
member  of  an  advisory  group,  (18%),  or 
5.  To  advise  faculty  and  administrators 
informally  (15%). 

Krieghbaum  declared  that  each  profes¬ 
sional  group  has  a  tremendous  stake  in 
working  together  at  a  time  when  the  mass 
media  are  under  attacks  as  heavy  as  any 
in  a  generation.  He  concluded  from  the 
survey  of  the  communications  gap  that  “it 
is  clear  that  many  practitioners  have  deep 
concerns  with  what  is  going  on  in  journal¬ 
ism  classrooms  and  most  of  them  want  to 
help.” 

The  managing  editor  of  a  metropolitan 
daily  was  quoted  as  commenting  that  he 
detected  an  awakening  among  journalism 
educators  to  the  mistakes  of  the  recent 
past  ...  in  encouraging  or  permitting  the 
activist  or  “participatory”  type  of  jour¬ 
nalism  to  flourish  without  restraints.  At 
the  same  time  he  welcomed  the  trends 
away  from  the  excessive  theoretical  ap¬ 
proach  to  communications. 
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By  Roy  H.  Copperud 

Second-Guessing 

During  the  last  year,  Rollan  D.  Melton,  president  of 
Speidel  Newspapers  Inc.,  presented  two  critiques  of  Cali¬ 
fornia  newspapers  at  sessions  of  the  California  News¬ 
paper  Publishers  Association.  Two  things  about  this  as¬ 
tonished  me.  One  was  the  preceptiveness  and  journalistic 
knowledgability  reflected  by  Mr.  Melton’s  comments,  for 
he  is,  after  all,  a  publisher.  In  my  experience,  publishers 
regard  news  as  something  used  to  fill  up  the  space  around 
advertisements,  as  A.  J.  Liebling,  I  think  it  was,  put  it. 

I  don’t  know  anjdhing  about  Mr.  Melton’s  background, 
but  he  must  have  received  his  early  training  at  the  type¬ 
writer  rather  than  the  cash  register. 

The  other  thing  that  astonished  me  was  the  elementary 
nature  of  the  defects  that  Mr.  Melton  was  able  to  find, 
over  and  over,  in  the  pages  he  criticized.  Still,  perhaps 
I  should  not  have  been  so  surprised.  Every  year  each  of 
my  students  in  news  editing  w’rites  a  term  paper  to 
describe  and  analyze  the  operations  of  a  daily  newspaper. 
The  gross  deficiencies  in  organization,  content,  and  judg¬ 
ment  that  these  inexperienced  students,  w’alking  in  cold, 
can  often  observe  in  their  subject  newspapers  are  indeed 
depressing. 

In  one  way  and  another — through  judging  contests 
and  conducting  workshops — I  have  the  opportunity  to 
see  numerous  high  school  newspapers.  It  is  sad  to  report 
that  there  are  high  school  papers  that  unquestionably 
excel  the  dailies  in  their  own  communities.  Not  that  they 
compete  in  coverage.  I  am  talking  about  general  criteria 
of  competence,  such  as  quality  of  writing  and  of  head¬ 
lines,  typography,  makeup,  and  news  judgment.  Of  what 
other  endeavor  could  it  be  said  that  high  school  students 
could  outstrip  adult  professionals  (so-called)? 

Well,  Mr.  Melton  has  given  me  permission  to  excerpt 


some  of  his  comments,  which  follow. 

*  *  * 

“.  .  .  the  typo  was  the  thing  that  we  had  most  in  com¬ 
mon.  The  reader  doesn’t  understand.  We  can’t  explain 
to  him.  What  we  must  do  is  acknowledge  the  typograph¬ 
ical  error’s  devastating  impact  on  our  credibility  .  .  . 
and  root  it  out. 

“Why  must  we  permit  shoddy  writing  to  clutter  our 
local  news  report?  .  .  .  50-  and  60-word  lead  paragraphs, 
rambling  sentences  glutted  with  many,  many  ideas — too 
many  ideas  in  one  lumpy  sentence  for  the  average  mind 
to  absorb. 

“.  .  .  we  all  agree  that  what  we  all  can  use  is  a  bit 
more  levity  in  our  news  reports.  But  .  .  .  there  was 
scarcely  a  light,  bright  local  story  used  by  anyone.  Is  life 
really  that  grim  in  cities  where  we  publish?  Or  is  it 
that  we’re  failing  to  seek  out  the  levity,  as  we  so  dili¬ 
gently  seek  out  the  grim  stuff? 

“There  was  minimal  use  in  the  small  dailies  of  packaged 
roundups  of  state,  national,  and  international  news.  But 
there  was  an  abundance  of  long  wire  stories — conveniently 
long  enough  to  fill  certain  inside  pages.  I  thought  I 
could  almost  hear  the  telegraph  editor  say,  ‘Here’s  a 
good  long  one  I  can  plug  this  page  with.’  ” 

Mr.  Melton  went  on  to  describe  how  even  small  papers 
become  so  plugged  with  syndicated  features — comics,  pet, 
bridge,  and  household  columns,  astrology  columns  (one 
small  daily  ran  two  of  these,  from  different  syndicates, 
side  by  side)  that  “there  is  little  space  left  for  hard 
news— <lamn  little.” 

After  reviewing  other  shortcomings,  such  as  disor¬ 
ganization  of  content  that  is  hard  on  the  reader,  press 
releases  published  as  is,  out-and-out  advertising  in  news 
stories,  jargon,  cliches,  and  battered  and  illegible  stand¬ 
ing  heads,  he  concluded: 

“.  .  .  it  was  my  intent  to  bruise.  We  are  a  fantastic 
industry.  Despite  many  problems,  we  excel  in  many  areas. 
But  we  can  improve.  We  must  improve.” 
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The  Weekly  Editor  By  Alan  Hensher 


PALEVSKY  &  FLElVlING  IN  L.A. 


Out  of  North  Carolina 


Fleming  holds  impressive  journalistic 
credentials.  He  grew  up  in  North  Caroli¬ 
na — “It’s  where  all  the  good  newspapers 
are,”  he  quipped.  He  worked  on  the 
Asheville  Citizen,  Durham  Morning  Her¬ 
ald,  and  Wilson  Times.  He  then  joined  the 
Sunday  staff  of  the  Atlanta  Constitution- 
Journal  and  went  to  Newsweek  in  its  At¬ 
lanta  bureau  in  1961.  He  covered  the  civil 
rights  movement  and  the  assassinations  of 
Medgar  Evers  and  Martin  Luther  King. 

He  became  bureau  chief  in  Los  Angeles 
in  1965.  His  first  major  assignment  was 
the  Watts  riots  that  August,  and  he  later 
covered  the  trials  of  Sirhan  Sirhan  and 
Charles  Manson.  He  reported  the  election 
campaign  of  Richard  Nixon  in  1968. 

“I  was  so  .  .  .  glad  to  be  rid  of  covering 
that  campaign  you  can’t  believe  it,”  he 
said.  “Covering  politics  for  the  establish¬ 
ment  press  is  kind  of  like  being  a  sports- 
writer:  you  get  off  the  plane  30  times  a 
day,  get  into  buses,  and  then  hear  the 
same  tired,  predictable  speeches. 

“Just  as  in  sports,  every  season  the 
games  are  different;  just  the  numbers 
change.  I  got  to  the  point  where  I  did 
everything  I  could,  and  I  wanted  more  out 
of  life.  I  wanted  a  place  to  make  a  new 
commitment.” 

It  wasn’t  long  before  he  got  together 
with  Max  Palevsky.  Fleming  had  already 
discussed  his  plans  and  ambitions  with  a 
tennis  partner,  who  suggested  he  see 
Palevsky,  a  former  mathematician  who 
had  founded  a  computer  company.  Scien¬ 
tific  Data  Systems,  and  sold  it  to  the 
Xerox  Corporation  in  1968. 


Max  Palevsky  thinks  the  Los  Angeles 
Times  is  out  of  touch  with  Los  Angeles. 

Karl  Fleming  thinks  the  Los  Angeles 
Free  Press  is  out  of  touch  with  Los  Ange¬ 
les. 

Who’s  Max  Palevsky?  He’s  the  founder- 
publisher  of  California’s  newest  weekly, 
LA  (no  periods  between  the  letters).  Karl 
Fleming,  a  former  bureau  chief  of 
Newsweek  in  Los  Angeles,  is  LA’s  editor. 

With  31  full-time  employes,  LA  has  a 
paid  circulation  of  25,000.  The  Los  Ange¬ 
les  Free  Press  claims  paid  circulation  of 
50,000. 

Palevsky,  who  lives  in  the  fashionable 
Bel-Air  district  of  Los  Angeles,  is  a  mul¬ 
ti-millionaire.  He  believes  Los  Angeles 
should  have  a  voice  that  speaks  Los  Ange¬ 
les  clear  and  loud. 

He  once  told  a  writer  several  months 
ago  that  Los  Angeles  has  no  “literate” 
publication.  “.  .  .  There  isn’t  anything. 
You  never  get  a  feeling  of  the  city  the 
way  you  do  when  you  read  New  York 
magazine  or  The  Village  Voice." 

So  Max  Palevsky  and  Karl  Fleming 
founded  LA  in  July. 


Stone,  the  rock-music  biweekly,  when  it 
was  foundering  in  1970. 

$200,000  and  experience 

Palevsky  staked  Fleming  to  $200,000 
enough  to  get  the  projected  weekly  news¬ 
paper  to  the  break-even  point. 

Fleming  officially  left  Neivsweek  on 
April  15,  putting  some  small  advertise¬ 
ments  in  the  Rolling  Stone  announcing 
LA.  By  May  he  had  hired  10  experienced 
men  and  women.  His  full  staff  included 
people  from  Los  Angeles  Free  Press, 
Washington  Post,  Portland  Oregonian, 
Associated  Press,  New  York  Times,  and 
Troy  Daily  News  in  Ohio.  They  ranged  in 
age  from  22  to  27.  Fleming  is  44,  and 
Robert  Sherrill,  his  managing  editor,  is 
47. 

(Continued  on  page  33) 


Karl  Fleming,  left,  editor,  and  Max  Pavlevsky, 
right,  publisher,  look  over  an  issue  of  their  new 
Los  Angeles  weekly,  LA. 


Palevsky  also  had  a  strong  community 
conscience.  He  sei-ved  on  the  board  of  the 
American  Civil  Liberties  Union,  was  ac¬ 
tive  in  liberal  Democratic  politics  and 
civic  affairs,  and  bailed  out  the  Rolling 


Staff  of  LA  poses  in  front  of  the  editorial  and  production  offices.  Editor  Karl  Fleming  peers  from 
office  window  upstairs;  mannaging  editor  Bob  Sherrill  stands  next  to  stairway. 
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Ad'Ventures 


Color  is  green.  The  Oklahoman  and 
Times  financial  department  has  installed 
an  IBM  2260  terminal  scanner  to  speed  up 
credit  verification  or  denial  of  advertising 
accounts.  The  machine,  which  looks  like  a 
typewriter  with  a  small  tv  screen  above 
the  keyboard,  calls  up  in  seconds  the  rec¬ 
ords  of  approximately  20,000  accounts 
that  are  stored  in  the  data  banks.  With  a 
push  of  a  button,  the  entire  history  of 
transactions  for  an  account  appears  on 
the  tv  screen  in  living  green.  Eventually 
all  accounts  I'eceivable  files  will  be  put  on 
the  scanner  which  w'ould  eliminate  hand 
posting,  filing  and  searching. 

*  ♦  • 

Bulletins.  Two  Ayer  agency  executives 
in  Denver  have  resigned  to  form  a  new 
agency.  They  are  Arnold  Grossman,  gen¬ 
eral  manager  of  Ayer/Denver,  and 
Charles  Bartholomew,  director  of  account 
services  of  the  office  .  .  .  Barbara  Doherty 
has  been  appointed  an  account  executive 
by  Cargill,  W’ilson  &  .A.cree  of  Atlanta. 
She  is  the  first  woman  to  hold  down  this 
position  at  the  agency  .  .  .  Hurricane 
Agnes  floods  washed  out  the  Pennsylvania 
Newspaper  Publishers  Association  quar¬ 
terly  co-op  ad  bulletin  until  1973  .  .  .  Lee 
Templeton,  Detroit  Press  Press,  and  Wil¬ 
liam  Rowe,  Chicago  Tribune,  are  panelists 
at  a  session  on  “Innovations  in  Media”  at 
the  International  Council  of  Shopping  Cen¬ 
ters  promotion  conference  September  25  in 
Chicago  at  the  Hyatt-Regency  O’Hare  Ho¬ 
tel  ..  .  Branham-Moloney  Inc.  has  re¬ 
ceived  official  notice  that  as  of  September 
1  it  will  no  longer  serve  as  national  ad¬ 
vertising  representatives  for  the  Salt  Lake 
City  Deseret  Xetcs  and  Tribune.  The  pa¬ 
pers  have  decided  to  use  their  own  na¬ 
tional  sales  staff  to  make  calls  on  adver¬ 
tisers  and  agencies.  A  consoling  thought 
to  B-M  and  other  independent  reps  is  that 
the  papers  go  out  showing  a  20%  gain 
in  total  national  revenues  for  a  12  month 
period  ending  June  30.  A  B-M  executive 
said  national  revenues  were  up  two  years 
in  a  row. 

*  *  * 

McGovern  agency.  Joyce  Selcer,  vice- 
president  of  media  services  at  Rapp, 
Collins,  Stone  &  Adler  ad  agency,  is  in 
charge  of  print  advertising  for  the 
McGovem-for-President  campaign.  The 
agency,  which  has  been  handling  the 
McGovern  fund-raising  direct  mail  for 
some  time,  was  officially  named  as  the 
agency  for  McGovern’s  advertising  in 
newspapers  and  magazines.  Ms.  Selcer 
said  newspapers  will  be  used  for  vote¬ 
getting  as  well  as  fund-raising.  She  said 
the  agency  will  take  advantage  of  the 
Bureau  of  Advertising’s  “central  deposito¬ 
ry”  system  to  transmit  insertion  orders, 
certifications,  and  payments. 

*  *  * 

Guide  to  guides.  Two  directories  of  in¬ 
terest  to  newspaper  advertisers  have  been 
issued  by  organizations  representing 
offset-printed  newspapers,  and  papers  ac¬ 
cepting  Hi-Fi  and  Spectacolor  preprints. 
The  guidebook  compiled  by  the  Interna¬ 
tional  Offset  League  lists  members,  as  of 
March  17,  1972,  who  have  passed  the  rigid 
testing  standards,  as  well  as  all  known 
U.S.  and  Canadian  offset-produced  news- 


By  Jerry  Walker  Jr. 


papers.  The  directory  gives  address  of 
paper,  when  published,  circulation,  press 
model,  open  national  rate,  page  sizes,  pre¬ 
mium  charges,  person  to  contact,  and 
name  of  national  ad  rep.  The  1972  Media 
Buyer’s  Guide  published  by  Newspaper 
Preprint  Corp.,  has  advertising  informa¬ 
tion  on  300  metro  areas.  Last  year  NPC 
data  was  available  on  200  markets.  The 
guide  lists  circulations,  page  cut-offs, 
press  runs,  and  budgetary  estimates  for 
preprints.  For  copies  of  the  offset  directo¬ 
ry,  write  to  Ed  Padilla,  production  coordi¬ 
nator,  or  Bob  Lampee,  sales  coordinator, 
Sacramento  (Calif.)  Union.  The  preprint 
guide  may  be  obtained  from  Ivar  Weberg, 
750  Third  Avenue,  New'  York  10017. 

*  4c  ♦ 

It’s  true.  A  few  newspaper  advertising 
managers  must  have  done  a  double  take 
upon  receiving  an  insertion  order  recently 
from  the  Makegood  Advertising  Company 
of  Secaucus,  N.J.  There  is  such  an  agen¬ 
cy.  It  was  formed  last  month  by  Lyle 
Stuart  Inc.,  book  publishers,  as  a  house 
agency.  The  first  ads  have  been  placed  in 
the  Washington  Post,  New  York  Times, 
Detroit  Free  Press,  Miwaukee  Journal, 
Chicago  Tribune  and  Newsday  for  the 
company’s  bestseller — The  Washington 
Pay-Off.  The  agency  will  also  be  placing 
ads  for  the  company’s  subsidiaries — 
Citadel  Press,  University  Books,  Mystic 
Arts  Book  Society  and  others.  Maybelle 
D.  Brown,  a  fonner  book  space  ad  sales¬ 
man  for  the  N.Y.  Herald  Tribune  who 
does  publicity  for  the  agency,  admitted 
that  the  name  was  “creating  a  great  deal 
of  ‘flak’.  ”  She  said  it  had  been  suggested 
to  Stuart  as  a  good  name  for  an  agency. 
“He  thinks  it  is  very  humorous,”  Ms. 
Brown  remarked.  So  far  the  agency  has 
not  had  to  ask  for  any  makegoods,  she 
said. 

*  *  * 

Not  all  bad.  To  bar  all  promotional  ad¬ 
vertising  by  utilities  because  of  a  few 
shortage  areas  would  be  a  mistake,  Neal 
O’Connor,  president  of  N.  W.  Ayer  &  Son, 
told  a  meeting  of  the  Great  Lakes  Confer¬ 
ence  of  Public  Utilities  Commissioners  this 
week.  O’Connor  conceded  that  promotional 
advertising  in  pow’er  shortage  areas  is 
wrong,  but  stressed  the  point  that  utilities 
advertising  in  the  other  areas  when  done 
effectively  stimulates  increased  revenue 
that  ends  up  as  rate  savings  for  custom¬ 
ers.  He  said  utilities  need  to  step  up  the 
dialogue  with  the  public  and  do  it  on  a 
continuous  basis  rather  than  only  in  emer¬ 
gencies.  Ayer  has  been  the  agency  for  the 
American  Telephone  &  Telegraph  Co. 
since  1907  and  for  the  utilities  in  the 
Electric  Companies  Advertising  Program 
since  1940.  The  utility  commissioners  rep¬ 
resented  12  states  (from  Minnesota  to 
Maryland),  the  District  of  Columbia,  and 
the  Virgin  Islands. 

*  *  * 

First  order.  An  ad  placed  this  week  by 
the  “Democrats  for  Nixon  Committee,” 
headed  by  ex-Texas  governor  John  B. 
Connally  earned  the  distinction  of  being 
the  first  political  advertiser  to  place  a 
newspaper  ad  using  the  ‘central  deposi¬ 
tory’  services  of  the  Bureau  of  Advertis¬ 


ing.  The  ad,  prepared  by  Jeno  Paulucci’s 
agency,  J.F.P.  Inc.  in  Duluth,  Minn.,  ran 
in  more  than  70  newspapers  as  a  full-page 
ad.  Charles  Kinsolving,  who  is  in  charge 
of  the  Bureau’s  central  depository,  said 
the  certified  check,  certificates,  and  inser¬ 
tion  order  came  in  “over  the  transom.” 
While  the  ad  expenditure,  $168,000,  will  be 
credited  against  the  Republican  Party 
under  the  new  Federal  election  rules,  the 
amount  will  not  count  against  the  party 
in  the  general  elections. 


The  94-year-old  Berkeley  Gazette,  a 
morning  paper  since  1966,  will  become  an 
afternoon  publication  again  September  1, 
w’hen  it  merges  with  its  parent  paper,  the 
Richmond  Independent. 

The  combined  paper  will  have  different 
local  news  sections  for  Richmond  and  Ber¬ 
keley. 

National  news,  society  and  sports  pages 
will  be  virtually  the  same  in  the  two 
editions. 

Mike  Culbert,  working  out  of  Berkeley, 
was  named  by  Warren  Brown,  board 
chairman  of  Owens  Publications,  Inc.,  as 
editor-in-chief  of  the  merged  papers. 

Terry  Sellards,  managing  editor  at 
Richmond,  now  becomes  managing  editor 
of  the  new  paper. 

“The  semi-merger  will  effect  a  big  sav¬ 
ings  in  the  press  room  and  circulation,” 
said  Culbert.  The  two  papers  now  employ 
250  persons. 

Before,  the  Richmond  press  printed  the 
Gazette  in  the  morning,  the  Independent 
in  the  afternoon.  Now  it  is  only  one  after¬ 
noon  run. 

The  Gazette  editorial  staff  was  trimmed 
before  the  consolidation,  leaving  only  one 
person  in  the  society  department. 

Pauline  Metza  of  the  Richmond  Inde¬ 
pendent  was  named  society  editor  of  the 
new  paper,  and  Nick  Peters  of  the 
Gazette  is  the  sports  editor. 

The  edition  delivered  in  Berkeley  will 
play  up  the  name  of  Berkeley  Gazette, 
and  the  Richmond  editor  will  do  likewise 
with  the  Independent. 

Culbert  said  there  are  no  plans  to  close 
the  Berkeley  office,  though  the  circulation 
department  previously  was  moved  to  Rich¬ 
mond.  For  one  thing,  the  Richmond  edito¬ 
rial  office  is  too  small  to  accommodate 
both  staffs. 

News  copy  from  the  Gazette  will  contin¬ 
ue  to  be  delivered  to  Richmond  by  auto. 

The  Gazette  flourished  as  an  afternoon 
paper  from  the  early  1940s  to  the  mid- 
1960s  under  the  ownership  of  George 
Dunscomb,  who  sold  the  paper  to  Owens 
Publications,  in  1966  and  became  a  morn¬ 
ing  paper,  printed  in  Richmond. 

The  Owens  board  had  been  considering 
the  merger  for  two  years  while  discussing 
it  w’ith  eight  unions. 

The  two  newspapers  already  had  a  com¬ 
mon  classified  advertising  section  and,  ac¬ 
cording  to  Brown,  was  gradually  moving 
toward  a  complete  consolidation. 

The  Independent’s  circulation  is  33,902 
and  the  Gazette’s  13,272,  according  to  the 
1972  Editor  &  Publisher  Year  Book. 


Two  Owens  papers 
in  California  will  be 
combined  on  Sept.  1 
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More  from  "Art's  Gallery".  .  . 


He's  trying  to  give  ME  custody 
of  the  kids! 


Now  don't  go  and  SPOIL  it  by 
TELLING  everybody 


Ma,  you  baked  my  Frisbee! 


Available  six  times  a  week. 


You  can't  ALLOW  your  old  man  to 
laugh  at  Women's  Lib! 

54  MINT  STREET  •  SAN  FRANCISCO,  CALIF  94103  •  (415)  GArfield  1-1111 


Newsstand  clutter 
bothers  city  officials 

City  officials  of  Beverly  Hills,  Califor¬ 
nia,  aie  debating  what  can  be  done  to  rid 
the  sidewalks  of  clusteis  of  new’spaper 
racks.  At  a  dozen  locations  there  are  10  to 
15  vending  racks,  but  Mayor  Richard 
Stone  has  expressed  his  opposition  to  an 
outright  ban  on  the  racks  “because  it  is  a 
benefit  to  the  citizenry  to  go  outside  and 
find  a  paper.” 

Councilmen  are  wary  of  imposing  regu¬ 
lations  or  fees  on  newspaper  sales  stands 
that  might  create  legal  problems.  The 
main  proposal  is  to  raise  the  present  nom¬ 
inal  fees.  In  another  approach  to  the  clut¬ 


ter  problem,  du  si  ness  men  have  been  re¬ 
minded  that  they  may  request,  under  a 
city  ordinance,  the  removal  of  racks  from 
in  front  of  their  stores. 


Tabloid  for  weekend 

The  Long  Branch  (N.J.)  Daily  Record, 
which  switched  from  afternoon  to  morn¬ 
ing  publication  last  November  15,  has 
added  a  weekend  edition  in  tabloid 
format,  dated  for  Saturday  and  Sunday, 
at  10c  a  copy.  Dudley  B.  Thomas,  general 
manager,  said  25,000  copies  are  dis¬ 
tributed.  The  standard  Saturday  edition 
usually  ran  to  14  pages;  the  new  weekend 
tab’s  first  edition  had  40  pages. 


Special  Edition  DAILY  KING  NEWS  Special  Edition 

KING  PRESS,  INC.  13TH  &  MAIDEN  LANE  JOPLIN,  MISSOURI  64801 

PUBLISHER  SAVES  $100,000.00 


"I  saved  $100,000  .  .  .  because 
I  baught  a  Daily  King,"  says  Walter 
Potter,  publisher  of  the  Doily  Record, 
Long  Branch,  N.  J. 

"The  money  I  saved  doesn't  mean 
I  cut  corners,  either.  My  six  unit 
press  runs  at  20,000  P.  P.  H.,  and 
prints  beautiful  spot  or  process  color 
easily,  due  to  the  standard  running 
lateral  and  running  circumferential 
register  controls! 

"We  ochieve  the  top  quality  I 
was  looking  for,  too,  because  of  the 


Doily  King's  infinitely  varioble  ink 
and  woter  distribution  system  .  .  . 
which  is  the  only  onswer  to  fine 
quality  reproduction." 

You,  too,  moy  be  oble  to  save  up  to 
$100,000  or  more,  depending  upon 
the  size  of  press  you  need.  The  Doily 
King  is  available  in  up  to  8  perfecting 
units  which  can  be  stocked  or  installed 
in  line,  depending  upon  your  press¬ 
room  space.  It's  a  heavy  duty,  pre¬ 
cision  built,  high  speed  press,  designed 
especially  for  newspapers  with  a 
circulation  of  10,000  to  30,000. 


Dept.  EP-12 


. CLIP  THIS  COUPON . . 

I'M  INTERESTED  in  saving  money! 

Please  send  full  information  on  the  new  Daily  King  Press  to: 

Name _ _ 


Company 
Address 
City _ 


Title 


State 


Zip 


KING  PRESS,  INC.  13TH  &  MAIDEN  LANE  JOPLIN,  MISSOURI  64801 

One  of  the  White  Consolidated  Industries 


Robberies  spur 
safe  check  plan 
for  carrier  bills 

Two  armed  robbers  changed  the  life¬ 
style  of  500  boys  who  deliver  the  New 
Bedford  (Mass.)  Standard-Times  seven 
days  a  week. 

They  now  pay  their  bills  by  check  and 
are  no  longer  haunted  by  fears  of  losing 
money  to  street  hoodlums  or  holdup  men. 
The  robbers  escaped  with  approximately 
$2,000  taken  from  a  district  manager 
making  his  collection  rounds  on  a  Satur¬ 
day  morning.  The  holdup  capped  a  series 
of  robberies  of  individual  newspaperboys. 

Publisher  Gerald  T.  Tache  asked  Rich¬ 
ard  P.  Barker,  assistant  general  manager, 
to  set  up  a  payment  system  to  protect  all 
carriers,  drivers  and  district  managers 
from  the  possibility  of  thefts. 

Barker  came  up  with  a  plan  which  en¬ 
ables  the  boys  to  turn  in  their  collections 
at  any  one  of  20  locations  and  obtain 
checks  payable  to  the  newspaper. 

Other  newspapers  have  employed  local 
banks  as  coll^ion  agents,  but  the  Stan¬ 
dard-Times  plan  has  a  new  twist,  with 
assists  from  the  First  National  Bank  and 
the  Southeastern  Bank  and  Trust  Co. 

The  carriers  have  three  choices  of  mak¬ 
ing  payment  for  their  newspapers: 

They  can  use  a  personal  check  of  their 
own  or  their  family; 

They  can  drop  by  the  banks  or  any  one 
of  16  stores  enlisted  in  the  plan  and  get 
free  a  check  payable  to  the  newspaper; 

In  an  emergency,  they  may  bring  cash 
to  the  main  circulation  office  only. 

The  newspaper  will  pay  the  10-cent 
service  charge  on  a  personal  check. 

By  fall,  the  plan  will  be  expanded  to 
include  another  400  boys  who  deliver  the 
Standard-Times  in  outlying  areas. 


Newspaper  ad  revenue 
up  13.6%  in  6  months 

Advertising  revenues  of  daily  newspa¬ 
pers  increased  by  13.4%  in  June  as  com¬ 
pared  to  the  same  month  last  year,  ac- 
coiding  to  the  Bureau  of  Advertising.  For 
the  first  six  months  of  1972,  the  cumula¬ 
tive  increase  amounted  to  13.6%  and 
newspaper  ad  revenues  were  running  at  a 
$6.7  billion  annual  rate. 

Three  Bureau  estimates  are  based  on 
measurements  by  Media  Records  in  64 
cities. 

Retail  advertising,  the  lai’gest  classifi¬ 
cation,  was  up  12.5%  in  June  and  11.7% 
for  the  first  half.  It  is  running  at  $3.8 
billion  annual  rate. 

Classified  advertising  with  a  21.7%  gain 
in  June  and  20.4%  increase  for  the  first 
six  months  was  the  fastest  growing  cate¬ 
gory.  It  is  running  at  a  $1.9  billion  annual 
rate. 

The  gain  in  national  advertising 
amounted  to  5.1%  in  June  and  9.4%  for 
the  first  half.  National  is  running  at  a 
rate  better  than  a  billion  dollars  a  year. 
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How  do  YOU  get 
to  Philadelphia? 


Take  the  Bulletiii. 

Number  one  in  circulation  in  the  nation's  fourth  largest  market. 

Number  one  in  ad  linage.  In  1 97 1  -  for  the  first  time  -  The  Evening 
and  Sunday  Bulletin  published  a  combined  total  of  more  national, 
retail  and  classified  advertising  than  any  other  paper  in  the  Greater 
Philadelphia/South  Jersey  area. 

A  Million  Market  Newspaper. 


The  Eveiung  and  Sunday  BuUelin 

Nearly  everybody  reads  The  Bulletin. 


Great  Northern  says  it  intends 
to  continue  newsprint  production 


Stockholders  of  Great  Northern 
Nekoosa  have  heen  Riven  assurances  that 
the  company  has  no  immediate  intention 
of  quittinp  the  production  of  paper  for 
newspapers. 

The  diver.'iified  jiaiier  company,  which 
was  formed  by  a  merRer  of  Nekoosa  Ed¬ 
wards  and  Great  Northern  Pai)or  Comi)a- 
ny,  has  Ijeen  hampered  in  recent  years  by 
foreiRn  competition  in  the  newsprint  and 
coated  paper  markets  that  has  led  to 
speculation  it  may  abandon  these  markets 
and  concentrate  on  produciiiR  linerboard, 
computer  pai)ers,  and  i)lywood. 

Tlie  company  sj^iked  these  “trade 
rumors”  in  its  latest  quarterly  report  to 
stockholders  with  a  statement  labeled  as  a 
“Special  Report:  Newsprint — Another 
Growth  Market  for  GNN.”  In  it  the  com- 
]iany  cites  a  new  ))aper  machine  which 
produces  a  newsprint  sheet  identical  in 
printability  on  either  side;  liRhtweiRht 
and  color  Riade  i)ai)ers  as  proof  it  plans 
to  continue  as  a  newspaper  supplier. 

“We  intend  to  maintain  our  stronR  i)osi- 
tion  as  a  leadiiiR  American  producer,”  the 
comi>any  stated.  “Newsi)rint  is  still,  and 
will  continue  to  be,  a  basic  product  for 
GNN  and  an  important  Rrowth  market  as 
well.” 

Before  the  merRor,  Great  Northern  Pa¬ 
llor  wanted  to  bo  known  as  the  “leadiiiR 
independent  manufacturer  of  newsprint  in 


the  United  States.”  Established  in  1899, 
the  comjiany  supplies  paper  to  about  250 
newspaiiers  located  Rcnerally  east  of  the 
Mississippi  River.  Its  iirincijial  customers 
aie  in  the  New  EnRland  roRion. 

In  its  business  relations  with  jiublish- 
ers,  GN  has  jiromoted  the  “Made  in  the 
United  States”  symbol  as  a  wedRO  aRainst 
competition  from  Canada  and  Finland.  A 
few  years  aRo  the  GN  newsprint  rolls 
were  dressed  up  in  a  red,  white  and  blue 
wrapiiiiiR  instead  of  the  kraft  paper  with 
Rieen  headers  that  had  been  used  for 
many  years. 

• 

School  name  opposed 

The  weekly  Grnmercif  Herald  is  spark- 
iiiR  opposition  to  the  naminR  of  a  .$20-mil- 
lion  hiRh  school  in  Manhattan  after  Nor¬ 
man  Thomas,  a  founder  of  the  Socialist 
Party  and  its  nominee  for  President 
several  times.  Thomas,  who  died  in  19(55 
at  the  aRe  of  84,  was  a  pacifist.  The  school 
is  beiiiR  built  on  the  site  of  the  Seventh 
ReRiment  National  Guard  Armory.  In  his 
boyhood,  Thomas  carried  a  route  for  the 
Marion  (O.)  Star,  of  which  Warren  G. 
HardiiiR  was  jiublisher  when  he  became 
President  in  1920. 


Graduated  longevity 
benefits  are  vested 
in  pension  program 

VestiiiR  benefits  have  been  added  to  the 
John  P.  Scripps  Newspapers  pension  plan 
which  has  been  in  effect  since  January  1, 
1970. 

Entirely  company-financed,  the  plan 
piovides  pensions  for  employes  at  aRe  62. 
John  P.  Scripps,  chairman  of  the  board, 
e.xjjlained  the  new  amendments. 

“The  amendment  provides  that  a  partic- 
ipatinR  employe,  whose  employment  is  ter¬ 
minated  prior  to  his  normal  retirement 
date  for  any  reason  other  than  early  disa¬ 
bility  or  death,  is  entitled  to  receive  com- 
menciiiR  on  his  normal  retirement  date  a 
monthly  letirement  allowance  equivalent 
to  his  normal  retirement  benefit  multiplied 
by  TVz  per  cent  for  each  full  year  of 
l)ai  ticipatlnR  service  since  his  date  of  em¬ 
ployment  or  January  1,  1970,  whichever  is 
later. 

“For  example,  assume  that  an  individu¬ 
al  employed  by  the  company  on  January  1, 
1967,  who  became  a  i)articipant  in  the 
pension  plan  as  of  January  1,  1970, 
resiRiis  from  the  company  January  1, 
1980.  Assume  further  that  his  normal  re¬ 
tirement  benefit  is  $150  i)er  month.  In 
accordance  with  the  amendment  the  par¬ 
ticipant  is  entitled  to  $112.50  (10  X  7 Ms 
per  cent  X  $150)  commencinR  in  his  nor¬ 
mal  retirement  date.” 


IMWTOSm%RK 
MPA  $470 
MILLION  DOLLAR 
CAR  N  ARKEH 


We've  got  the  key.  The  Buffalo  Evening  News  reaches  57% 
of  this  mobile  7  county  market.  A  total  of  900,000  readers 
on  the  move. 

This  is  a  car  market  greater  in  sales  than  17  of  the  50 
states.  And  you  reach  the  whole  free-wheeling  bunch  with 
the  Buffalo  Evening  News.  At  the  lowest  cost  per  thousand 
of  all  media.  Supported  by  an  editorial  policy  that  builds 
confidence  faster  than  next  year’s  automobile. 

Spark  up  this  $470-million  automotive  market.  Make  your 
car  sales  go  vvvrooom! 

Buffalo  Evening  News 

Represented  Nationally  by  Story  &  Kelly-Smith 


20 


EDITOR  8C  PUBLISHER  for  August  19,  1972 


Look  what's  cornin'  up  our  creeU! 


ACTUAL  PHOTO 
of  the  Submarine  '  Batfish" 
being  towed  up  the 
Arkansas  Navigation  Canal 


Just  Outside 


The  U.S.  Submarine  “Batfish”,  retired  from 


an  honorable  career  in  World  War  II,  is  now 
a  tourist  shrine  at  the  Port  of  Muskogee, 
outside  Tulsa.  A  submarine  in  the  prairie? 
Sure!  More  dramatic  proof  of  the  barge 
boom  that  is  gathering  momentum  daily  in 
Eastern  Oklahoma!  Are  YOU  selling  this 
growing  market  of  over  FOUR  BILLION? 
Now’s  the  time  to  use  your  sales  force  and 


our  sales  force! 

THE  OIL  CAPITAL  NEWSPAPERS  morning  /  evening  /  Sunday 

Two  Independent  and  separately  owned  Newspapers 


i  1 


Representatives  —  BR  ANH  ANI-MOLONEY 


READING  ALL  ABOUT  IT — Reporter  Niciti  Dona¬ 
hue  holds  up  an  issue  of  the  Tucson  Daily  Citizen 
carrying  her  probate  series  as  presiding  Judge 
Ben  C.  Birdsall  looks  at  the  headline,  "Estate 
losses  must  be  stopped  .  .  .  but  how?" 


,-^‘how  will  a 

/  SUBSCRIPTION  TO  \ 

•  EiP  HELP  ME  GET  I  . , 

\A  BETTER  J0B?y  /  THAT'S  \ 
'w,.  ;  CLASSIFIED  \ 

'  ■  \INP0RMATI0N/ 


ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 


Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.  Y.  10022 

Gentlemen:  Please  start  my  subscription  now, 
addressed  tO: 


Zip 


Name  . 

Address  . 

City  . 

State  . 

Company . 

Nature  of  Business . . . 

□  My  remittance  is  enclosed. 

$10  a  year,  U.  S.  and  Canada;  all  other 
countries  $25  a  year. 


Probate  court’s 
laxity  and  thefts 
brought  to  light 

Congratulatory  telephone  calls  and  let¬ 
ters  literally  swamped  the  Turnon  Daily 
Citizen  after  it  jiuhlished  a  series  expos¬ 
ing  mismanagement  of  probate  estates. 

The  seiies,  jiinpointing  Pima  County 
probate  irregularities,  disclosed  mishan¬ 
dling  by  attorneys,  including  thrifts  and 
lax  administration  by  the  courts  of  estates 
involving  huge  sums. 

The  disclosures  brought  changes  in  the 
Pima  County  probate  sy.ctem  and  a  hard 
look  at  the  existing  state  probate  codes. 

Mrs.  Nicki  Donahue’s  four-part  series 
ran  July  18-21.  Soon  after  the  series 
started,  the  Arizona  Supreme  Court  au¬ 
thorized  the  first  permanent  probate  divi¬ 
sion  of  the  Pima  County  Superior  Courts. 

One  of  Mrs.  Donahue’s  stories  revealed 
no  accountings  in  the  estate  of  a  Tucson 
widow  and  philanthrojiist  who  owned  blue 
chip  stocks  worth  at  least  $1.3  million  in 
IDG!).  The  87-year-old  nursing  home  pa¬ 
tient,  i)hysically  incompetent  and  nearly 
blind,  was  not  only  penniless,  but  heavily 
in  debt,  according  to  a  superior  court 
judge  who  removed  the  guardian  and  or¬ 
dered  an  audit. 

‘Moved  slowly,  expertly’ 

Said  editor  Paul  McKalip:  “When  you 
take  on  the  legal  profession,  both  attor¬ 
neys  and  judges,  you  had  better  be  right. 
We  were  right — and  right  on  target — as 
the  quick  succession  of  events  that  fol¬ 
lowed  was  to  prove. 

“We  were  right  because  we  moved  slow¬ 
ly,  carefully  and  expertly.  The  primary 
author  of  the  articles,  Mrs.  Donahue, 
knows  her  law,  knows  court  procedure  and 
knows  many  lawyers  and  judges  on  a 
helpful,  confidential  basis.  She  worked  on 
the  probate  ‘mess’  for  two  years,  off  and 
on,  and  carefully  gathered  her  data  and 
case  histories. 

“The  Citizen’s  own  firm  of  attorneys 
reviewed  the  article  in  advance,  made 
sure  of  every  aspect  of  the  law  and  sent 
us  into  print  with  an  encouraging;  ‘Well 
done!  Go  to  it!’  ’’ 

Because  of  the  Citizen  articles,  the  Ari¬ 
zona  Bar  Association  and  state  legi.slators 
are  working  toward  revisions  in  the 
probate  code. 


CONVERTING  TO  OFFSET?  ^ 

Let  u$  put  together  a  package  of  good 
used  and  new  cold  type  equipment  for 
you,  including  text  and  headline  ma¬ 
chines,  waxers,  etc.  We'll  help  yau  select 
what  is  right  far  yaur  plant  at  the  price 
you  can  affard. 

•  Justowriters  •  TTS 

•  Headliners  •  Phaton 

•  Compugraphic  etc. 

Write  for  our  new  list  of  used  equipment 
token  in  trade  on  Compugraphics. 


Journalism  review 
in  old  ANPA  building 

The  publishers  of  (More),  the  New 
York  journalism  review,  are  helping  to 
fill  a  gap  created  by  the  American  News¬ 
paper  Publishers  Association. 

Early  this  summer  the  ANPA  vacated 
office  space  in  750  Third  Avenue,  New 
York  City,  and  moved  to  its  own  building 
at  Reston,  Virginia. 

Now'  the  leview,  which  sponsored  the 
Counter-Convention  during  the  ANPA 
meetings  in  April,  occupies  leased  space 
at  750  Third  Avenue,  just  one  floor  below 
the  former  ANPA  headquarters. 

More  is  published  by  Rosebud  Associ¬ 
ates,  the  principals  being  William  Wood¬ 
ward  III  and  Richard  Poliak. 


API  gives  schedule 
for  ’72-73  seminars 

The  American  Press  Institute,  starting 
its  27th  year  of  operation,  has  announceii 
a  schedule  of  17  seminars  for  1972-73  at 
Columbia  University: 

Editorial  Page  Editors  and  Writers — 
September  10-22,  1972. 

Investigative  Reporters  —  September 
24-October  6,  1972. 

Advertising  Executives  (for  newspa¬ 
pers  under  75,000  circulation) — October 
8-20,  1972. 

Circulation  Managers  —  October  22- 
November  3,  1972. 

New’  Methods  of  New’spaper  Produc¬ 
tion — November  5-17,  1972. 

City  Editors  (for  newspapers  over  75,- 
000  circulation) — November  26-December 
8,  1972. 

Women’s  Page  Editors — January  7-19, 
1973. 

Sjiorts  Editors — January  21-February 
2,  1973. 

Newspaper  Promotion  and  Public  Rela¬ 
tions — February  4-16,  1973. 

Managing  Editors  and  News  Editors 
(for  newspapers  over  50,000  circulation) — 
February  18-March  2,  1973. 

Management  and  Costs  (for  newspa¬ 
pers  over  75,000  circulation) — March 
4-16,  1973. 

Classified  Advertising  Managers — 
March  18-30,  1973. 

Newspaper  Personnel  Management — 
April  1-16,  1973. 

City  Editors  (for  newspapers  under  75,- 
000  circulation) — April  8-20,  1973. 

Management  and  Costs  (for  newspa¬ 
pers  under  75,000  circulation)  —  May 
13-25,  1973. 

Telegraph  Editors  and  Copy  Desk 
Chiefs — June  3-15,  1973. 

Publishers,  Editors  and  Chief  News  Ex¬ 
ecutives  (for  newspapers  under  50,000 
circulation) — June  17-29,  1973. 

To  participate  in  a  seminar  an  appli¬ 
cant  must  have  a  minimum  of  five  years’ 
experience  and  be  nominated  by  an  execu¬ 
tive  of  his  newspaper.  Additional  in¬ 
formation  may  be  obtained  from  American 
Press  Institute,  201  Journalism  Building, 
Columbia  University,  New  York,  New 
York  10027. 


NATIONAL  PUBLISHERS'  SUPPLY  CORP. 

Box  29,  Berlin,  Wis.  54923  •  414-361-0660 
J^B  W.  22nd  St.,  NYC  10010  •  212-691-9850^ 
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Every 

phototypesetting 
paper 
you  need 
comes 
in  one  box 

Kodak  Grade  S  Phototypesettins 
Paper...the  economy  you  need, 
quality  you  can  count  on. 

Whether  you  set  50  characters  per  second  or 
thousands  of  characters,  you  need  only  one 
phototypesetting  paper.  KODAK  Ektamatic 
Photomechanical  Paper,  Grade  S,  gives  you 
speed,  economy,  and  quality  every  time. 

Economical  because  Grade  S  Paper  can  be 
used  in  any  non-tungsten  phototypesetting 
operation,  and  because  of  its  easy  stabilization 
processing. 

Quality  in  sharp  edge  definition.  The  kind  of 
quality  you've  come  to  expect  from  Kodak. 

After  all,  we've  been  in  phototypesetting 
since  the  beginning;  we've  grown  up  with  it. 

We  have  data  on  the  benefits  of  phototype¬ 
setting  and  the  products  we  make.  They  may 
help  you.  Send  us  the  coupon. 


Eastman  Kodak  Company,  Dept.  412L,  8-36 

Rochester,  N.Y.  14650 

□  Please  brief  me  in  person  on  how  you  can  help  in 
phototypesetting. 

□  Send  more  information. 


Type  for  this  advertisement  was  set  photographically 
on  Kodak  Phototypesetting  Film. 


The  best  impression  you  can  mcike. 


Weld  takes  a  Jib 
in  sailing  sport 

Sport  alone,  not  thirst  for  victory,  at- 
traeted  Puhlisher  Pliilip  S.  Weld  to  a 
single-handed  trans-Atlantic  sailboat 
race. 

Weld  of  Gloucester,  Mass.,  president  of 
Essex  County  Newspapers  Inc.,  which 
l)ul)lishes  dailies  in  Gloucestei',  Beverly 
and  Newburyi)ort,  took  the  chance  to  test 
his  boat  and  skill. 

When  he  returned  after  n9  days  on  the 
sea  he  told  his  siiorts  editor,  Phil  Hersh, 
he  was  ‘‘having  a  ball”  in  “the  best  damn 
sporting  event  a  man  of  .57  can  go  into.” 

Weld  sailed  his  44-foot  trimaran 
‘‘Tiumpter”  in  the  Jjnuhni  Ohscrrt  r  Sin¬ 
glehanded  Trans-.Atlantic  Race  to  a  27th 
place  fini.sh,  ,59  boats  were  entered. 

Beculinrd  in  llie  Azores 

Weld  said  be  was  disappointed  only  by 
the  fact  that  he  sli])i)ed  south  two  degrees 
in  cour.^e,  and  found  himself  becalmed  in 
the  Azores. 

“For  the  next  few  days,”  he  said,  “I 
was  like  a  dime-store  tuitle  who  had  been 
taken  home  and  i)ut  in  a  souji  tureen  with 
no  water.  I  just  wallowed  around  in  the 
.Azores.” 

Trouble  with  the  boat  also  contributed 
to  the  ”<9  days,  B!  hours  and  2.5  minutes 
time.  .About  ;50(l  miles  from  Newport, 
Weld  was  forced  to  rig  a  jury  centerboai’d 
of  a  spate  rudder  and  trim  tab  when  the 


YES! 

YOU  AND  YOUR  READERS 
CAN  NOW  HAVE  IT  TOO! 

New's  w'hich  interests  your  black 
readers  will  interest  all  of  your 
readers. 

As  a  matter  of  fact  today’s  com¬ 
plete  newspaper  is  not  complete 
without  covering  the  black  scene. 

Can  you  cover  it  nationally — 
politics,  culture,  social  develop¬ 
ments,  the  impact  of  blacks  on 
national  new's  and  the  impact  of 
national  news  on  blacks  —  with 
your  own  staff? 

If  you  cannot,  the  new  National 
Black  News  Service — serving  pa¬ 
pers  in  more  than  thirty-five 
states — is  now  available  to  the 
general  press. 

You  will  find  that  our  news,  fea¬ 
tures,  op  ed  articles  and  col¬ 
umns  meet  your  high  journalistic 
standards.  We  wouldn’t  write  it 
any  other  way! 

NATIONAL  BLACK 
NEWS  SERVICE 

51  D  Street.  S.  E..  Washington,  D.  C.  20003 
(202)  544-5600 
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news-people 


Philip  S.  Weld 

original  snapped  off  while  sailing  down¬ 
wind. 

The  victory  by  “Pen  Duick  IV,”  a 
71-foot  trimaran,  pleased  Weld  because  he 
piedicted  her  triumph  over  “Vendredi  l.'i,” 
a  128-foot  schooner.  Both  were  French 
entries. 

Weld  was  quoted  in  the  London  Observ- 
ei-:  “He  (Weld)  said  in  Plymouth  (En¬ 
gland)  a  week  before  the  start  of  the  race 
that  this  year’s  event  would  be  won  by 
Pen  Duick  IV  in  .500  hours.  It  took  just 
over  492.” 

Plenty  of  sleep 

Equii)ped  with  self-steering  apparatus. 
Weld  had  about  five  hours  sleep  a  night, 
and  his  j)rovisions  laid  out  by  his  wife, 
.Anne,  were  more  than  adecjuate.  “I  ate 
like  a  hog,  and  I’ve  got  enough  food  to 
turn  around  and  go  back,”  ho  said. 

The  crui.se  to  England  for  the  race  took 
the  boat  18  days,  with  a  two-man  ciew. 
The  Trumpeter  cost  about  $14,000  to  build 
three  years  ago. 

Weld  said  he  plans  to  keep  the  boat,  but 
added,  “I  don’t  think  I’d  try  the  race 
again.  I’ll  be  61  when  the  next  race  comes 
along  and  they’d  probably  kick  me  out  for 
being  too  old.” 

*  *  * 

Ernest  F.  Price  has  succeeded  -James 
W.  Morris,  who  retired,  as  chief  of  tele¬ 
communications  at  United  Press  Interna¬ 
tional  headquarters  in  New  York.  Price 
joined  UPI  in  1966  from  the  staff  of  the 
Pacific  Telephone  and  Telegraph  Co. 


Mullinix  in  new  fields 

Harry  B.  Mullinix,  retired  (1971)  Mid¬ 
west  advertising  representative  for  Ed- 
TOR  &  Publisher,  has  begun  a  new  career 
as  chairman  of  the  board  of  directors  of 
the  New  Mexico  Writers  Association.  He 
is  active  in  the  gioup’s  drama  and  poetry 
workshops.  He  also  works  for  radio  sta¬ 
tion  KWYK,  Farmington. 

Ilf  *  if 

Dennis  Stern,  25-year-old  graduate  of 
New  York  University  law  school,  has 
been  appointed  assistant  news  editor  of 
the  Miami  (Fla.)  News.  He  has  w’orked, 
part-time  for  the  AP,  the  Atlantic  City 
(N.J.)  Press  and  the  Milwaukee  (Wis.) 
Journal. 

*  *  * 

Dennis  Myers  —  from  Pauls  Valley 
(Okla.)  Daily  Democrat  to  the  Fort  Smith 
(Ark.)  Times  Record  as  reporter-photog¬ 
rapher. 

*  ♦  * 

Lee  Casey,  an  Australian,  has  been 
promoted  to  managing  editor  for  Reuters 
in  North  America.  He  came  to  the  U.S. 
in  February  from  assignment  as  Reuters 
chief  representative  in  Japan  .  .  .  Michael 
CiiARVCT — now  editor,  general  news,  for 
North  America. 

4c  ^  4: 

Warner  Stough,  assistant  editor  of  the 
editorial  page  of  the  Montgomery  (Ala.) 
Advertiser,  resigned  to  join  a  company 
that  publishes  cookbooks. 

♦  t  * 

Edward  H.  Kociianowski — promoted 
to  managing  editor  of  the  Meriden 
(Conn.)  Record,  succeeding  Gi^iard  Har¬ 
rington,  who  retired  .  .  .  Scott  M.  Busii- 
NELL — now  city  editor  and  assistant  ME. 
# 

Robert  Taylor  of  the  Sunday  maga¬ 
zine  staff  has  been  named  art  critic  for 
the  Boston  (ilohe.  He  held  a  similar  post 
with  the  Boston  Herald  from  1952  to  1967. 

*  «  « 

Albert  B.  Fink,  circulation  manager  of 
the  Hawaii  Newspaper  Agency  (Star-Bul¬ 
letin  and  .Advertiser)  for  the  past  10 
years,  has  retired  for  health  reasons  .  .  . 
His  former  assistant,  Ralph  Perez  Sr., 
has  the  new  title  of  director  of  circulation 
operations. 

if  *  * 

Mary  Jane  O’Neill,  a  former  Detroit 
Free  Press  and  UPI  reporter,  is  now  di¬ 
rector  of  public  information  for  the  Light¬ 
house,  New  York  Association  for  the 
Blind. 

4c  4c  4c 

P.  Howard  Spain,  who  has  worked  for 
Cutler-Hammer  and  Nolan-Jampol  in  the 
newspaper  equipment  field,  has  been  ap¬ 
pointed  midwest  regional  manager  for 
Idab  of  America. 

4c  4c  4c 

Don  ZoRKini,  previously  with  Court- 
auld’s  North  American  Inc.,  is  now  con¬ 
troller  of  Berkley-Small  Inc.,  Mobile- 
based  distributor  of  newspaper  circulation 
supplies  and  services. 
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Mahanna  in  new  post 


in  the  news 


Public  Access  editor 

William  B.  Bi’own,  formerly  metropoli¬ 
tan  editor,  has  been  designated  Public  Ac¬ 
cess  editor  of  the  St.  Petersburg  (Fla.) 
Times.  He  will  handle  letters  and  will 
write  a  Hot  Line  to  the  Editor  column 
twice  weekly  on  the  Op-Ed  page.  Also  he 
will  be  in  charge  of  reader  services. 
Laurence  P.  Jolidon  Jr.  is  now  metro  edi¬ 
tor  and  Robert  N.  Jenkins  is  telegraph 
editor. 

♦  *  * 

Saul  D.  Rosen,  recently  retired  editor 
of  the  Morning  Telegraph  and  Daily  Rac¬ 
ing  Form,  has  become  a  special  consultant 
to  the  New  York  City  Off-Track  Betting 
Corp. 

*  *  >i< 

William  Chance,  picture  editor  of  the 
Sa7i  Jose  (Calif.)  Mercury  the  past  10 
years — retired,  after  44  years  as  a  news¬ 
man  on  papers  from  coast  to  coast. 

*  *  * 

Anthony  R.  Curtis,  political  columnist 
for  the  Sharon  (Pa.)  Herald,  has  joined 
the  faculty  of  the  School  of  Journalism 
at  the  Pennsylvania  State  University. 

♦  ♦  * 

Robert  A.  Masucci — from  advertising 
director  to  publisher  and  general  man¬ 
ager  of  the  Palisades  Newspapers  in 
New  Jersey.  He  worked  for  the  Dover 
Daily  Advance  before  joining  the  Pali¬ 
sades  group  in  April. 

*  *  * 

Robert  McGregor,  former  general 
manager  of  the  Neiv  Philadelphia  (0.) 
Times-Reporter,  is  now  general  manager 
of  the  South  Middlesex  News,  Framing¬ 
ham,  Mass.  .  .  .  Karla  Spooner — pro¬ 
moted  to  classified  advertising  manager  of 
the  News. 

*  *  * 

Clifford  Benson  —  from  advertising 
manager  of  the  Beverly  (Mass.)  Times 
to  retail  ad  manager  of  the  South  Middle¬ 
sex  News,  Framingham,  Mass. 

♦  * 

Ronald  J.  Semple — from  business  man¬ 
ager  to  general  manager  of  the  Billings 
(Mont.)  Gazette  .  .  .  Darrell  Gierke — 
promoted  to  city  circulation  manager  of 
the  Gazette  .  .  .  S.  W.  Gainan — from  re¬ 
tail  manager  to  advertising  manager  .  .  . 
Paul  Sherry — from  classified  manager  to 
advertising  sales  manager  .  .  .  Harold 
Kelso  —  classified  supervisor,  and  Rod 
Davidson — retail  supervisor  .  .  .  Tony 
Focht  continues  as  co-op  coordinator. 

4c  * 

Jim  Johnson,  Charleston  (W.Va.)  Mail 
reporter — to  federal-state  programs  di¬ 
rector  for  the  city  at  $14,200  a  year 
salary. 

*  *  * 

Janice  Fraser,  a  former  reporter  for 
the  Painesville  (0.)  Telegraph — to  public 
relations  office  of  the  East  Ohio  Gas 
Company. 

*  *  * 

John  F.  Berry,  former  Iowa  newspa¬ 
per  reporter  and  editor,  is  now  poultry 
products  manager  for  Vineland  Labora¬ 
tories  in  New  Jersey. 


PUBLISHER  HONORED— Longworth  M.  Quinn, 
left,  Michigan  Chronicle  (Detroit),  is  receiving 
the  John  B.  Russwurm  Trophy  of  the  National 
Newspaper  Publishers  Association  from  President 
Garth  0.  Reeves  Sr.,  publisher  of  the  Miami 
(Fla.)  Times.  Presentation  was  made  recently  in 
Miami  at  the  NNPA  annual  convention.  Quinn's 
paper  won  prizes  totaling  $1,850  in  five  cate¬ 
gories. 

«  *  * 

Gordon  Smith  resigned  as  sports  edi¬ 
tor,  the  Journal  Inquirer,  Rockville,  Conn. 
He  was  previously  with  the  Hartford 
(Conn.)  Courant. 

*  ♦  ♦ 

Gene  Dunifon,  former  advertising  di¬ 
rector  of  the  Fremont  (Ohio)  News-Mes¬ 
senger,  has  been  appointed  advertising  di¬ 
rector  of  the  Kendallville  (Indiana)  Pub¬ 
lishing  Company,  publishers  of  the  Au- 
buini  Evening  Star  and  the  Kendallville 
News-Sim. 

*  *  * 

Gene  Ruffini,  former  reporter  for  the 
defunct  New  York  Mirror — named  com¬ 
munications  manager.  Insurance  Crime 
Prevention  Institute,  Westport,  Conn. 

4c  4:  4^ 

Bernard  L.  Yudain,  formerly  manag¬ 
ing  editor,  Greenwich  (Conn.)  Time  and, 
more  recently  with  Time  Inc.,  New  York, 
in  executive  capacities — named  director  of 
communications  for  U.S.  Senator  Lowell 
P.  Weicker  (R.-Conn.). 

4c  4c  4c 

Karen  Oppenheim  has  joined  the  De¬ 
troit  News  promotion  and  research  de¬ 
partment  as  a  promotion  writer.  At  the 
Cleveland  Plain  Dealer  she  held  a  variety 
of  positions,  most  recently  that  of  promo¬ 
tion  copy  manager. 


John  G.  W.  Mahanna,  a  former  reporter 
and  editor  at  the  Berkshire  Evening  Ea¬ 
gle,  Pittsfield,  Mass.,  has  been  appointed  a 
public  information  specialist  for  the  Cost 
of  Living  Council.  He  has  been  on  loan  to 
the  Council  from  the  Defense  Civilian 
Preparedness  Agency,  formerly  the  Office 
of  Civil  Defense.  He  went  to  work  for  the 
federal  government  in  1962. 

*  *  * 

Sandi  De  Briyn,  who  was  editor  of  the 
McMinnville  high  school  newspaper,  has 
joined  the  staff  of  the  McMinnville  (Ore.) 
News-Register. 

4c  4:  4c 

Richard  L.  Holtz — from  classified  ad¬ 
vertising  manager  of  the  Danville  (Ill.) 
Commercial-News  to  similar  post  with 
the  Huntington  (W.Va.)  Herald-Dispatch 
and  Advertiser  in  the  Gannett  Group. 

«  *  >|c 

Roland  B.  Delcourt,  composing  room 
superintendent,  has  been  assigned  addi¬ 
tional  duties  of  assistant  production  man¬ 
ager  for  the  Guy  Gannett  Newspapers  at 
Portland,  Maine  .  .  .  Production  manager 
William  B.  Marshall  now  has  supervi¬ 
sion  of  production  for  the  company’s 
newspapers  also  in  Augusta  and.  Water- 
ville. 

*  *  * 

Carl  Pisano — from  assistant  Sunday 
editor  to  news  editor  of  the  New  Bruns¬ 
wick  (N.J.)  Home  News  . . .  Rick  Metiiot 
— from  telegraph  and  makeup  editor  to 
assistant  news  editor  .  .  .  Marilyn  Bal- 
LAS — feature  writer-copy  editor  to  assist¬ 
ant  Sunday  editor. 

*  *  * 

Fred  Straub — to  chief  photographer  of 
the  Cincinnati  Enquirer.  He  has  been  a 
member  of  the  photo  staff  since  1959. 

4c  4c  4e 

William  A.  Stretch  Jr.,  son  of  the 
publisher  of  the  Camden  (N.J.)  Courier- 
Post,  has  been  appointed  circulation  di¬ 
rector  of  the  Saratoga  Springs  (N.Y.) 
Saratogian  in  the  Gannett  group.  He  has 
been  a  district  manager  fo'r  the  C-P. 

*  *  * 

Robert  F.  Wachter — from  the  account¬ 
ing  department  of  the  Camden  (N.J.) 
Courier-Post  to  controller  of  the  New¬ 
burgh  (N.Y.)  Evening  News. 
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1 


No.  1  replies  to  boast 
of  combined  Nos.  2  and  3 

The  first  promotion  l)oast  of  the  UVi.s7i- 
ingtou  Star-Xcu's  (the  combination  of  the 
Evemng  Star  and  the  Warhiagton  Dailg 
Xews  effected  July  IJ)  hioupht  an  imme¬ 
diate  retort  from  the  Washington  Post. 

“When  No.  2  and  No.  3  merge,  No.  1  is 
still  No.  1”  proclaimed  the  Po.st  in  a  page 
ad,  claiming  continued  leadership  in  circu¬ 
lation  and  advertising  linage. 

The  Star-News  hailed  its  advertising 
linage  gain  of  264,829  lines  in  the  first 
two  weeks  since  the  Star  added  “and  Dai¬ 
ly  News’’  to  its  masthead.  This  amounted 
to  107  pages  of  advei'tising  ahead  of  the 
Star’s  total  for  the  comi)arable  period  a 
year  ago. 

“In  the  fir.st  two  weeks  also,  ’’  the  Star- 
News  repoited,  “more  than  50  pages  of 
editorial  content  were  added.  Circulation 
reports  are  looking  very,  vei-y  good.’’ 

The  Post  ad  told  the  i)ul)lic  that  its 
circulation  is  526,4-32  weekdays  and  700,- 
070  Sundays.  It  didn’t  give  current  figures 
on  advertising  linage. 

• 

INPA  seminar  listed 

The  International  Newsjiaper  Promo¬ 
tion  Association  will  conduct  a  promotion 
and  research  mini-seminar  in  Scottsdale, 
Arizona  at  the  Marriott  Camelback  Inn, 
September  21-23.  Registration  fee  cover¬ 
ing  two  luncheons,  two  dinners  and  semi¬ 
nar  is  $100. 

DEMOS  ^ 

Are  Yours  in 
The  Data  Banks? 
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out  first  in  a  recent 
survey  of  what  agency 
media  buyers  want 
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do  you  get  them  at 
minimum  cost  and  still 
meet  agency  stand¬ 
ards.  Ask  about  our 
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vice. 

BILL  ASH,  PRES.  •  212  686-6997 

CREATIVE 


RESEARCH  SERVICES,  INC. 
250  E.  32nd  St  N  Y  lOniR 


Griner  and  Flynn  go 
to  Huntington  papers 

Two  executive  appointments  at  the 
Huntington  (W.  Va.)  Herald-Dispatch 
and  Advertiser,  Gannett  newsi)ai)ers,  have 
been  made  by  N.  S.  Hayden,  i)ublisher. 
They  are: 

Charles  ^I.  Griner,  circulation  director. 
He  moves  from  the  Utica  (N.Y.)  Dailg 
Press  and  Observer-Dispatch.  He  has  also 
worked  for  Maiyland  and  Indiana  news- 
l)apers. 

Paul  B.  Flynn,  advertising  director.  He 
has  been  director  of  public  sersice,  re¬ 
search  and  promotion  for  the  Gannett 
newspapers  in  Rochester,  N.Y.  Earlier  he 
was  with  the  Quincy  (Mass.)  Patriot 
Ledger. 

*  ♦  * 

Skymour  Holzman,  formerly  with  the 
Hackensack  (N.J.)  Record  and  Scholastic 
magazines — to  the  news  staff  of  the  Og¬ 
den.  (Utah)  Standard-E.raminer  .  .  .  Lox 
L.xk’Lammf:,  1972  graduate  of  Utah  State 
University — to  general  assignment  on  the 
Standard-Examiner. 

*  4c  * 

Ron  Jenkins  has  resigned  as  city  com¬ 
missioner  to  be  editor  of  the  Henderson 
(Ky.)  Gleaner-Journal.  He  is  a  former 
sports  writer  for  the  Evansville  (Ind.) 
Sunday  Courier-Press  and  had  w'orked  on 
the  Gleaner-Journal  as  sports  editor  and 
general  news  rejwrter. 

♦  <!  * 

Harold  Schlottuaukr,  general  man¬ 
ager  of  the  San  Mateo  Times — elected 
president  of  the  Associated  Press  Asso¬ 
ciations  of  California,  Arizona  and  Ne¬ 
vada. 

*  if  If 

D.  K.  Smith — from  publisher  of  the 
Trail  (B.C.)  Times  to  general  manager  of 
the  Kelowna  (B.C.)  Courier. 

4:  9^  4c 

Drue  Nichols — promoted  to  press  and 
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circulation  supervisor  of  the  Natchez 
(Miss.)  Demoerat  .  .  .  Jimmy  Tullos — 
promoted  to  circulation  manager. 

if  if  if 

Don  Hastings — from  assistant  city  edi¬ 
tor  to  Sunday  editor  of  the  Long  neach 
(Calif.)  Independent,  Press-Telegram  .  .  . 
Terry  Sattoria — from  Southland,  maga¬ 
zine  editor  to  assistant  city  editor  .  .  . 
Robert  Gore,  California  State  University 
graduate — to  the  copy  desk. 

4:  4:  4c 

Charles  Mack — from  the  Lojig  Beach 
(Calif.)  Independent,  Press-Telegram  to 
sports  department  of  the  Santa  Monica 
(Calif.)  Outlook. 

if  *  * 

Carey  W.  Stctenson,  editor  of  the 
Vista  (Calif.)  Neivs,  won  a  $300  prize  in 
the  California  Chiropractic  Association’s 
journalism  competition  for  a  story  about 
his  wife’s  regaining  eye-sight  through 

chiropractic  tieatment. 

*  *  « 

Al  Kaste,  Chicago  Tribune  photogra¬ 
pher  for  30  years — retired. 

♦  ♦  * 

Bob  Houston — from  city  editor  to  man¬ 
aging  editor  of  the  Beaumont  (Tex.) 

Journal. 

*  *  * 

Dennis  Connell,  courthouse  reporter 
for  the  Beaumont  (Tex.)  Enterprise  for 
12  years,  left  the  paper  to  be  a  probation 
officer. 

♦  ♦  ♦ 

D.wid  Murray,  national  affairs  reporter 
— assigned  to  the  Washington  bureau  of 
the  Chicago  Sun-Times. 

*  ♦  * 

Donald  E.  Bi  rnham — promoted  to  cir¬ 
culation  director  of  the  Newark  (O.)  Ad¬ 
vocate,  succeeding  Howard  Meacham, 
now  general  manager  of  the  Fostoria 
(0.)  Revietv-Times. 

♦  ♦  ♦ 

Joseph  M.  Russin,  a  former  sports  edi¬ 
tor  of  the  Laramie  (Wyo.)  Boomerang, 
is  now  news  director  of  KQED  tv  station 
in  San  Francisco  and  producer-editor  of 
the  station’s  “Newsroom,” 

if  if  * 

Dr.  Kenneth  OwLim  Smith,  30-year 
veteran  of  California  news  media,  indus¬ 
try,  and  higher  education,  will  direct  the 
public  relations  degree  program  of  the 
University  of  Southern  California. 

♦  ♦  * 

Mike  Rathet,  AP  sports  writer — to 
press  relations  for  the  Miami  Dolphins 
football  team. 

if  if  if 

Neai.  E.  Tackney — from  city  circula¬ 
tion  manager  of  the  Greensboro  (N.C.) 
Record  to  state  circulation  manager  for 
the  Record  and  Greensboro  Daily  News 
.  .  .  Donald  B.  White — to  metro  circula¬ 
tion  manager,  succeeding  Ernest  G.  Wil¬ 
liams,  who  retired  .  .  .  Henry  F.  Lane — 
city  circulation  manager  of  the  Record  .  .  . 
Samuel  M.  Ireland  —  city  circulation 
manager  of  the  News. 

4c  4c  49 

D.  Victor  Pytko — from  city  editor  to 
managing  editor  of  the  Coshocton  (0.) 
Tribune  .  .  .  John  Terry — from  business 
editor  of  the  Dover-New  Philadelphia 
(0.)  Times  Reporter  to  city  editor  of 
the  Coshocton  Tribune. 
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‘‘...in  Kcognmon 
and  commeiidadoii  ol 
distii^liiislied  pnUk  ser^ce.” 


For  the  second  consecutive  year. 

The  National  Observer  has  won  the 
prestigious  Gavel  Award  from  the 
American  Bar  Association.  This  year 
The  Observer  placed  first  in  the 
category  of  newspapers  of  500,000 
circulation  or  over  throughout  the 
United  States. 

The  honor  was  given  for  Nina  Totenberg’s  series 
on  the  United  States  Supreme  Court  in  transition. 
Her  citation  reads,  “in  recognition  and  commenda¬ 
tion  of  distinguished  public  service  furthering  public 
understanding  of  the  inherent  values  of  the  American 
system  of  law  and  the  administration  of  justice.” 

The  series  reflects  The  Observers  continuing  com- 


^  5  mitment  to  help  nearly  1,800,000 
t  ^  readers*  cope  with  the  business  of 
living.  The  fact  that  we  win  awards 
doing  this  is  an  unexpected  and 
pleasant  bonus  to  our  primary  mis¬ 
sion;  filling  a  real  reader  need.  And 
we're  succeeding.  Reader  interest, 
measured  through  mail  and  circu¬ 
lation  response,  is  at  the  highest  peak  in  our  ten-year 
history.  A  Time-Louis  Harris  poll  reports  we’re  “one 
of  the  three  most-trusted  newspapers  in  the  U.S.” 
Simmons  shows  readers  spend  more  time  with  The 
Observer  than  with  the  newsweeklies.  You  can  bet 
we  like  winning  awards.  But  serving  our  readers  is 

what  we  do  best.  •S,mmons.l972 


The  National  Observer  from  Dow  Jones...for  the  business  of  living. 


1972 

June 

linage 

The  following  linage  tabulations  have 
been  compiled  by  Media  Records  Inc. 
for  the  exclusive  publication  by  Editor 
&  Publisher.  They  may  not  be  reprinted 
or  published  in  any  form  without  explic* 
it  permission  from  Media  Records  Inc. 
Note:  Newspapers  marked  with  code  be¬ 
low  include  advertising  in  Parade  or  Fam¬ 
ily  weekly  Magazine  approximate  linage 
as  follows: 

•  Parade — 61,150  lines 
t  Family  Weekly — 52,814  lines 

1972  1971 

AKRON,  OHIO 

Beacon  Journal-e  .  3,200,542  2,887,361 

’Beacon  Journal-S  _  1,266,244  1,119,128 

Grand  Total  .  4,466,786  4,006,489 

NOTE:  Part  Run  linage;  Beacon  Journal-e 

This  Year — 3,200,542  includes  43,800  lines; 
Last  Year  2,817,361  includes  11,880  lines. 
Beacon  Journal-S — This  Year  1,266,244  in¬ 
cludes  50,100  lines;  Last  Year  1,119,128 
includes  79,300  lines. 

ALBANY,  N.  Y. 

f Knickerbocker  News 


Union  Star-e  .  1,698,801  1,617,419 

Times  Union-m  .  1,564,490  1,474,430 

•Times  Union-S  .  909,470  825,639 

Grand  Total  .  4,172,761  3,917,488 

ATLANTA,  GA. 

Constitution-m  .  3,804,481  3,151,841 

Journal-e  .  4,087,473  3,849,865 

Jou'nal  & 

Conslitution-S  .  1,515,594  1,483,888 

Grand  Total  . 9,407,548  8,485,594 


NOTE:  Part  Run  Linage — Journal-e  this 
Year  4,087,473  includes  158,333  lines;  Last 
Year  3,849,865  includes  201,031  lines. 

BALTIMORE,  MD. 

'News-American-S .  718,362  685,745 

News-American-e .  1,581,749  1,556  930 

Sun-m  , .  1,617,703  1,521,725 

Sun-e  .  2,247,368  2,282,458 

Sun-S  .  1,558,364  1,480,907 

Grand  Total  .  7,723,546  7,527,765 

NOTE:  Part  Run  Linage— News  American-S 
This  Year  718,362  includes  49,102  lines; 
Last  Year  685,745  includes  21,140  lines. 
News-American-e— This  Year  1,581,749  in¬ 
cludes  44,300  lines. 


BATON  ROUGE,  LA. 

Advocate  (see  note)  ..  2,479,041  2,061,145 
•Advocate-S  .  668,254  581,673 

Grand  Total  .  3,147,295  2,642,818 

NOTE:  Advocate  (m) — and  State  Times 
(e) — sold  in  combination.  Linage  of  one 
edition  Advocate  (m) — is  shown. 

BINGHAMTON,  N.  Y. 

Press-e  .  1,617,262  1,639,296 

•Press-S  .  501,965  453,893 

Grand  Total  .  2,119,227  2,093,189 

BIRMINGHAM,  ALA. 

Post-Herald-m  .  1,462,468  1,210,965 

News-e  .  2,491,293  2,301,980 

•News-S  .  946,265  865,366 

Grand  Total  .  4,900,026  4,378,311 

NOTE:  Part  Run  Linage;  News-e  This  Year 
— 2,491,293  includes  106,121  lines;  Last 
Year — 2,301,980  includes  60,102  lines. 

BOSTON.  MASS. 

Record  American  & 

Herald  Traveler-d  ...  1,108,877  — 

Herald  Traveler  & 

Advertiser-S  .  768,375  — 

Record  American-d _  —  806,866 

Advertiser-S  .  —  514,037 

Globe-e  .  1,910,659  1,742,011 

Globe-m  .  2,259,498  1,948,876 

•Globe-S  .  2,153,531  1,893,000 

Herald  Traveler-m  _  647,409  1,167,959 

Herald  Traveler-S  ....  421,020  909,353 

Grand  Total  .  9,269,369  8,982,102 

NOTE:  Record  American  Advertiser  ac¬ 
quired  Herald  Traveler.  Last  publica¬ 
tions  Herald  Traveler  (m)  June  17;  Sun¬ 
day  edition  June  18,  1972.  thereafter 
Record  American-daily  became  Record 
American  t  Herald  Traveler-daily,  and 
Advertiser-Sunday  became  Herald  travel, 
er  &  Advertiser-Sunday. 


NOTE:  Globe  (e)  published  5  days  a  week 
only. 

NOTE;  Part  Run  Linage;  Globe-S  Last  Year 
— 1,893,000  includes  312,700  lines. 

Herald  traveler-S  Last  Year — 909,353  in¬ 
cludes  9,900  lines. 

Advertisers-S  Last  Year — 514,037  includes 
145,600  lines. 

Herald  Traveler  &  Advertiser-S  This  Year 
—768,375  includes  316,515  lines. 

1972  1971 

BUFFALO,  N.  Y. 

Courier  Express-m .  962,619  1,032,846 

•Courier  Express-S  _  1,218,932  1,188,782 

News-e  .  3,308,887  3,299,107 

Grand  Total  .  5,490,438  5,520,735 

NOTE:  Part  Run  Linage:  Courier  Express-S 
This  Year — 1,218,932  includes  14,784  lines; 
Last  Year — 1,188,782  includes  14,400  lines. 
News-e  This  Year — 3,308,887  includes  120,- 
276  lines;  Last  Year — 3,299,107  includes 
117,504  lines. 

CHARLOTTE.  N.  C. 


News-e  .  2,058,735  1,974,510 

Observer-m  .  2,762,944  2,549,455 

•Observer-S  .  852,837  854,446 

Grand  Total  .  5,674,516  5,378.411 

NOTE;  Part  Run  Linage:  Observer-m  This 
Year — 2,762,944  includes  17,617  lines. 

CAMDEN.  N.  J. 

Courier-Post-e  .  2,847.027  2,460,306 

CHICAGO.  ILL. 

Tribune-m  .  4,827,590  4,410,804 

Tribune-S  .  2,253,074  2,001,742 

Daily  News-e  .  1,975,340  1,798,534 

Sun-Times-m  .  2,917,630  2,526,748 

•Sun-Times-S  .  1,640,491  1,413,134 

Today-e  .  1,003,524  824,076 

Today-S  .  385,391  372,894 

Grand  Total  . ...15,003,040  13,347,932 


NOTE:  Part  Run  Linage:  Tribune-m  this 
Year— 4,827,590  includes  1,462,532  lines; 
Last  Year— 4,410.804  includes  1,217,445 
lines. 

Tribune-S  This  Year — 2,253,074  includes 
579,080  lines;  Last  Year— 2,001 ,742  in¬ 
cludes  444,014  lines. 

News-e  This  Year — 1,975,340  includes  86,- 
640  lines. 

Sun-Times-m  This  Year — 2,917,630  includes 
9.600  lines;  Last  Year — 2,526,748  includes 
91,880  lines. 

Sun-Times-S  This  Year — 1,640.491  includes 
579,439  lines;  Last  Year — 1,413,134  in¬ 
cludes  465,149  lines. 

Today-e  This  Year — 1,003,524  includes  23,- 
263  lines;  Last  Year — 824,076  includes 
24,125  lines. 

Today-S  this  Year — 385,391  includes  119,- 
582  lines;  Last  Year — 372,894  includes  86,- 
280  lines. 


CINCINNATI.  OHIO 

Enquirer-m  .  2,874,889  2,623,031 

Enquirer-S  .  1,557,159  1,484,132 

Post  &  Times-Star-e  ....  2,587,666  2,499,081 

Grand  Total  .  7,019,714  6,606,244 

CLEVELAND.  OHIO 

Plain  Dealer-m  .  3,038,159  2.670,244 

Plain  Dealer-S  .  1,754,293  i;663,739 

Press-e  .  3,058,422  2,800,178 

Grand  Total  .  7,850,874  7,134,161 

NOTE:  Part  Run  Linage:  Plain  Dealer-m 
This  Year — 3,038,159  includes  135,095  lines; 
Last  Year — 2,670,244  includes  72,040  lines. 
Plain  Dealer-S  This  Year — 1,754,293  in¬ 

cludes  34,511  lines;  Last  Year — 1.663,739 
includes  79,515  lines. 

Press-e  This  Year — 3,058,422  includes  451,- 
934  lines;  Last  Year — 2,800,178  includes 
461,319  lines. 


COLUMBUS,  OHIO 

Dispatch-e  .  3.224,167  3,052,013 

Dispatch-S .  1,813,353  1,622,386 

Citizen-Journal-m  .  1,217,485  1,028,355 

Grand  Total  .  6,255,005  5,702,754 

DALLAS,  TEX. 

News-m  .  3,951,497  3,216,130 

News-S  .  1,307,435  1,130,363 

Times  Herald-e  .  3,847,233  3,526,776 

•Times  Herald-S .  1,446,478  1,287,915 

Grand  Total  . 10,552,643  9,161,184 

NOTE:  Part  Run  Linage:  News-m  This  Year 

— 3,951,497  lines  includes  159,372  lines; 
Last  Year — 3,216,130  lines  includes  III,- 
640  lines. 

News-S  This  Year — 1,307,435  lines  includes 
38,400  lines;  Last  Year — 1,130,363  lines  in¬ 
cludes  33.600  lines. 

times  Herald-e  This  Year — 3,847,233  lines 
includes  101,897  lines;  Last  Year — 3,526,- 
776  lines  includes  241,486  lines. 

Times  Herald-S  This  Year — 1,446.478  lines 
includes  10,080  lines;  Last  Year — 1,287,915 
Lines  includes  58,5()8  lines. 


Linage  Trends — June  1972 


A  summary  of  newspaper  advertising  for  the  month  in  64  cities. 


1972  1971  Dollars  % 

(000)  (000)  (000)  Change 

Classifications  Omitted  Omitted  Omitted 


Retail 

June  .  $  167,558  $  149,120  +  18,4.38  +12.4 

First  Six  Months  . .  985,222  884,398  +100,824  +11.4 

Department  Stores 
(Included  in  Retail) 

June  .  44,125  42,503  +  1,622  +  3.8 

First  Six  Months  . .  275,031  260,518  +  14,513  +  5.6 

General 

June  .  43,602  39,152  +  4,450  +11.4 

First  Six  Months  . .  267,264  237,373  +  29,891  +12.6 

Automotive 

June  .  8,328  10,273  —  1,945  —18.9 

First  Six  Months  . .  54,140  55,563  —  1,423  —  2.6 

Financial 

June  .  11,519  9,850  +  1,669  +16.9 

First  Six  Months  . .  66,601  55,082  +  11,519  +20.9 

Classified 

June  .  79,297  65,167  +  14,130  +21.7 

First  Six  Months  . .  461,069  382,834  +  78,235  +20.4 

Total  Advertising 

June  .  310,304  273,562  +  36,742  +13.4 

First  Six  Months  . .  1,834,296  1,615,250  +219,046  +13.6 


1972  1971  1972  1971 


DAYTON,  OHIO 

Journal-Herald-m  .  2,518,548  2,474,192 

News-e  .  2,601,183  2,605,223 

•News-S  .  903,181  761,863 


Grand  Total  . 

6,020,912 

5,841,278 

DENVER,  COLO. 

Rocky  Mt.  NewS'fn  .... 

3,443,483 

2,923,150 

•Rocky  Mt.  News-S _ 

639,106 

567,771 

Post-e  . 

3.903,669 

3,335,069 

Post-S  . 

1,517,393 

1,243,100 

Grand  Total  . 

9,503.651 

8,069.090 

NOTE:  Part  Run  Linage: 

Post-e  This  Year — 

3.903.669  lines  includes  141.833  lines;  Last 

Year— 3,335,069  lines 

lines. 

Includes 

167,419 

DES  MOINES 

.  IOWA 

Reqister-m  . 

789,221 

727,318 

Tribune>e  . 

1,377,033 

1 ,429,978 

Reqister-S  . 

740,000 

585.333 

Grand  Total  .  2,906,254  2,742,629 

NOTE:  Part  Run  Linage:  Reqister-m  This 
Year — 789,221  includes  16,200  lines;  Last 
Year— 727,318  includes  26,800  lines. 
Tribune-e  This  Year — 1,377,033  includes 
37,800  lines;  Last  Year — 1,429,978  includes 
97,080  lines. 

Reqister-S  This  Year — 740,000  includes 
266,211  lines;  Last  Year  585,333  includes 
168,375  lines. 


ERIE.  PA. 


fimes-e  .  1,608,943  1,616,123 

•Times-News-S .  658,930  576,425 

Grand  Total  .  2,267,873  2,192,548 


NOTE:  The  News  (m)  and  the  Times  jej 
are  sold  in  optional  combination.  The 
linage  of  one  edition,  the  Times  (e)  is 
shown. 


FORT  LAUDERDALE,  FLA. 

News-e  .  3,634,217  3,306,213 

•News-S  .  1,172,270  1,172,730 

News-sat .  706,783  650,596 

Grand  Total  .  5,513,270  5,129,539 

NOTE:  News-e  This  Year — 3,634,217  includes 
1 12,084  lines  of  Part  Run  Advertising. 


FORT  WAYNE.  IND. 

Journal  Gazette-m  .  1,618,694  1,576,809 

•Journal  Gazette-S _  636,044  620.144 

News  Sentinel-e  .  2,168,940  2,119,185 

Grand  Total  .  4,423,678  4,316,138 


FORT  WORTH.  TEX. 

Star-Telegram-m  .  2,152,934  1,853,716 

Star-Teleqram-e  .  3,032,886  2,610,042 

•Star-Telegram-S  .  1,050,014  1,052,183 

Grand  Total  .  6,235,834  5,515,941 


DETROIT,  MICH. 

Free  Press-m  .  1,845,037  1,657,480 

•Free  Press-S  .  602,262  699,113 

News-e  .  3,326,575  3,439,683 

News-S  .  1,601,496  1.486,534 

Grand  Total  ........  7,375,370  7,282,810 

NOTE:  Part  Run  Linage:  Free  Press-m  This 
Year — 1,845,037  includes  93,224  lines;  Last 
Year — 1,657,480  includes  141,496  lines. 
Free  Press-S  This  Year — 602,262  includes 
57,674  lines;  Last  Year — 699,113  includes 
96,969  lines. 

News-e  This  Year — 3,326,575  includes  283,- 
464  lines;  Last  Year — 3,439,683  includes 
423,998  lines. 

News-S  This  Year — 1,601,496  includes  150,- 
343  lines;  Last  Year — 1,486,534  includes 
187.264  lines. 


FRESNO.  CALIF. 

Bee-e  .  1,987,889  1,778,797 

•Bee-S  .  810,282  622,535 

Grand  Total  .  2,798,171  2,401,332 


HACKENSACK.  N.  J. 

Record-e  .  2,676,624  2,669,195 

tRecord-S  .  840,902  753.595 

Grand  Total  .  3,517,526  3,422,790 

NOTE:  Record-e  This  Year— 2,676,624  lines 
includes  260,959  lines;  Last  Year — 2.669.- 
195  lines  includes  358,230  lines. 

Record-S  Last  Year — 753,595  includes  61,- 
408  lines  of  Part  Run  Advertising. 

NOTE:  Record  (e)  published  5  days  a 
week  only. 
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1972 


1971 


1972 


1972  1971 

HARTFORD,  CONN. 

Courant-m  .  2,448,773  2,001,223 

*Courant-S  .  1,499,712  1,417,385 


Grand  Total  .  3,968,485  3,418.608 

NOTE:  Part  Run  Linage:  Courant-S  This 
Year — 1,499,712  includes  195.280  lines; 
Last  Year — 1,417,385  includes  3W,280  lines. 

HONOLULU,  HAWAII 

Advertiser-m  .  2,694,403  2,481,253 

Star-Bulletin-e  .  2,767,325  2,445,551 

’Star-Bulletin  t 

Advertiser-S  .  889,504  843,455 


Grand  Total  .  4,351,234  5,970,259 

HOUSTON,  TEX. 

Chronicle-e  .  4,595,503  4,445,486 

Chronicle-S  .  1,894,999  1,539,981 

Post-m  .  4,081,437  3,580,131 

•Post-S  .  1,344,874  1,227,231 


Grand  Total  . 11,916,813  10,812,829 

NOTE:  Part  Run  Linage;  Chronicle-e  This 
Year — 4,595,503  lines  includes  440,993 
lines;  Last  Year— 4,445,484  lines  includes 
484,250  lines. 

Chronicle-S  This  Year— 1,894,999  lines  in¬ 
cludes  101,486  lines;  Last  Year — 1,539,981 
lines  includes  112,383  lines. 

Post-m  This  Year — 4,081,437  lines  includes 
358,351  lines;  Last  Year — 3,580,131  lines 
includes  290,574  lines. 

Post-S  This  Year — 1,344,874  lines  includes 
137,817  lines;  Last  Year  1,227,231  lines 
includes  170,132.  lines. 

INDIANAPOLIS.  IND. 

News-e  .  2,499,114  2,572,413 

Star-m  .  2,734,935  2,323,238 

Star-S  .  1,507,450  1,234,089 


Grand  Total  .  6,943,501  4,131,740 


MACON.  GA. 

Telegraph-m  .  1,258,772  1,023,187 

News-e  .  1,270,287  1,048,700 

’Telegraph  &  News  ...  374,174  357,091 


Grand  Total  .  2,903,235  2,428,978 

MANCHESTER,  N.  H. 

Union  Leader-d  .  1,410,139  1,141,934 

tNews-S  .  401,839  391,914 


Grand  Total  .  1,811,978  1,553,848 

NOTE:  The  Sunday  News  is  sold  in  option¬ 
al  combination  with  the  following  Mon¬ 
day  Union  Leader. 

MEMPHIS,  TENN. 

Commercial  Appeal-m  2,488,541  see  note 
Commercial  Appeal-S  .  951,571  ''  " 

Press-Scimitar-e  .  1,843,342  "  " 


Grand  Total  .  5,503,474  "  " 

NOTE:  Press-Scimitar-e  This  Year — 1,843,342 
includes  104,909  lines  of  Part  Run  Ad¬ 
vertising. 

NOTE:  Not  measured  by  Media  Records 
Inc.  in  June  1971. 

MIAMI.  FLA. 

Herald-m  .  5,356,438  4,810,032 

Herald-S  .  2,045,700  1,898,187 

News-e  .  2,349,415  2,012,483 


Grand  Total  .  9,751,553  8,720,702 

NOTE:  Part  Run  Linage:  Herald-m  This 
Year — 5.354,438  includes  194,792  lines; 
Last  Year — 4,810,032  includes  176,137 
lines. 

Herald-S  This  Year — 2,045,700  includes 
74,438  lines;  Last  Year — 1,898,187  includes 
49,734  lines. 

News-e  This  Year — 2,349,415  includes  55,- 
440  lines;  Last  Year — 2,012,483  includes 
.55,440  lines. 


JACKSONVILLE.  FLA. 

Times-Union-m  .  3,044,127  2,405,874 

Times-Union-S  .  811.097  815,378 

Journal-e  .  1,784,833  1,581,442 


Grand  Total  .  5,440.057  5,002,694 

KANSAS  CITY,  MO. 

Times-m  .  2,510,970  2,128,245 

Star-e  .  1,714,880  1,440,346 

Star-S  .  1,150,334  1,129,778 


Grand  Total  .  5,374,184  4,698,349 

NOTE:  Star-e  This  Year — 1,714,880  includes 
82,028  lines  of  Part  Run  Advertising. 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  ...  1,719,453  1,381,224 

’Arkansas  Gaiette-S  . . .  514,820  378,409 

Arkansas  Oemocrat-e  ..  824,923  741,158 

fArkansas  Democrat-S  .  254,417  277,795 


Grand  Total  .  3,314,013  2,798,588 

LONG  BEACH.  CALIF. 

Press  Telegram 

(see  note)  .  2,734,893  2,545,457 

’Independent  Press 

Telegram-S  .  809,359  488,448 


Grand  Total  .  3,544,252  3,253,905 

NOTE:  Part  Run  Linage:  Press  Telegram-e 
This  Year — 2,734,893  includes  415,907  lines; 
Last  Year— 2,545,457  includes  229,030 
lines. 

Independent  Press  Telegram-S  This  Year 
—809.359  includes  18,480  lines. 

NOTE;  Press  Telegram  (e)  and  independ¬ 
ent  (m)  sold  in  combination.  Linage  of 
one  edition  Press  Telegram  (e)  is  shown. 

LONG  ISLAND,  N.  Y. 

Newsday-e  .  3,349,229  — 

Newsday-S  .  544,228  — 


Grand  Total  .  3,913,457  — 

NOTE:  Comparable  1971  figures  not  avail¬ 
able. 

Newsday-e  This  Year — 3,349,229  includes 
454,341  lines  of  Part  Run  Advertising. 
Newsday-S  This  Year — 544,228  includes 
59,402  lines  of  Part  Run  Advertising. 

LOS  ANGELES,  CALIF. 

Times-m  .  4,394,738  5,408,494 

Times-S  .  3,502,431  3,234,988 

Herald  Examiner-e  ...  1,010,438  1,013,438 
Herald  Examiner-S  _  344,499  337,049 


Grand  Total  . 11,274,304  10,19^191 

NOTE:  Part  Run  Linage;  Times-m  This  Tear 

— 4,394,738  lines  includes  1,433,042  lines; 
Last  Year — 5,408,494  lines  includes  1,025,- 
491  lines. 

Tlmes-S  This  Year — 3,502,431  lines  in¬ 
cludes  1,314,135  lines;  Last  Year — 3,234,- 
988  lines  includes  1,152,334  lines. 

LOWELL.  MASS. 

Sun-e  .  1,154,849  1,073,282 

tSun-S  .  579.550  474,547 


Grand  Total  . 1,734,419  1.549.849 

EDITOR  SC  PUBLISHER 


MILWAUKEE,  WIS 


Sentlnel-m  .  1,623,102  1,335,969 

Journal-e  .  3,538,811  3,349,411 

Journal-S  .  1,914,048  1,764,112 


Grand  Total  ..  ....  7,077,961  6,449,492 


NOTE:  Part  Run  Linage:  Sentinel-m  this 
Year — 1,423,102  includes  17,539  lines;  Last 
Year — 1,335,949  includes  16,490  lines. 
Journal-e  This  Year — 3,538,811  includes 
17,538  lines;  Last  Year — 3,349,411  includes 
14.490  lines. 


MINNEAPOLIS.  MINN. 

Trlbune-m  .  2,186,454  1,980,825 

Tribune-S  .  1,877,444  1,583,047 

Star-e  .  3,309,945  3,104,849 


Grand  Total  .  7,374,245  6,668,741 

NOTE:  Part  Run  Linage;  Tribune-S  this 
Year — 1.877,444  includes  31,512  lines;  Last 
Year — 1.583,047  includes  24,664  lines. 
Star-e  This  Year — 3,309,945  includes  509,- 
912  lines;  Last  Year— 3, 104,869  includes 
509,928  lines. 

Tribune-m  This  Year — 2,184,454  includes 
51,722  lines. 

MODESTO.  CALIF. 

Bee-e  .  1,455,155  1,295,071 

•Bee-S  .  383,723  315,549 


Grand  Total  .  1,838,878  1,410,440 

NOTE:  Bee-e  published  5  days  a  week 
only. 


MUNCIE,  IND. 

Press-e  .  1,270,158  1,003,685 

Star-m  .  1,301,73?  997,023 

tStar-S  .  393,348  330,237 


Grand  Total  .  2,965,245  2,330,945 

NASHVILLE,  TENN. 

Banner-e  .  2,396,249  see  note 

Tennessean-m  .  2,425,484  ''  " 

Tennessean-S  .  779,078  "  " 


Grand  Total  .  5,401,013  " 

NOTE:  Not  measured  by  Media  Records 
in  June  1971. 


NEW  ORLEANS.  LA. 

Times-Picayune-m  .  3,438,490  see  note 

Times-Picayune-S .  1,284,302  "  " 

States  &  Item-e  .  2,049,058  "  " 


Grand  Total  .  .  6,772,050  "  " 

NOTE:  Part  Run  Linage;  Times-Picayune-S 
This  Year — 1,284,302  includes  47,720  lines. 
States  ft  Item-e  This  Year — 2,049,058  in¬ 
cludes  17,248  lines. 

NOTE;  Not  measured  by  Media  Records 
Inc.  in  June  1971. 


NEW  YORK.  N  Y. 

Times-m  .  3,334.731  3,157,297 

fimes-S  .  3,104,345  2,909,125 

News-m  .  2,543,783  2,548,350 

News-S  .  2,075,599  2,109,252 

Post-e  .  1,305,440  1,250,022 


Grand  Total  . 12,384,118  11,974,044 

for  August  19,  1972 


NOTE:  Part  Run  Linage:  Times-S  This  Year 
—3,104,345  Includes  350,839  lines;  Last 
Year— 2,909,125  includes  224,928  lines. 
News-m  This  Year — 2,543,783  includes 
964,4?2  lines;  Last  Year — 2,548,350  in¬ 
cludes  974,960  lines. 

News-S  This  Year — 2,075,599  includes  I,- 
249,447  lines;  Last  Year— 2,109,252  in¬ 
cludes  1,324,874  lines. 


1972  1971 

NEWARK.  N.  J. 

Star-Ledger-m  .  2,534,592  2,324,453 

’Star-Ledger-S  .  1,475,682  1,220,083 

News-e  .  795,449  — 


Grand  Total  .  4,807,723  3,544,536 

NOTE:  Part  Run  Linage:  Star-Ledger-m 
This  Year— 2,534,592  includes  42,454  lines; 
Last  Year — 2,324,453  includes  35,053  lines. 
Star-Ledger-S  Last  Year — 1,220,083  in¬ 
cludes  14,400  lines. 

NOTE;  News  did  not  publish  June_  I 

through  June  30,  1971  due  to  strike 

conditions. 

NIAGARA  FALLS.  N.  Y. 

Gaiette-e  .  1,244,413  1,324,091 

tGaiette-S  .  434,491  384,014 


Grand  Total  .  1,678,904  1,712,107 

ORANGE  COUNTY 
(SANTA  ANA)  CALIF. 

Register  (See  Note)  ...  3,881,715  3,611,059 
tReg  ster-S  .  1,136,360  1,037,502 


Grand  Total  .  5,018,075  4,478,561 

NOTE:  Register  (e)  ft  Register  (m)  sold  In 
combination.  Linage  of  one  edition  Reg¬ 
ister  (e)  Is  shown. 

ORLANDO,  FLA. 

Sentinel-m  .  2,949,799  2,612,427 

’Sentinel-S  .  1,020,132  883.544 

Star-e  .  2,854,559  2,405,221 


Grand  Total  .  6,824,490  6,101,392 

NOTE:  Part  Run  Linage:  Sentinel-m  This 
Year — 2,949,799  Includes  389.424  lines; 
Last  Year — 2,412,427  includes  411,438 
I'nes. 

Sentinel-S  This  Year — 1,020,132  Includes 
142,709  lines;  Last  Year  883.544  includes 
190,372  lines. 

Star-e  This  Year — 2,854,559  Includes  302,- 
383  lines:  Last  Year — 2,405,221  includes 
309,340  lines. 

PHILADELPHIA.  PA. 

Bulletin-e  .  3,108,504  2,931,424 

’Bulletin-S  .  1,157,303  1,134,327 

Inguirer-m  .  2,214,747  2,082,290 

Inquirer-S  .  2,313,285  1,874,771 

News-e  .  1,110,387  1,183,878 


Grand  Total  .  9,904,226  9,204  690 

NOTE:  Part  Run  Linage:  Bulletin-e  This 
Year — 3,I0B,504  includes  814, 6B3  Lines; 
Last  Year-2,931,424  includes  659,283 
lines. 

Bulletin-S  This  Year — 1,157,303  includes 
351,825  lines;  Last  Year  1,134,327  includes 
432,575  lines. 

Inquirer-m  This  Year — 2,214,747  includes 
200,107  lines;  Last  Year— 2,082,290  in¬ 
cludes  151.241  lines. 

Inquirer-S  This  Year — 2,313,285  includes 
590,727  lines;  Last  Year— 1 ,874,771  in¬ 
cludes  371,404  lines. 

PHOENIX.  ARIZ 

Republic-m  .  4,213,871  3,585,529 

Republic-S  .  1,396,007  1,175,964 

Gazette-e  .  4,201,488  3,400,284 


Grand  Total  .  9,811,566  8,361,777 


PITTSBURGH,  PA. 

Post-Gaz.  ft 

Sun-Tel.-m  .  932,732  — 

Press-e  .  2,145,914  — 

’Press-S  .  1,439,742  — 

Grand  Total  .  4,518,388  — 

NOTE:  All  newspapers  did  not  publish 
June  I  through  June  30,  1971  due  to 
strike  conditions. 


PONTIAC.  MICH. 

Press-e  .  2,109,494  1,854,708 

PROVIDENCE.  R.  I. 

Bulletin-e  .  2,128,497  2,014,773 

Journal-m  .  1,740,012  1,594,333 

Journal-S  .  1,279,243  1,037,378 


Grand  Total  .  5,167,972  4,444,484 

NOTE;  Bulletin-e  This  Year— 2,128,497  in¬ 
cludes  90.000  lines  of  Part  Run  Adver¬ 
tising. 


QUINCY,  MASS. 

Patriot  Ledger-e  .  1,493,544  1,314.206 

NOTE:  Part  Run  Linage;  This  Year — 1,493,- 
544  Includes  34,424  lines;  Last  Year— I, - 
314,204  includes  24.429  lines. 


1972  1971 

ROANOKE,  VA. 

TImes-m  .  1,445,117  1,304,112 

’Times-S  .  442,033  414,903 

World-News-e  .  1,408,540  1,384,452 


Grand  Total 


3,315,490  3,107,447 


ROCHESTER.  N.  Y. 

Democrat  ft 

Chronicle-m  .  1,811,713  1,477,787 

Democrat  ft 

Chronicle-S  .  1,107,743  1,203,014 

Times-Union-e  .  2,171,708  2,151,813 


Grand  Total  .  5,091,144  5,032,414 

NOTE:  Part  Run  Linage;  Democrat  ft 
Chronicle-S  This  Year — 107,743  includes 
14,940  lines;  Last  Year — 1,203,014  includes 
14,702  lines. 


SACRAMENTO.  CALIF. 

Bee-e  .  2,825,545  2,483,433 

’Bee-S  .  820,577  750,527 

Union-m  .  1,589,980  1,478,042 

tUnion-S  .  278,222  240,429 


Grand  Total  .  5,514,324  4,952,631 


ST.  LOUIS.  MO. 

Globe-Democrat-m  .  1,480,227  1,336,729 
Globe-Democrat-we  .  570,444  454,015 

Post-Dispatch-e  .  2,548,760  2,560,357 

’Post-Dispatch-S  .  1,799,621  1,602,645 


Grand  Total  .  6,399.254  6,155,744 

NOTE;  Part  Run  Linage;  Globe-Demo- 
crat-m  This  Year — 1,480,227  Includes  187,- 
544  lines;  Last  Year — 1,334,729  Includes 
704.009  lines. 

Globe-Democrat-we  This  Year — ^570,444 
Includes  11,245  lines;  Last  Year— 454,015 
Includes  9,840  lines. 

Post-Dispatch-e  This  Year — 2,548.740  in¬ 
cludes  155,474  lines;  Last  Year — 2,540,357 
includes  214,542  lines. 

Post-Dispatch-S  This  Year — 1,799,421  in¬ 
cludes  24,800  lines. 

NOTE:  Globe-Democrat-m  published  5 
week  days  only. 


ST.  PETERSBURG.  FLA. 

Independent-e  .  2.204.735  1,884.741 

Times-m  .  3,511,408  3,114,822 

’Times-S  .  1,255,493  1,220,795 


Grand  Total  .  4,973,834  6,222,378 

NOTE:  Part  Run  Linage;  Times-m  This  Year 
-3,511,408  Includes  443,390  lines;  Last 
Year — 3,114  822  includes  414,907  lines. 
TImes-S  This  Year — 1,255,493  includes 
174,944  lines;  Last  Year— 1,220,795  in¬ 
cludes  201,931  lines. 


SALT  LAKE  CITY.  UTAH 

Tribune-m  .  2,891,047  2.454,791 

’Tribune-S  .  811,681  777,143 

Deseret  News-e  .  2,740,105  2,459,503 


Grand  Total  .  4,442,833  5,693,457 


SAN  ANTONIO.  TEX. 

Express-m  .  2,321,498  2,244,763 

tExpress-News-S  .  842,124  922,247 

Express-News-sat .  315,948  296,461 

News-e  .  2,119,430  2,230,641 

Liqht-e  .  2,452,114  2,405,021 

’Liqht-S  .  1,071,933  954,405 

Light-sat  .  245,843  184,560 


Grand  Total  .  9,589,090  9,242.518 

NOTE:  Express  (m).  News  (e)  and  Light 
(e),  published  5  days  a  week  only. 


SAN  BERNARDINO.  CALIF. 

Sun-m  .  2,345,505  see  note 

’Sun-Telegram-S  .  593,349  "  " 


Grand  Total  .  2,938,874  " 

NOTE:  Part  Run  Linage;  Sun-m  This  Year — 
2.345,505  lines  includes  74,400  lines. 

SUN-S  This  Year  593,349  lines  includes 
74.244  lines. 

NOTE:  Sun  (m),  and  Telegram  (e)  are 
sold  In  combination.  Lineage  of  one  edi¬ 
tion,  Sun  (m)  Is  shown. 

NOTE:  Not  measured  by  Media  Records 
Inc.  in  June  1971. 


SAN  DIEGO.  CALIF. 

Union-m  .  2,923,674  2,405,520 

’Union-S  .  1,289,781  1,183,325 

Tribune-e  .  3,403,755  3,051,134 


Grand  Total  .  7,817,210  4,439,981 


SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  2,174,533  2,042.203 

Examiner-e  .  2,220,700  2,084,543 

Examiner  ft  Chronicle-S  1,025,981  979,230 


Grand  Total  .  5,421,214  5,105,974 

{Continued  on  page  30) 
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Linage 

1970 

Morning 


leaders ....  first  4  months 


1971 

Morning 


1972 

Morning 


Los  Angeles  Times  .  21,152,195 

Miami  Herald  .  19,738,420 

Chicago  Tribune  .  16,035,936 

Washington  Post .  15,201,008 

Now  York  Times  .  13,745,466 

San  Jose  Mercury .  13,714,624 

Phoenix  Republic  .  13,097,278 

Dallas  News  .  12,810,850 

Houston  Post .  12,785,941 

St.  Petersburg  Times  .  12,330,174 


Los  Angeles  Times .  20,318,693 

Miami  Herald  .  19,054,373 

Chicago  Tribune .  15,925,944 

Washington  Post . 15,115,893 

San  Jose  Mercury .  13,993,026 

Phoenix  Republic  .  13,386,870 

St.  Petersburg  Times .  12,647,080 

Orange  County  Register .  12,632,301 

Houston  Post  .  12,554,261 

Dallas  News .  12,055,046 


Los  Angeles  Times . 

Miami  Herald  . 

Chicago  Tribune . 

Washington  Post . 

San  Jose  Mercury . 

Phoenix  Republic  . 

Houston  Post . 

Orange  County  Register 

Dallas  News  . 

St.  Petersburg  Times  . . . 


Evening 


Fort  Lauderdale  News  .  16,295,460 

Houston  Chronicle  .  15,416,207 

San  Jose  News  .  13,649,170 

Atlanta  Journal  .  13,529,228 

Toronto  Star  .  13,334,876 

Phoenix  Gazette  .  12,974,256 

Montreal  La  Presse  .  12,908,986 

Dallas  Times-Herald  .  12,492,387 

Detroit  News .  12,375,247 

Milwaukee  Journal .  12,115,034 


Evening 


Fort  Lauderdale  News .  16,116,435 

Houston  Chronicle  .  15,511,887 

San  Jose  News  .  14,061,547 

Phoenix  Gazette  .  13,264,101 

Atlanta  Journal .  13,181,658 

Orange  County  Register .  12,632,301 

Dallas  Times-Herald  .  12,178,707 

Milwaukee  Journal  .  11,821,309 

Denver  Post .  11,456,113 

San  Diego  Tribune  .  11,283,074 


Evening 

Fort  Lauderdale  News . 

Houston  Chronicle  . 

San  Jose  News  . 

Phoenix  Gazette  . 

Atlanta  Journal . 

Orange  County  Register  . . . . 

Dallas  Times-Herald  . 

Denver  Post  . 

San  Diego  Tribune . 

Long  Island  Newsday . 


Sunday 


New  York  Times .  13,452,599 

Los  Angeles  Times .  13,402,099 

Miami  Herald  .  9,554,321 

Philadelphia  Inquirer  .  9,073,899 

Chicago  Tribune  .  8,250,960 

New  York  News  .  7,925,261 

Boston  Globe  .  7,212,738 

Milwaukee  Journal  .  7,029,924 

Columbus  Dispatch .  6,846,537 

Washington  Post .  6,624,239 


Sunday 


Los  Angeles  Times .  12,863,178 

New  York  Times  .  12,253,400 

Miami  Herald  .  9,250,404 

New  York  News .  7,886,460 

Chicago  Tribune  .  7,800,363 

Philadelphia  Inquirer  .  7,195,374 

Milwaukee  Journal  .  6,818,613 

Washington  Post .  6,801,193 

Boston  Globe  .  6,632,216 

Columbus  Dispatch .  6,384,292 


Sunday 

New  York  Times  . . 

Los  Angeles  Times  . 

Miami  Herald  . 

Chicago  Tribune . 

New  York  News  . 

Philadelphia  Inquirer  . 

Washington  Post  . 

Boston  Globe . 

Milwaukee  Journal  . 

Minneapolis  Tribune  . 


21,674,140 

21,136,428 

17,511,561 

16,519,275 

15,198,652 

15,029,161 

14,425,907 

13,714,691 

13,669,153 

13,612,350 


17,473,382 
16,082,1 19 
14,951,369 
14,927,217 

14.855.833 
13,714,691 
13,416,168 

12.568.833 
12,524,115 
12,458,329 


14,087,733 

13,764,893 

10,600,688 

9,044,932 

8,777,798 

8,473,676 

8,007,233 

7,970,544 

7,894,317 

7,738,029 


Six  and  Seven-Day  Totals 


Los  Angeles— M4S .  34,554,294 

Miami  Herald— M4S  .  29,292,741 

New  York  Times— M4S .  27.198,065 

Chicago  Tribune — M4S  .  24,286,896 

Fort  Lauderdale  News — E4S .  21,846,911 

Washington  Post— M4S  .  21,825,247 

Houston  Chronicle — E4S  .  21.721,902 

Atlanta  Journal  4  Journal  4 

Constitution — E4S .  19,180,931 

Milwaukee  Journal — E4S  .  19,144,958 

Detroit  News— E4S .  18,272,743 


Source:  Media  Records 


Six  and  Seven-Day  Totals 


Los  Angeles  Times — M4S .  33,181,871 

Miami  Herald— M4S  .  28,304,777 

New  York  Times— M4S  .  24,253,030 

Chicago  Tribune— M4S .  23,726,307 

Washington  Post — M4S .  21,917,086 

Houston  Chronicle — E4S .  21,789,728 

Fort  Lauderdale  News — E4S .  21,721,187 

Atlanta  Journal  4  Journal  4 

Constitution — E4S .  18,818,508 

Milwaukee  Journal — E4S  .  18,639,922 

San  Jose  Mercury  4 

Mercury-News — M4S  .  18,407,168 


Six  and  Seven-Day  Totals 


Los  Angeles  Times — M4S  .  35,439,033 

Miami  Herald — M4S  .  31,737,116 

Chicago  Tribune — M4S .  26,556,493 

New  York  Times — M4S  .  26,515,820 

Washington  Post— M4S .  24.526,508 

Houston  Chronicle — E4S .  23,789,040 

Fort  Lauderdale  News — E4S .  23,512,602 

Atlanta  Journal  4  Journal  4 

Constitution — E4S .  21,559,599 

Phoenix  Republic — M4S  .  21,246,483 

San  Jose  Mercury  4 

Mercury  News— M4S .  20,509,019 


May  linage 

(Continued  from  page  29) 

It72  1971 
SAN  JOSE.  CALIF. 

Mercury-m  .  4,595,319  3,987,048 

News-e  .  4,572,804  4,058,703 

*Mercury-News-S  .  1,303,289  1,148,109 


©rand  Total  .  10,471,412  9,213,840 

NOTE:  Part  run  linage — Mercury-m  this 
year  4,595,319  lines  includes  194.715  lines; 
Last  Year  3,987,048  lines  includes  229,794 
lines. 

News-e  This  Year— 4,572,804  lines  includes 
194,715  lines;  Last  Year— 4,058,703  lines 
includes  229,792  lines. 

SAN  JUAN.  P.  R. 


Star-m  . 

.1,484,044 

1,110,184 

Star-S  . 

.  321,890 

191,305 

Grand  Total  . 

.  1,805,934 

1,301,491 

SEATTLE. 

WASH. 

Post-Intelligancar-m  . . 

.  1,434,949 

saa  note 

*Post-lntalligancer-S 

.  490,417 

Grand  Total  . 

.  2,127,544 

..  .. 

NOTE:  Not  m««surod 
in  1971. 

by  Madia 

Records 

SHREVEPORT.  LA. 

Journal-a  . 

.  1,430.548 

1.280,584 

Timas-m  . 

.  2,049,007 

1,443.441 

Timas-S  . 

.  710,149 

424.945 

Grand  Total  . 

..  4,189.744 

3,570,992 

1972  1971 

SOUTH  REND,  IND. 

Tribune-e  . 1,855,883  1,844,744 

Tribune-S  .  400.854  549,491 


Grand  Total . 2,454,737  2,414,257 


SPOKANE.  WASH. 

Spokesman-Review-m  ..  1,304,843  1,091,200 
*Spokesman-Review-S  . .  704,010  454,143 

Chronicle-e  .  1,384,484  1,294,148 


GRAND  TOTAL  .  3,395,357  3,041,531 


SYRACUSE.  N.  Y. 

Herald-Journal-e  .  2,213,224  1,971,888 

*Herald-American-S  834,712  821,893 

Post  Standard-m  .  941,494  974,218 


Grand  Total  .  3,991,432  3,749,999 

NOTE:  Part  Run  Linage;  Herald  Journal-a 
This  Year — 2,213.224  includes  17,770  lines. 
Last  Year — 1,971, 8M  includes  22,498  lines. 
Herald  American-S  this  Year  834,712 
includes  13,443  lines;  Last  Year — 821,893 
includes  11,999  lines. 

Post  Standard-m  this  Year — 941,494  in¬ 
cludes  13.494  lines;  Last  Year — 974,218 
includes  13,375  lines. 


TACOMA,  WASH. 


Naws-Tribune-e  .  1,940,829  see  note 

News-tribuna-S  .  595,421  "  " 

Grand  Total  .  2,534,250  "  " 


NOtE:  Not  maasurad  by  Madia  Racords 
in  1971. 


1972  1971  NOTE:  Part  Run  Ltnaqa;  Timas  Advar- 

tisar-S  This  Yaar — 973,440  includas  14,940 
TALLAHASSEE,  FLA.  linas  of  Part  Run  Advartising. 


Oamocrat-e  .  1,404,328  1,254,074 

•Damocrat-S  .  437,453  378,449  1972  1971 


Grand  Total  .  1,841,781  1.432,725 

NOTE:  Damocrat-a  This  Yaar  1,404,328  in¬ 
cludas  17.420  linas  of  Part  Run  Adver¬ 
tising. 


TAMPA,  FLA. 

Tribune-m  .  3,389,813  2,773,831 

Tribuna-S  .  1,013,484  919,758 

rimas-a  .  2,252,893  1.948.004 


Grand  Total  .  4,454,390  5,441  593 

NOTE:  Part  Run  Linaga:  Tribuna-S  Last 
Yaar— 2,773,831  includas  172,303  linas. 
Tribuna-m  This  Yaar  3,389,813  includas 
259,294  linas. 


WASHINGTON.  D.  C. 

News-a  .  1,197,835  1,220,037 

Post-m  .  4,554,353  4,281,501 

•Post-S  .  1,849,247  1.794,580 

Star-a  .  2,177,742  1,971,419 

Star-S  .  814,415  917,425 


Grand  Total  . 10,413,792  10,187,342 

NOTE:  Part  Run  Linaga:  Star-S  This  Yaar — 
814,415  includas  17,535  linas;  Last  Yaar — 
917,425  includas  14.440  linas. 


WATERBURY,  CONN. 

American-a  .  1,451,203  I.34I.42S 

fRapublican-S  .  799,098  781,181 


TOLEDO,  OHIO 

•Timas-m  .  470,455  454,184 

Blada-a  .  2,209,144  2,211,244 

Blada-S  .  1,082,495  984,351 


Grand  Total  .  3,942,514  3,849,799 

NOTE;  Timas-m  Publishad  5  days  a  waak 
only. 


TRENTON,  N.  J. 

Timas-a .  1,340,979  1,307,142 

ttimas  Advartisar-S  ...  973,440  857,740 

Trantonian-m  .  1,172,344  1,050,147 


Grand  Total  .  2,250,301  2,142,404 

NOTE:  Amarican-a  and  Rapublican-m^  sold 
in  combination.  Linaga  of  Amancan-a 
only  is  shown. 


WEST  PALM  BEACH.  PLA. 

Post-m  .  2,833.877  2,455,087 

Timas-a  .  2,485,042  2,185,924 

Post-Timas-S .  851,175  819,154 


Grand  Total  .  4  170,094  5,440,149 

NOTE:  Timas-a  Publishad  5  days  a  waak 
only. 


Grand  Total  .  3,507,005  3,215,049 

NOTE:  Timas-a  publishad  5  days  a  waak  WHITE  PLAINS,  N.  Y. 

only  Raportar  Dispatch-a  ...  1,804,429  1,433,409 
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Editors’  society, 
in  the  doldrums, 
cuts  meetings 

A  spring  tonic  has  been  prescribed  as 
an  antidote  for  apathy  and  inertia  in  the 
New  York  State  Society  of  Newspaper 
Editors. 

Instead  of  meetings  in  the  summer  and 
the  winter,  the  Society  will  have  one 
meeting  a  year — in  the  spring.  Meanwhile 
a  membership  drive  is  to  be  undertaken 
during  the  presidency  of  Earl  Aronson  of 
the  Hudaon.  Register-Stn7\ 

Declining  attendance  at  the  Society’s 
meetings  has  become  a  matter  of  concern 
for  the  officers  during  the  past  several 
years.  President  Neal  A.  Blintz  of  the 
Utica  newspapers  brought  the  problem 
into  the  open  this  past  year  and  a  lengthy 
discussion  of  its  cause  and  cure  highlight¬ 
ed  the  last  meeting  in  June  at  a  hotel  in 
the  Catskills. 

From  its  earliest  days,  NYSSNE  has 
lacked  active  participation  in  its  affairs  by 
more  than  a  few  editors  on  dailies  based 
in  New  York  City,  even  when  they  were 
numerous.  Membership  is  largely  from 
“upstate”  papers. 

Is  it  worth  the  bother? 

Taking  a  close  look  at  the  situation, 
John  C.  Quinn  of  the  Gannett  Newspa¬ 
pers,  Rochester,  asked:  “Is  the  New  York 
State  Society  of  Newspaper  Editors  or 
any  of  its  activities  worth  the  bother?” 

Editors  these  days  are  just  too  busy  to 
attend  all  of  the  meetings  of  various  or¬ 
ganizations,  Quinn  mentioned,  but  he  sug¬ 
gested  that  something  could  be  done  to 
overcome  apathy  by  offering  programs 
that  influence  “the  professional  leadership 
the  newspaper  readers  of  New  York  State 
deserve.” 

Quinn  would  have  the  Society  do  more 
to  help  the  poor  reader  who  wants  the 
press  to  get  on  the  offensive  with  its 
critics. 

Face  production  revolution 

The  Society,  he  said,  also  could  help 
editors  face  the  production  revolution  in 
their  own  newsrooms,  “but  it  must  do 
this  not  with  talk  of  dream  machines 
that  deliver  1,000  words  a  minute,  not 
with  talk  of  high-priced  hardware  which 
advances  deadlines  by  13.5  minutes  for 
every  $22,596  spent  on  modern  gadgets, 
not  with  post-mortems  on  the  agonies  of 
cold  type,  which  for  most  of  us  has 
meant  earlier  deadlines,  fewer  makeovers, 
unreadable  type  and  ulcers.” 

Quinn  proposed  that  the  Society  work 
closely  with  the  publishers’  organization 
in  “more  dynamic  and  effective  programs, 
joint  workshops,  legislative  activities,  and 
such.”  He  thought  that  programs  for 
meetings  could  be  used  to  help  editors 
understand  advertising  and  circulation 
matters,  develop  better  news  staffs  with 
“better  talent,  better  salaries  and  better 
professional  direction.” 


Savage  heads  NBA; 

Jim  Lynch  stays  in  firm 

The  board  of  directors  of  Newspaper 
Boys  of  America  Inc.  announced  the  ap¬ 
pointment  of  Frank  R.  Savage  as  presi¬ 
dent  of  the  company  to  succeed  James  A. 
Lynch,  who  is  retiring  after  more  than  35 
years  with  the  circulation  service  orga¬ 
nization. 

Lynch  will  continue  as  customer  service 
director. 

Savage  has  been  editor  of  N  B  A’s  Cir¬ 
culator’s  Idea  Service  the  past  year.  Pre¬ 
viously  he  was  associated  with  Church, 
Rickards  &  Company,  a  newspaper  circu¬ 
lation  service  organization.  He  has  also 
been  active  circulation  manager  for 
newspaijers  in  Ohio,  Michigan,  and  Ten¬ 
nessee. 

• 

NEA  appoints  Poynor 
as  sales  manager 

James  M.  Poynor  Jr  has  been  named 
sales  manager  of  Newspaper  Enterprise 
Association,  and  will  be  based  in  Cleve¬ 
land.  He  has  been  Southwest  division 
manager  since  1969  and  is  a  former  ad¬ 
vertising  manager  of  the  Oklahomn  Daily. 

Ronald  L.  Hawkins,  Southwest  Division 
business  representative,  will  continue  in 
the  Dallas  office. 


Southern  school  press 
group  has  a  new  home 

The  University  of  South  Carolina  Col¬ 
lege  of  Journalism  at  Columbia  will  be¬ 
come  the  home  of  the  47-year-old  South¬ 
ern  Interscholastic  Press  Association, 
Dean  Albert  T.  Scroggins  announced. 

The  association,  which  offers  services 
for  high  schools  in  15  states,  has  been 
headquaitered  at  the  University  of  Geor¬ 
gia  the  past  three  years.  Altered  journal¬ 
ism  program  needs  at  Georgia  necessi¬ 
tated  a  change,  and  the  University  of 
South  Carolina  agreed  to  assume  direction 
of  the  association. 

Washington  and  Lee  University  in  Vir¬ 
ginia  was  the  home  of  SIPA  from  1925  to 
1969. 

Scroggins,  who  will  assume  the  direc¬ 
torship  of  SIPA,  said  he  and  his  staff  will 
implement  additional  areas  of  interests 
and  competitions  in  the  organization. 
These  will  include  photography,  advertis¬ 
ing-public  relations  and  broadcasting. 
SIPA  works  in  the  areas  of  high  school 
yearbooks,  newspapers,  magazines  and  ra¬ 
dio  news. 

The  College  of  Journalism  at  the  Uni¬ 
versity  of  South  Carolina  has  a  full  time 
faculty  of  15  and  a  student  body  of  more 
than  500  undergraduates  and  graduate 
students.  Founded  in  1923  as  the  School  of 
Journalism,  the  College  will  celebrate  its 
50th  anniversary  in  1973. 


Regardless  of  the  weather, 

advertising  climate 

is  favorable  in  smaller  city 

daily  newspapers 

Every  page  m  a  smaller  city  daily  newspaper 
is  a  “local  news”  page.  Its  lively  coverage  of 
local  happenings  creates  a  most  favorable 
“climate”  for  the  advertisers  of  goods  and 
services.  It  is  this  same  local  interest  that 
gives  depth  of  readership  to  every  page  of 
the  newspaper.  That  means  even  modest 
space  advertisements  are  seen  and  read. 

To  discover  all  the  advantages  of 
advertising  in  smaller  city  daily  newspapers, 
try  a  test  in  several  suitable  markets.  Ask  us. 
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Financial  Notes 


By  Robert  C.  Davis 


Merger  possibilities? — A  “special  situa¬ 
tions”  report  by  David  J.  Greene  and  Co., 
a  Wall  Street  investment  advisory  ser¬ 
vice,  suggests  possibilities  of  a  merger 
between  New  York  Times  Co.  and  Cowles 
Communications  Inc.  Greene  called  atten¬ 
tion  to  the  report  through  a  quarter-page 
\'cw  York  Times  ad  last  week,  but  Times 
management  declined  to  comment  on  the 
report. 

It  reads  in  part;  “In  view  of  the  com¬ 
position  of  Cowles  top  management,  it  is 
our  judgment  that  the  logical  route  to 
pursue  is  a  merger  with  a  large  operating 
company,  lather  than  a  program  of  small 
acquisitions.  Cowles’  attractiveness  is  ob¬ 
vious — the  2,600,000  shares  of  New  York 
Times  stock,  the  broadcasting  i)roi)erties 
and  a  New  York  Stock  Exchange  listing. 

“If  such  a  merger  is  not  effected,  we 
believe  a  financial  plan  could  be  developed 
which  would  eliminate  the  discount  at 
which  Cowles  sells  from  asset  value.  It  is 
our  judgment  that  a  logical  way  to  do  this 
would  be  a  merger  of  Cowles  into  the  New 
York  Times.” 

Further  on  it  says,  “The  New  York 
Times,  by  eliminating  a  major  block  of 
stock,  (and  gaining  more  than  3,000  addi¬ 
tional  stockholders  of  record),  could  be¬ 
come  more  amenable  to  recapitalizing  its 
two-class  common  structure  so  as  to  quali¬ 
fy  its  shares  for  the  New  York  Stock 
Exchange  and  for  use  in  pooling  acquisi¬ 
tions.” 

Only  a  few  weeks  ago  at  a  meeting  of 
brokers.  Times  management  piaised  its 
two-class  common  structure  and  said  it 
served  as  a  model  for  the  Washington 
Post  Co.’s  common,  both  of  which  are 
traded  on  the  American. 

Greene  and  Co.,  its  partners  and  clients 
own  substantial  amounts  of  Cowles  Com¬ 
munications  and  Times  Class  A  common. 
The  report  further  cautions,  “This  in¬ 
formation  is  not  intended  to  be  and  should 
not  be  relied  upon  as  constituting  a  com¬ 
plete  report  or  analysis  . . 


Thomson  plans  split — Thomson  News¬ 
papers  Ltd.,  which  registered  per  share 
earnings  for  the  past  six  months  of  56 
cents  on  income  of  $9.4  million,  compared 
to  48  cents  on  income  of  $8  million  a  year 
ago,  announced  increased  dividends  and  a 
plan  to  split  its  stock  three  for  one. 

The  Toronto-based  company  raised  its 
dividend  to  13%  cents  quarterly  from  11 
cents,  payable  Sept.  15  to  stockholders  of 
record  Aug.  23.  'The  stock,  which  sells  at 
$43  a  share,  would  be  split  subject  to 
shareholder  approval.  Of  30  million 
shares  authorized,  15.7  million  are  out¬ 
standing. 

*  *  * 

Harte  Hanks’  public  quarter  —  Harte 
Hanks  Newspapers,  which  went  public  in 
March,  reported  income  for  the  fiscal  year 
ending  June  30  of  $3.6  million  or  $1.11  a 
share,  compared  to  $2.8  million  or  91 
cents  a  share  in  1971. 

For  the  quarter,  income  was  $1.1  mil¬ 
lion  or  32  cents  a  sfiare,  against  $754,000 
or  24  cents  a  share.  Totals  for  1971  do 
not  include  a  special  credit  of  $1,063,000 
from  the  sale  of  securities.  Average  shares 


for  the  quarter  rose  to  3.4  million  from 
3.1  million  for  the  same  period  a  year 
ago. 

*  *  * 

Quebec  company’s  offering  —  Quebecor 
Inc.,  publishers  of  French-language 
dailies  in  Montreal  and  Quebec  City,  and 
seven  weeklies,  quickly  sold  its  public 
offering  last  week  of  450,000  common 
shares,  $5,175,000,  at  $11.50  a  share  after 
reaching  the  U.S.  market  where  300,000 
shares  were  sold.  The  remainder  was  sold 
in  Canada. 

Three  shareholders  sold  150,000.  They 
are:  Les  Placements  Peladeau  Inc.,  owned 
by  Pierre  Peladeau,  president  of  Quebe¬ 
cor,  50,000  shares,  leaving  him  with  1,599,- 
472;  Placements  A.  Lemieux  Inc.,  owned 
by  Andre  Lemieux,  50,000  leaving  55,600; 
Henri  Duhamel  Jr.,  50,000,  leaving  23,128. 

Underwritten  by  E.  F.  Hutton  &  Co. 
Inc.,  the  sale’s  proceeds  will  be  used  to 
repay  bank  borrowings,  $850,000,  and  ac¬ 
quisition  of  printing  and  office  equipment, 
$650,000.  The  company’s  dailies  are  Le 
Journal  cle  Montreal,  published  in  1964, 
with  a  six-month  average  circulation  of 
143,563;  and  Le  Journal  cle  Quebec,  1967, 
circulation  of  16,492.  Total  circulation  of 
the  weeklies  is  425,414,  and  all  figures  are 
based  on  ABC  reports. 


Downe’s  six-month  report — Downe  Com¬ 
munications,  publishers  of  Family  Week¬ 
ly,  Ladies’  Home  Journal  and  American 
Home,  reported  net  income  for  the  half  of 
$6.9  million  or  33  cents  a  share,  compared 
to  $260,000  or  three  cents  a  share  for  the 
same  period  last  year. 

The  total  includes  a  special  credit  of 
$5.2  million  consisting  of  a  $2  million  gain 
on  sale  of  discontinued  operations  and  a 
$3.4  million  tax  loss  carry-forward  credit. 


DOLLAR  BRIEFS 

Washington  Post  Co.’s  Newsweek  maga¬ 
zine  announced  it  has  sold  Art  News,  a 
monthly  magazine  with  a  circulation  of 
37,600,  to  a  group  of  investors. 

Sun  Chemical  Ckirp.,  a  printing  ink 
manufacturer,  reported  it  plans  to  pur¬ 
chase  80%  of  an  Italian  ink-making  firm, 
intensifying  its  entry  into  European  mar¬ 
kets.  Sun  acquired  British  Printing  Co. 
earlier  this  year  and  has  a  joint  venture 
operation  in  Spain. 

Addressograph-Multigraph  Corp.,  in 
answer  to  an  inquiry  by  the  NYSE  on 
why  its  stock  dropped  almost  four  points 
(August  9),  reported  the  company  will 
earn  about  $2  a  share  this  year,  not  $3  a 
share  as  has  been  estimated  by  some  secu¬ 
rity  analysts. 

American  Financial  Corp.,  a  diversified 
insurance  company  that  owns  the  Cincin¬ 
nati  Enquirer,  announced  a  rise  in  per 
share  earnings  for  the  quarter  to  29  cents 
from  24  cents  on  income  of  $4  million 
from  $3.3  million. 

MacMillan  Bloedel  Ltd.,  reported  earn¬ 
ings  of  93  cents  a  share  from  45  cents  a 
share  for  the  same  six  months  of  1971  on 
net  income  of  $20.9  million  from  $9  mil¬ 
lion.  Revenues  were  $446.5  million  com¬ 
pared  to  $359.8  million. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

8/9  8/18 

American  Financial  Corp.  (OTC)  .  18  17^ 

Booth  Newspapers  (OTC)  .  34  35i/j 

Capital  Cities  Bdcstg.  (NYSE)  .  SS'A  S734 

Com  Corp.  (OTC)  .  7'/j  T'/j 

Cowles  Comm  (NYSE)  .  12%  12% 

Dow  Jones  (OTC)  .  43%  433^ 

Downe  Comm  (OTC  .  7'^  7 

Gannett  (NYSE)  .  41  38% 

Harte  Hanks  (OTC)  .  29%  29% 

Jefferson-Pilot  (NYSE)  .  54%  57% 

Knight  (NYSE)  .  54  5434 

Lee  Enterprises  (AMEX)  .  lV/$  27% 

Media  General  (AMEX)  .  35  38 

Multimedia  (OTCt  .  40%  40% 

New  York  Times  (AMEX)  .  21%  21% 

Panax  (OTC)  .  9'/i  V/t 

Post  Corp.  (Wise.)  (OTC)  .  20%  21 

Quebecor  (OTC)  .  —  II 

Ridder  Publications  (NYSE)  .  29%  27% 

Southern  Press  (CE)  .  28  28yi 

Thomson  Newspapers  (CE)  .  41 3^  44 

Time  Inc.  (NYSE)  .  44%  47% 

Times  Mirror  (NYSE)  .  57  57% 

Toronto  Star  (CE)  .  49%  51% 

Washington  Post  (AMEX)  .  34%  34% 

SUPPLIERS 

Abitibi  (CE)  .  9%  IC/, 

Addressograph  Multi  (NYSE)  .  49  44(4 

Alden  Electronics  (OTC)  .  1%  1% 

Altair  (OTC)  .  5  4 

B.C.  Forest  (CE)  .  23%  23% 

Berkey  Photo  (NYSE)  .  23  2034 

Boise  Cascade  (NYSE)  .  10%  12% 

Compugraphic  (AMEX)  .  32%  29% 

Compuscan  (OTC)  .  8  10% 

Comsat  (NYSE)  .  54%  55% 

Crown  Zellerbach  (NYSE)  .  27%  24% 

Cutler-Hammer  (NYSE)  .  4834  50% 

Datascan  (OTC)  .  17  14% 

Dayco  (NYSE)  .  W/z  fV/t 

Digital  Equipment  (NYSE)  .  94%  9S34 

Domtar  (AMEX)  .  1534  14% 

Dow  Chemical  (NYSE)  .  92%  9454 

Eastman  Kodak  (NYSE)  .  141%  138% 

Ehrenreich  Photo  (AMEX)  .  22%  22% 

Eltra  (NYSE)  .  33%  33 

General  Electric  (NYSE)  .  47%  49% 

Georgia  Pacific  (NYSE)  .  38%  41% 

Grace.  W.R.  (NYSE)  .  28%  27% 

Great  Lakes  Paper  (CE)  .  14  14% 

Great  No.  Nekoosa  (NYSE)  .  493%  49% 

Harris  Intertype  (NYSE)  .  48%  49 

Inmont  (NYSE)  .  10%  103% 

International  Paper  (NYSE)  .  37<4  3434 

Itek  Corp.  (NYSE)  .  43%  40% 

Kimberly  Clark  (NYSE)  .  38%  38 

Log  Etronics  (OTC)  .  4%  4% 

MacMillan.  Bloedel  (CE)  .  27%  27% 

Milgo  Electronics  (AMEX)  .  32%  27% 

Millmaster  Onyx  (AMEX)  .  13%  12% 

Minnesota  Min.  t  Mfg.  (NYSE)  .  83%  84 

No.  American  Rockwall  (NYSE)  .  34%  32yi 

Photon  (OTC)  .  10%  11% 

Richardson  (NYSE)  .  14%  l4'/4 

Singer  (NYSE)  .  84%  823% 

Southland  Paper  (OTC)  .  19%  19% 

Southwest  Forest  Ind.  (NYSE)  .  13%  14'% 

Sun  Chemical  (NYSE)  .  27  24'% 

Wheelabrator-Frye  (NYSE)  .  30*%  32'% 

White  Consolidated  (NYSE)  .  I8'%  19% 

Wood  Industries  (AMEX)  .  14  15% 

ADVERTISING  AGENCIES 

Doramus  (OTC)  .  I2'%  12 

Doyle.  Dana,  Bernbach  (OTC)  .  30%  29'% 

Foote,  Cone,  Balding  (NYSE)  .  13  113% 

Grey  Advertising  (OTC)  .  17%  17'% 

Interpublic  Group  (NYSE)  .  33'%  31'% 

Needham,  Harper  B  Steers  (OTC)  .  32'%  29% 

Ogiivy,  Mather  (OTC)  .  44'%  45 

PKL  Co.  (AMEX)  .  1%  — 

J.W.  Thompson  (NYSE)  .  35'%  323% 

Walls  Rich  Greene  (NYSE)  .  223%  22'% 
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Weekly  Editor 

{Continued  from  page  15) 


Palevsky  is  the  owner  and  publisher, 
and  Fleming  is  editor.  His  managing  edi¬ 
tor  (he’s  not  related  to  Robert  Sherrill  of 
the  New  Republic)  was  an  associate  edi¬ 
tor  at  Esquire  for  eight  years. 

Roger  Black,  23,  is  the  art  director.  He 
edited  the  Chicago  Maroon  at  the  Univer¬ 
sity  of  Chicago  and  studied  under  Robert 
Dothard,  American  typographer. 

Jim  Ramo,  who  studied  at  the  London 
School  of  Economics,  is  the  paper’s  comp¬ 
troller.  He  used  to  be  an  investment  bank¬ 
er. 

On  the  staff,  too,  is  Fleming’s  wife, 
Anne  Taylor  Fleming,  22,  who,  according 
to  the  prospectus  “is  presently  an  out  of 
work  actress.”  She  edits  LA’s  entertain¬ 
ment  guide. 

Fleming  works  out  of  two  beige  apart¬ 
ment  suites  at  1516  Westwood  Boulevard. 
It’s  a  pleasant  place  and  contains  a  small 
courtyard  with  decorative  wood  paneling 
outside  and  generous  amounts  of  shrub¬ 
bery. 

LA’s  first  issue,  on  July  4,  appeared 
just  a  few  days  after  Fleming  had  select¬ 
ed  his  complete  staff. 

Unique  advertising  policy 

LA  was  an  immediate  hit.  Of  35,000 
copies  printed,  25,000  were  sold  at  25 
cents  each.  Subscription  rates  range  from 
$8  a  year  to  $15  for  two  years  to  $100  for 
a  lifetime. 

Advertising  costs  from  $5.75  a  column- 
inch  to  $300  for  a  tabloid  page.  The  first 
issue  contained  one  page  of  display  ads; 
by  the  fourth  week  it  was  publishing  six 
pages  of  display  advertising.  The  paper 
runs  32  pages  an  issue. 

A  unique  feature  is  its  advertising  poli¬ 
cy.  “We  don’t  take  sex,  gun,  or  gamy- 
movie  ads.  One  of  our  biggest  problems  is 
overcoming  the  considerable  stigma  of  the 
sex  ads  in  underground  newspapers,”  Fle¬ 
ming  explained. 

Because  of  its  tabloid  format,  LA  is 
often  mistaken  for  a  shopper.  Fleming 
believes  this  might  cost  it  some  business 
until  the  newspaper  is  recognized. 

“It’s  purely  guilt  by  association,”  he 
remarked.  “We’re  not  underground,  we’re 
not  leftwingers,  we’re  not  cop-haters, 
we’re  not  selling  sex  with  raunchy  clas¬ 
sified  ads.  People  in  this  city  are  so  sick 
of  underground  newspapers  that  they 
tend  to  associate  us  with  them.” 

A  page  of  classifieds  is  filled  because 
they  are  free.  One  classification  is  a  “free 
work  bank  through  which  you  can  ex¬ 
change  labor  with  a  doctor,  lawyer, 
mechanic,  or  painter — with  no  money  in¬ 
volved.” 

Fleming  said  an  ad  for  incense  makers 
brought  such  response  that  the  manufac¬ 
turer  couldn’t  handle  the  sales.  He  re¬ 
ceived  750  telephone  calls  and  had  the  ad 
taken  out. 

Roger  Black,  the  art  director,  believes 
in  clean,  effective  graphics.  Photos  are 
hard-hitting,  and  type  is  clear.  With  a 
staff  of  four  or  five  layout  artists  armed 
with  T-squares,  they  paste  up  the  galley 
proofs  with  precision. 


The  page  contains  four  columns,  each 
2%  inches  wide.  Body  type  is  big  and 
bold:  nine-point  Ionic  and  Corona  on  a 
12-point  base. 

LA  is  a  happy  blend  of  old  and  new.  Its 
movie,  art,  and  restaurant  guides  are 
hai'd-hitting  and  unpretentious.  Need  a 
solid,  good  meal?  LA  will  tell  you  where 
to  get  one. 

Its  consumer  affairs  columnists  rate  ev¬ 
erything  from  prescription  drugs  to  opto¬ 
metrists,  and  one  reporter  even  rated 
mass  transit  (cheap  but  slow)  and  Yellow 
Cab  (fast  but  too  expensive). 

Getting  recognized  is  problem 

The  main  problem  at  LA  is  to  get  rec¬ 
ognized. 

Fleming  observed:  “Our  situation  is 


something  analogous  to  a  new  creative 
political  figure  in  California.  The  biggest 
problem  a  bright  young  politician  has  is 
getting  known.  We’re  here  in  a  city 
spread  out  over  475  square  miles.  Just 
establishing  that  you’re  here  is  incredible, 
and  the  only  way  a  politician  can  be  suc¬ 
cessful  is  through  enormous  amounts 
spent  in  the  media.” 

Fleming  says  the  metropolitan  daily  is 
committed  to  telling  what  happened  yes¬ 
terday.”  This  leaves  the  track  open  for 
doing  things  differently  and  more 
creatively  than  a  daily.” 

Fleming  spoke  with  confidence.  His 
staff  is  a  paid  one,  the  bills  are  getting 
paid,  and  its  editorial  mix  is  getting  bet¬ 
ter.  Fleming  hopes  to  introduce  more  in¬ 
vestigative  reporting  soon. 
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iReporters  seek 
protection  from 
naming  sources 

,  The  Connecticut  Council  on  Freedom  of 
Information  intends  to  go  to  the  January 
^session  of  the  Connecticut  State  Legisla¬ 
ture  for  measures  geared  to  protect  re¬ 
porters  from  revealing  confidential  news 
sources. 

E.  Barlett  Barnes,  publisher  of  the 
Bristol  Press,  and  Council  chairman,  has 
'.noted  an  increasing  attempt  on  the  part 
of  both  local  and  state  officials  aci'oss 
Connecticut  to  hinder  reporters  in  their 
assignments. 

The  Council  will  seek  legislation  to  pro¬ 
tect  newsmen  from  being  forced  to  reveal 
confidentially-obtained  information  and  its 
sources,  according  to  Barnes. 

'  He  said  that  there  have  been  a  number 
of  instances  where  newsmen  have  been 
denied  access  to  police  blotters  and  in¬ 
formation  relative  to  death  certificates. 

I  Any  roadblocks  to  deny  journalism  ac¬ 
cess  to  information  can  be  labeled  a  ban 
'against  the  public’s  right  to  know,  ac- 
!cording  to  Barnes. 

The  Council’s  annual  meeting  recently 
pointed  up  these  developments  across  the 
jstate : 

.  •  A  Bridgeport  Post  newsman  was 

subpoenaed  to  disclose  the  source  of  sto¬ 
ries  involving  a  grand  jury  investigation; 
the  new'sman  has  refused  to  comply. 

'  •  A  Hartford  Courant  newsman  was 
/subpoenaed  to  disclose  certain  information 
involving  his  work  on  a  story  about  Willi- 
mantic  police;  the  newsman  testified — but 
only  after  the  defendant  in  the  case  re¬ 
quested  him  to  do  so. 

•  Police  in  New  Haven  arrested  four 
newsmen  and  struck  a  photographer  in 
two  separate  incidents.  Later,  the  charges 
against  two  newsmen  were  dismissed,  and 
charges  against  the  other  two  men  were 
not  prosecuted. 

•  The  Weekly  Trumbull  Times  was  re¬ 
fused  permission  to  inspect  police  blotters 
in  its  coverage  area. 

•  The  Willimantic  Daily  Chronicle  was 
refused  permission  by  both  state  and  local 
officials  to  examine  the  death  certificate  of 
an  infant,  w'hose  death  was  kept  secret 
for  several  days. 

•  The  Meriden  Record-Journal  News¬ 
papers  went  into  court  to  win  the  right  to 
examine  a  death  certificate. 


FCC  awards  license 
for  pay  tv  station 

The  Blonder-Tongue  Broadcasting  Co. 
'of  West  Orange,  N.J.  has  received  final 
approval  from  the  Federal  Communica¬ 
tions  Commission  to  transmit  over-the-air 
subscription  television  to  the  New  York 
and  New  Jersey  metropolitan  area.  The 
broadcasting  company  said  it  would  be 
ready  to  serve  customers  by  1974.  It  was 
the  first  subscription  tv  facility  to  be  li¬ 
censed  by  the  FCC. 


TALKING  TYPOGRAPHICALLY 

By  Edmund  C.  Arnold 


A  major  function  of  a  newspaper  is  to 
convey  advertising.  This  is  not  only  a 
legitimate  and  honorable  job,  it’s  one 
that’s  essential  to  the  economic  well-being 
of  our  country — as  well  as  of  the  newspa¬ 
per  itself. 

A  newspaper  best  discharges  its  adver¬ 
tising  functions  when  it  best  performs  its 
news  functions.  In  both  instances  it  serves 
its  readers  best. 

Advertising,  on  all  pages,  should  be  pyr¬ 
amided  to  the  right.  (This  applies  to 
both  right-  and  left-handed  pages.)  This 
placement  leaves  open  the  top-left  corner, 
the  primary  optical  area  (POA)  so  that  a 
strong  editorial  element  may  be  placed 
there.  Good  inside-page  editorial  display 
creates  reader  traffic,  the  movement 
through  a  paper  occasioned  when  the 
reader  knows  there  is  good  stuff  beyond 
page  one.  The  same  editorial  matter  also 
creates  reader  exposure,  when  the  reader 
stops  to  consume  news  matter. 

Pyramiding  to  the  right  also  contributes 
a  less  obvious  but  very  strong  psychologi¬ 
cal  encouragement  to  the  reader.  As  he 
works  his  way  across  a  page  and  fatigue 
sets  in,  we  coax  him  along  with  the  assur¬ 
ance  that  the  succeeding  columns  will  be¬ 
come  constantly  shorter.  This  has  a  real — 
and  good — effect  on  readership. 

We  ought  to  have  not  only  a  minimum 
amount  of  editorial  space  on  each  inside 
page,  it  ought  to  be  arranged  in  a 
workable  rectangle.  To  do  this  we  try  to 
get  the  ad  pyi-amid  as  fiat  as  possible. 
And  we  want  ads  at  the  foot  of  every 
column. 

Below  the  fold,  editorial  matter  loses  up 
to  50%  of  its  effectiveness.  So  we  want  to 
force  news  matter  up  into  the  page  by 
putting  ads  at  the  bottom.  (Like  the  Ae¬ 
sop  fable  of  the  raven  dropping  stones 
into  a  pitcher  to  raise  the  water  level.) 

At  the  same  time,  no  ad  loses  any  effec¬ 
tiveness  because  it  is  low  on  the  page! 

Starch  surveys,  piled  up  thissssssssssss 
high,  show  that  position  make  no  appre¬ 
ciable  effect  on  the  selling  power  of  an  ad. 
(Only  the  quality  of  the  ad  itself  and  of 
the  newspaper  that  conveys  it  have  a 
measurable  effect  on  the  ad’s  pulling  pow¬ 
er.) 


Photos,  stories  to  tell  saga  of  smokeaters 


DALE  PETS  IS  starting  thetr 


COATS  4  SWIATBn  1| 

S^OFF  I 

"dale  pets"  i 


HeHfit's 


The  Sunday  Journal-News  of  Rockland  County, 
New  York,  shows  a  properly  laid  ad  pyramid. 
Not  only  adequate  space,  but  workable  area, 
has  been  provided  for  good  editorial  display. 
Note  how  columns  get  progressively  shorter  as 
the  reader  works  across  the  page. 


Seminar  examines 
race  relations  trends 

Journalists  from  10  states  attended  a 
seminar  on  “Trends  in  Race  Relations” 
July  30-August  2  at  Vanderbilt  Universi¬ 
ty,  The  seminar  was  co-sponsored  by 
the  University  and  the  Southern  New'spa- 
per  Publishers  Association  Foundation. 

Participants  were: 

Mike  Barrier,  Arkansas  Gazette; 

Charles  Bowen,  Huntingto^i  (W.  Va.) 
Advertiser; 

Harley  Bowers,  Macon  (Ga.)  Tele¬ 
graph; 

Beverly  Bradford,  Anniston  (Ala.) 
Star; 

Brad  Barlisle,  Nashville  (Tenn.)  Ban¬ 
ner; 

Dick  Donovan  West  Palm  Beach  (Fla.) 
Post; 


Good  quality  of  inside  pages  builds 
OSes  up  readership — of  news  and  ads.  That  means 

want  to  builds  circulation  and  linage.  That 

'age  by  means  it’s  darn  important  that  we  give 
the  Ae-  much  attention  to  it. 
stones 

vel.)  ARNOLD’S  ANCIENT  AXIOMS: 

ly  effec-  Pyramid  ads  to  the  right  on  all  pages. 

Get  ads  at  the  foot  of  every  inside-page 

ssssssss 

appre- 

f  an  ad.  Keep  the  ad  pyramid  as  close  as  possible 
and  of 

have  a  Don’t  be  afraid  of  burying  an  ad. 
iig  pow-  Get  strong  editorial  display  on  every 
inside  page. 

Stephen  Fleming,  Richmond  (Va.) 
Times /Dispatch; 

Scott  Greenhill,  Birmingham  (Ala.) 
8  Post-Herald; 

Sharon  Joiner,  Associated  Press,  Atlan- 
?nded  a  ta; 

lations”  John  M.  Jones  Jr.,  Greenville  (Tenn.) 
niversi-  Sun; 

ired  by  Leon  Munday,  Memphis  (Tenn.)  Com- 

'lew'spa-  mercial  Appeal; 

ition.  \V.  A.  Reed,  Nashville  Tennessean; 

Richard  D.  Smyser,  Oak  Ridge  (Tenn.) 
Oak  Ridger; 

N.  Va.)  Frank  Sutherland,  Nashville  Ten¬ 

nessean; 

)  Tele-  James  \V.  West,  Laurel  (Miss.)  Leader- 

Call; 

(Ala.)  Martin  Weston,  Miami  (Fla.)  Herald; 

Samuel  L.  Zimmerman,  Greenville 
1.)  Ban-  (S.C.)  Piedmont. 

The  seminar  chairman  was  John  W. 
k  (Fla.)  Wade,  professor  of  law  and  former  dean 
of  the  Vanderbilt  School  of  Law. 
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CORRECTION 

Many  NEWSPAPER  ENTERPRISE  ASSOCIATION  feature  listings  were  inadvertently  left 
out  of  the  Editor  &  Publisher  1972  Syndicate  Directory,  published  with  the  July  31st  issuO 
of  E&P.  Please  insert  this  complete  NEA  listing  in  your  copy  of  the  Syndicate  Directory. 


CLASSIFICATIONS  OF  SYNDICATED  FEATURES 


l-ASTROLOGY-G  RAP  H  0  LOGY 

A$tro*Graph—(le.\S-2cti''-m.it-oi|i— Bernice  Rede  Osol  ..  NEA 
This  Week  In  Astrology— S-hps-tps-mat-oi  p— 

Carl  Payne  Tobey  k  Valentine  .  NEA 

2-AUTOMOTIVE 

News  Features— d-var-orp-ntat-ilm-ill-igp-man— Staff  ..  NEA 

4-BEAUTY 

News  Features— d-rar-arp-mat-man-ill-iini-igp— Staff  ...  NEA 

5- BOOKS 

Book  serializations— occ-var-orp-lgp-mat  .  NEA 

6- BRIDGE 

News  Features— d-var-mat-orp-man-ill-ilm-igp— Staff  ..  NEA 
Win  At  Bridge— atiw-tOO-orp-man-illorp— Oswald  &  James 
Jacoby  .  NEA 

7-BUSINESS-FINANCIAL 

Personal  Finance— 3tw-350-man-orp — Carlton  Smith  ...  NE.\ 
World  of  Work— \V-3jO-orp-man— James  I).  Hodgson  . .  NEA 

8-CARTOONS  AND  PANELS 
Berry’s  World— d-2c4^"-orp-mat:  S-tps-qps- 

hpt-orp-mat-  Jim  Berry  .  NEA 

Carnival- d-2c3%";  orp-mat-B  (plus  Mr.  Merry- 

weather)— hps-tps-pt-hpt-mat— Hick  Turner  .  NEA 

Funny  Business- dexS;  2cl*2"-lc3',i"-niat-ori) — 

Roger  Bollen  .  N’EA 

Johnny  Wonder— d-4c3V2/2c7t2"-mat-orp;  S-lips- 

tps-pt— Dick  Rogers  .  NE.4 

Our  Boarding  Housr— 2e3*2"/iy2c2V2"/3c3"-mat-orp-S- 
bps-Tps-pf-HPT-mat-Orp— Les  Carroll  and  Tom 

McCormick  .  NE.A 

Out  Out  Way — d-2c2^i"/3c4%'V3c5"  mat-orp; 

Negley  Cochran;  S-hps-tps-pt-hpt-mat-orp — 

Ed  SulUvan  .  NEA 

Show  Biz— w-2c5"mat-orp-Flash  . NEA 

Side  Glances— l)exS-2c5%"-mat-orp— Gill  Fox  .  NEA 

Sports  Cartoon— sw-var-orp-mat—31urray  Olderman  _ NEA 

Station  Break— DexS-lc3'/4"-niat-orp— George  Lemont..  NE.V 

10- CHILDREN 

Amanda  Panda— d4c2V6"  mat-orp;  S-hps,  tps, 

pt-mat-orp- Marcia  Course  &  Jack  Millie  .  NEA 

Johnny  Wonder— d4c3t^'V2c7V6"  mat-orp;  S-hps, 

tps,  pt-mat-orp— Dick  Rogers  .  NEA 

Canary  Column— tw-400-orp-man-mat-ill-igp-ilm— 

Betty  Canary  .  NEA 

11- COLUMNS 

Biossat  Column— tw-700-orp-man— Bruce  Biossat  .  NEA 

Canary  Column— tw-4U0-orp-man-mat-ill-igp-llffl— 

Betty  Canary  .  NEA 

Dick  Kleiner  Column— tw-BOO-orp-mat-ill-ilm- 

igp-maii- Dick  Kleiner  .  NE.A 

Do-It-Yourself— w-400-orp-man-mat-ill-llm— Mr.  Fix  ..  NEA 

Food  For  Americans— 5tw-40U-orp-man-ill— 

Aileen  Claire  .  NEA 

Family  Money  Manager— 2w-700-mim—Kal  Waller . EF 

Health  Column— jtw-400-orp-ntau — Lawrence  E. 

Lamb,  .M.  D .  NEA 

Hennessy  Column— w-600-mat-orp-man-lll-ilm— 

Helen  Hennessy  .  NEA 

Maddox  Column— w-400-orp-man—Gaynor  Maddox  _ NEA 

Money  Clips— w-430-man-orp-ill-mat—Mort  Reed  _  NEA 

Newsfeatures— d-var-orp-mat-ilm-ill— Staff  .  NEA 

Of  Atoms  and  Men— w-700-mim— Irving  Bengelsdorf, 

Ph.D .  ESS 

Personal  Finance— 3tw-330-man-orp— Carlton  Smith  ...  NEA 

Poling  Column— w-700-orp-man— David  Poling  .  NEA 

Polly’s  Pointers— d-450-orp-man-ill— Polly  Cramer  ...  NEA 

Ralph  Novak’s  National  Scene— w-4-4.50-orp-man— _ NEA 

So  You  Want  To  Be — w-400-mim-orp 

Ernie  Hood  .  NEA 

The  Global  View — w-700-orp-man — Ray  Cremley  .  NEA 

That’s  A  Good  Idea — lw-300-lgp-mln — Hana  Umlauf  . . .  ESS 
Tom  Tiede  Column— 3w-700-orp-mat-ill-ilm-igp — 

Tom  Tiede  .  NEA 

Washington— sw-700-orp-man— Ray  Cromley  . NEA 

Washington— 4tw-700-orp-man— Bruce  Biossat  .  NEA 

Wild  World— lw-500-lgp-mlm— Ed  Ricciuti  .  ESS 

Youth  Beat— w-.'iOO-orp-man-llI-lIm-igp- 
Ernestlne  Guglielmo  .  NEA 

12-COMICS 

Alley  Oop— d-4c2t4"-mat-orp;  S-hps-tps-pt-hpt- 

orp-mat— V.  T.  Hamlin  &  Dave  Craue  .  NEA 

Amanda  Panda — d-4c2Ah"-mat-orp;  S-hps,  pt- 

mat-orp— Marcia  Course  &  Jack  Millie  .  NEA 

Badge  Guys,  The — deiS  4c2%''-mat-orp— CTiuck 
Bowen  Ted  Schwarz  .  NEA 


Berry’s  World— d-2c4t^";  mat-orp  S-tps-hpt; 

mat-orp-llm— Jim  Berry  . 

Born  Loser,  The— d4c;  2%"',  mat-orp-S-hps,  tps, 

qps,  pt;  mat-orp — Art  Sansom  . 

Bugs  Bunny— d-4c2>/i"-mat-orp;  S-hps-tps-hpt; 


Campus  Clatter— d4c2Vi";  mat-orp;  S-hps,  tps,  qps, 

pt— Larry  Lewis  .  NEA 

Captain  Easy— d4c2Vi"-mat-orp;  S-hps-tps-mat- 

orp— Bill  Crooks  k  Jim  Lawrence  .  NEA 

Eek  &  Meek— d-4c2‘/i("-niat-orp;  S-hps-tps-pt-qps- 

orp-mat— Howard  Schneider  .  NEA 

Freckles — S  (plus  Hector) -hps-tps-hpt-mat-orp — 

Henry  Furmhals  .  NEA 

Funny  Business— d-2cl%"/lc3^2"-niat-orp— 

Roger  Bollen  .  NEA 

Patterns  and  Pointers  (Sunday  Comic)— d-45U-orp- 

man-ill— Polly  Cramer  .  NE.\ 

Priscilla’s  Pop— d-4c2*,b "-mat-orp;  S-hps-tps-mat-urp — 

A1  Vermeer  .  NEA 

Sgt.  Stripes  .  .  .  Forever— dtc2‘/b"  mat-orp;  S-hps, 

tps,  pt— Bill  Howrilla  .  NEA 

Short  Ribs— d4clV2"/lc6ya"-mat-urp;  S-hps-tps— 

Fr.ink  U’Neal  .  NEA 

Winthrop— d-4c2V8"-mat-orp;  S-hps-tps-pt-mat-orp— 

Dick  Cavalli  .  NEA 

13-EDlTORIAL  (TEXT) 

Editorial  Illustrations— iud-var-mat-urp— John  Lane  ...  NEA 
Oakley  Editorials— d-20U/3UU-orp-mau — Dun  Uakley  ..  NE.\ 

14— EDITORIAL  CARTOONS 
Berry’s  World— d-2c4y)"-mat;  S-tps-hpt-mat-orp 

Jim  Berry  .  NEA 

Crawford  Cartoon— dexS-3c6  V4,  "-mat-orp— 

Bill  Crawford  . .V  .  NEA 

Kudlaty  Editorial  Cartoon— \v3x6"  mat-orp— 

Ed  Kudlaty  .  CEF 

Science  Cartoon— w-3c4l2"-orp— John  Lane  .  ESS 

Sports  Cartoon— sw'-var-orp-mat— Murray  Olderman  ...  NEA 

15— FASHIONS 

Hennessy  Column— w-600-mat-orp-man-llI-ilm— 

Helen  Hennessy  .  NE.\ 

Stitchin’  Time-w-jOO-ill-ilm-orp— Judy  Love  & 

Joanne  Scbrleber  .  NEA 

17-FILLERS 

Barbs— d-orp-nut-man-ill-ilm— Phil  Pastoret  .  NEA 

Science  Briefcase— w-900-mim— Staff  .  ESS 

Thoughts- dS-50/73-lc2"-man-orp — Staff  .  NE.\ 

Timely  Quotes— jtw-Staff  .  NE.\ 

World  Almanac  Facts— d-orp-mat-man-ill-ilm— 

World  Almanac  Staff  .  NEA 

18-FOOD 

Food  for  Americans-  5tw-4()0-orp-man-ill— Aileen  Claire  NEA 
Maddox  Column— w-400-orp-man-ill—Gaynor  .Maddox  ..  NE.V 

19— GARDENING— FARMING 

Gardening  series— sea-400-orp-ill-mat— Allen  Swenson  .  NEA 
Polly’s  Pointers— .atw-400-orp-mat-man-ill-ilra-lgp— 

Polly  Cramer  .  NEA 

20— HEALTH 

Focus  on  Science  And  Medicine— 2w-800-igp-mim— Staff  ESS 
Health  Column— fitw-400-orp-man— Lawrence  E. 

Lamh,  M.D .  NEA 

Newsfeatures — d-var-orp-mat-lll-Um-ign-man — Staff  ...  NE.A 
Private  Life,  The— w-8o0-ill-mat-or|)— Lawrence  E.  Lamb, 
M.D .  NEA 

21-HISTORY-POLITICS 

Washington— 4tw-700-orp-man— Bruce  Biossat  .  NEA 

22-HOUSEHOLD,  DO  IT  YOURSELF,  HOUSE  PLANS, 

INTERIOR  DECORATING 
Do-It-Yourself— w-400-man-llI-ilm-man-mat- 
orp-tape— Mr.  Fix  .  NEA 

23-MAPS 

News  Visuals— d-var-orp-lll-mat— Staff  .  N'EA 

News-In-Color—sm-var-orp-mat— Staff  .  NEA 

Maps— occ-mat-orp— Staff  .  NEA 

24-MOTION  PICTURES 
Dick  Kleiner  Column — tw-600-orp-mat-man-lU- 

llm-Igp-Dlck  Kleiner  .  NEA 

Hollywood  .  .  .  tw-650-orp-man— Dick  Kleiner .  NEA 

25-MUSIC 

Dick  Kleiner  Column — tw-600-orp-mat-man-ill- 
Igp-llm— Dick  Kleiner  .  NEA 


Youth  Beat— w-500-orp-man-llm-lll-lgp— 

Ernestine  GugUelmo  .  NEA 

26-NATURE 

Wild  World— lw-500-igp-mim— Ed  Ricciuti  .  ESS 

27-PATrERNS 

Patterns  &  Needlework— S-hpt-mat-orp—  . 

Various  Authors  .  NEA 

Patterns  &  Pointers— S-tps-hpt-mat-orp— 

Polly  Cramer  .  NEA 

Stitchin’  Time— w-500-ill-llm-orp— 

Joanne  Schreiber  &  Judy  Love  .  NEA 

Young  Originals — \v-500-lll-ilm-lgp-man-orp — 

Fashion  Designers  .  NEA 


Crossword  Puzzles— dex-S-2c/3c-5*,4"-mat-orp- 

111-Puzzle  Staff  .  NEA 

Johnny  Wonder — d4c3V2"/2c7>/b"  mat-orp;  S-hps 

tps.  pt  mat-orp— Dick  Rogers  .  NEA 

Puzzle  Page— »-pt-h|)t-nrp-m  t  .  EF 

Quick  Quiz — dex&-100-lc4?i"-man-tape-lll-ilm— Staff  NEA 

30-RADIO  AND  TELEVISION 
Crosby,  Joan— d4c3H"/2c7%"-mat-orp;  S-hps, 

TV  Scout  .  NEA 

Show  Biz— w-2c5"-mat-orp— Flash  .  NEA 

TV  Scout — d-var-min-lgo-daily  television  preview 
service — Joan  Crosby,  Dick  Kleiner  and  Staff  .  EF 

31-RELIGION 

Poling  Column— w-700-orp-man— David  Poling  . NEA 

33-SCIENCE 

Focus  on  Science  and  Medicine — 2w-800-igp-mim— Staff  ESS 

Man  and  His  World — lw-8no-mim — David  Hendin  .  ESS 

Newfeatures— d-var-orp-mat-man-tll-llm-lgn— Staff  —  NEA 
Of  Atoms  and  Men — lw-800-mlm-Irvlng  Bengelsdorf, 

Ph.  D . ESS 

Science  Briefcase— w-900-mlm— Staff  .  ESS 

Science  Cartoon — w-3c4H"-orp — John  Lane  .  ESS 

Science  Quarterlies — qt-5000  (series)-igp-orp-Staff  _ ESS 

Starchart—m-900-ilm-mim— .lames  Stokley  . ESS 

That’s  A  Good  Idea— w-500-igp-mlm— 'Mana  Umlauf  ...  ESS 
Wild  World— w-500-lgp— Ed  Ricciuti  .  ESS 

36-SPECIAL  PAGES 

Christmas  Strip — sea-mat-orp  . NEA 

Christmas  Gift  Pages— an-var-orp-ill-igp-mat-Staff  _ NE.A 

Fashion  Pages — sea-var-orp-Ill-igp-raat— Helen  Hennessy 

and  Staff  .  NEA 

Holiday  Preparedness — occ-sea-var-orp-ill-lgp-mat  (Color 

releases)— Staff  .  NEA 

News-in-Color— var-occ-mat-orp  .  NEA 

Year-End  Pages— an-var-orp-ill-igp-mat-News  Roundup — 

Staff  .  NEA 

37-SPORTS-OUTDOORS-BOATING 

Basketball  Series— sea-300-500-man-lll-ilm  . NEA 

Berkow  Column— 4tw-600-orp-man-lll— Ira  Berkow  _ NEA 

Form  Charts— spa-2c8"-orp-ill-igp-mat—(  Football, 

baseball,  basketball)— Staff  .  N'EA 

Golf  Series— sea-3fl0-nrp-ill— Staff  .  NEA 

News-In-Color— sm-var-orp-mat— Staff  .  NEA 

Olderman  on  Sports— w700-orp-man-lll— 

Murray  Olderman  .  NEA 

Sports  Cartoon — var-orp-mat— Murray  Olderman  . NEA 

Sports  Newsfeatures— tw-var-orp-mat-man-ill- 
igp-llm-Staff  .  NEA 

38— STAMPS,  COINS.  MEDALS 
Money  Clips— w-450-man-lll-mat-orp—Mort  Reed  .  NEA 

38A  TEENAGE 

So  You  Want  To  Be — w-400-man-orp — Ernie  Hood  . . .  NEA 
Youth  Beat— w-300-man-lll-ilm-igp-orp — 

Ernestine  Guglielmo  .  NEA 

39— TRAVEL 

Newsfeatures— d-var-mat-orp-man-111-llm-lgn— Staff  _ NEA 

41-WOMEN’S  PAGES 

Canary  Column— tw-400-orp-man-mat-iU-ilm-igp— 

Betty  Canary  .  NEA 

Food  for  Americans— 5tw-400-orp-man-ill— 

Aileen  Claire  .  NEA 

Maddox  on  Food— lw-400-orp-man-tli— Gaynor  Maddox  NEA 
Polly’s  Pointers— 3tw-400-orp-mat-man-Ul-ilm- 

igp-S-tps,  hpt;  mat-orp— Polly  Cramer  . NEA 

Stitchin’  Time — w-500-lll-llm-orp— 

Joanne  Stchreiber  &  Judy  Love  .  NEA 


Editor's  Note:  Features  are  listed  under  several  NEA  divisions.  They  are:  NEA  Daily  Service— NEA;  Com¬ 
munity  Enterprise  Features — CEF;  Enterprise  Science  Service— ESS;  Enterprise  Features — EF.  For  giossary 
of  abbreviations,  symbols  and  classifications,  piease  refer  to  Page  29-A  of  the  1972  E&P  Syndicate  Directory. 
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TITLES  OF  BY-LINED  FEATURES 


A 


Alley  Oop— V.  T.  Hamlin  &  Dave  Grave  .  NEA 

Amanda  Panda— Marcia  Course  &  Jack  Millie  . NEA 

Astro*Graph— Bernice  Bede  Osol  .  NEA 

Astrology,  This  Week  In— Cowl  Payne  Tobey  .  NEA. 

Atoms  and  Men.  Of— Irving  Bengelsdorf  .  ESS 

B 

Badge  Buys,  The — Chuck  Bowen  &  Ted  Schwarz  .  NEA 

Barbs— Phil  Pastoret  . ESS-NEA 

Berkow  Column— Ira  Berkow  .  NEA 

Berry's  World— Jim  Berry  .  NEA 

Biossat  Column— Bruee  liioss.it  .  NE.A 

Born  Loser,  The— Art  Sansom  .  N’EA 

Bugs  Bunny— Ralph  Heimdahl  &  AI  Stoffel  .  NEA 

c 

Campus  Clatter— Ijirry  Letvls  .  NEA 

Canary  Column— Betty  Can.iry  .  NTIA 

Captain  Easy— .lim  Ijiwrencc,  Bill  Crooks  .  NEA 

Carnival— Dick  Turner  .  NEA 

Crawford  Cartoon— Bill  Crawford  .  NEA 

Cromley  Column -Kay  Cromley  . .NEA 

Crosby,  Joan- -TV  Scout  .  EE 

Crossword  Puzzles  .  NEA 

D 

Dick  Kleiner  Column— Dick  Kleiner  .  N'EA 

Do-lt-Youself-Mr.  Fix  .  NEA 


E 

Eek  and  Meek— Howie  Schneider  .  N'EA 

F 

Family  Money  Manager— Kal  Waller  .  EE 

Focus  on  Science  and  Medicine  .  ESS 

Food— Menus— Alleen  Claire  .  NEA 

Freckles— Henry  Formhals  &  Fred  Fox  .  NEA 

Funny  Business— Roger  Bollen  .  N’EA 


Q 


Global  View.  The — Ray  Cromley  .  NEA 

H 

Health  Column — Lawrence  E.  Lamb,  M.  D . N'EA 

Hennessy  Column— Helen  Hcnnessy  .  N'EA 

J 

Johnny  Wonder— Dick  Rogers  .  NEA 

M 

Maddox  Column— Haynor  Maddox  .  NEA 

Man  and  His  World— David  llendin  . ESS 

Maps  .  NEA 

Money  Clips— Mort  Reid  .  N'EA 

N 

National  Scene— Kal|ih  Novak  . CEF 

News  Features  .  NEA 

News-in-color  .  NEA 

News  Visuals  .  N'EA 

o 

Oakley  editorials— Don  Oakley  .  N'EA 

Our  Boarding  House— Les  Carroll  & 

Tom  McCormick  .  N’EA 

Out  Our  Way— Negley  Cochran,  Ed  Sullivan  .  N'E.A 

P 

Patterns  &  Needlework  .  NEA 

Patterns  &  Pointers— Polly  Cramer  .  N’EA 

Personal  Finance — Carlton  Smith  .  N'EA 

Poling  Column — David  Poling  .  NE.\ 

Polly’s  Pointers— Polly  Cramer  .  NEA 

Priscilla's  Pop— Al  Vermeer  .  N’EA 

Private  Life,  The — L.iwrenee  E.  Lamb  .  N’E.A 

Q 

Quickquiz  .  N'EA 


s 


Science  Briefcase  .  ESS 

Science  Cartoon— John  Lane  .  ESS 

lienee  Quarterlies  .  ESS 

Sgt.  Stripes  .  .  .  Forever— Bill  Howrilla  .  I^A 

Short  Ribs— Frank  O'Neal  .  NEA 

Side  Glances-Gill  Fox  .  NEA 

So  You  Want  To  Be— Ernie  Hood  .  NEA 

Sports  Cartoon— Murray  Oldcrman  .  N'EA 

Sport  News  Features  .  NEA 

Station  Break— Geo.  Lemont  .  NEA 

Stitchin'  Time— Joanne  Schrelber,  Judy  Love  .  NEA 

T 

The  Badge  Guys— Cliiic  liowen  t  Ted  Schwarz  .  N’EA 

The  Born  Loser— Art  Sansom  .  NEA 

This  Week  in  Astrology— Carl  Payne  Tobey  & 

Valentine  .  NEA 

That's  A  Good  Idea— Hana  I'miauf  .  Ess 

Thoughts  .  NEA 

Timely  Quotes  .  NEA 

Today's  Funny  .  NEA 

Tom  Tiede  Column— Tom  Tlede  .  N’EA 

TV  Scout— Television  Preview  Service  . EE 

u 

Up-Anchor— Kreigh-Collins  .  NEA 


Washington— Bruce  Biossat  .  NEA 

Washington— Ray  Cromley  .  NEA 

Wild  World— Ed  Rieeiuti  .  ESS 

Win  At  Bridge— Oswald  and  Jim  Jacoby  .  N’EA 

Winthrop- Dick  Cavalll  .  NEA 

Women's  Page  Feature-  Ailcen  S’lvsldy  .  NEA 

World  Almanac  Facts— World  Almanac  Staff  .  NEA 

Y 

Young  Originals— Fashion  Designers  .  N'EA 

Youth  Beat— Ernestine  Guglielmo  N'EA 


FEATURES  LISTED  BY  AUTHORS 


B 


Benqelsdorf,  Irving— Of  Atoms  and  Men  .  ESS 

Berkow.  Ira— Berkow  Column  .  N'EA 

Berry,  Jim— Berry’s  World  .  N'EA 

Biossat,  Bruce,  Ray  Cromley— Washington  .  NEA 

Bollen,  Roger— Funny  Business  .  NEA 

Bowen,  Chuck  &  Ted  Schwarz— The  Badge  Guys  .  NEA 

c 

Canary,  Betty— Canary’s  Column  . N’EA 

Carroll,  Les  &  Tom  McCormick— Our  Boarding  House  ..  N'EA 

Cavalli,  Dick— Winthrop  .  N'EA 

Claire,  Aileen— Food  Menus  .  N'EA 

Cochran,  Neg.  Ed.  Sullivan — Out  Our  Way  .  NEA 

Coker  &  Penn— Lancelot  .  NEA 

Collins.  Kreigh— Up  Anchor  . NEA 

Course.  Marcia  &  Jack  Millie— Amanda  Pandi  .  NE.\ 

Cramer,  Polly— Polly’s  Pointers  . NEA 

Cramer,  Polly— Pattern  &  Pointers  . N’EA 

Crawford,  Bill— Editorial  Cartoon  .  NEA 

Cromley,  Ray— The  Global  View  .  NEA 

Cromley,  Ray— Washington  Column  .  N'EA 

Crooks,  Bill,  Jim  Lawrence— Captain  Easy  .  N'EA 

F 

Formhals,  Henry  &  Fred  Fox— Freckles  .  NEA 

Fox,  Gill— Side  Glances  .  NEA 


Hennessy,  Helen— Hennessy  Column  .  NEA 

Hendin,  David— Man  and  His  World  . ESS 

Hendin.  David— Science  Features  .  ESS 

Hodgson,  James  D.— World  of  Work  .  N'EA 

Hood,  Ernie— So  You  Want  To  Be  .  N'EA 

Howrilla,  Bill— Sgt.  Stripe  .  .  .  Forever  .  N’EA 

J 

Jacoby,  Oswald  and  Jim— Win  at  Bridge  .  N’EA 

K 

Kleiner,  Dick— Dick  Kleiner  Column  .  ESS-N'EA 

L 

Lamb,  Lawrence  E.  M.  D.— Health  Column  .  N'EA 

Lane.  John— Science  Cartoon  .  ESS 

Lawrence,  Jim,  Bill  Crooks— Captain  Easy  .  NEA 

Lemont,  George — Station  Break  .  N'EA 

Larry  Lewis— Campus  Clatter  .  N'EA 

Lewis  Larry— Campus  Clatter  .  N’EA 

Love,  Judy,  Joanne  Schreiber— Stitchin’  Time  .  N'EA 


McCormick.  Tom  &  Les  Carroll — Our  Boarding  House  ..  N'EA 


Maddox,  Gaynor— Maddox  Column  .  N’EA 

Millie,  Jack  &  Marcia  Course— Amanda  Panda  .  N'E.A 


N 


P 


Pastoret,  Phil— Barbs  .  NEA 

Poling,  David— Poling  Column  .  NEA 

R 

Reid,  Mort— Monev  Clips  .  N'EA 

Rieeiuti.  Ed— Wild  World  .  ESS 

Rogers,  Dick— Johnny  Wonder . NEA 

s 

Sansom.  Art— Tlve  Born  Loser  .  N'EA 

Schneider,  Howie— Eek  &  Meek  .  NEA 

Schreiber,  Joanne,  Judy  Love— Stitchin'  Time  . NEA 

Schwarz,  Ted  &  Chuck  Bowen— The  Badge  Guys  .  N'EA 

Smith,  Carlton— Personal  Finance  . N'EA 

Snoddy,  Aileen— Women’s  Page  Features  . ESS-NEA 

Stoffel,  Al  &  Ralph  Heimdahl— Bugs  Bunny  .  N'EA 

Stokley.  James— Starebart  .  ESS 

Sullivan,  Ed  &  Neg  Cochran — Out  Our  Way  .  NE.A 

T 

Takach,  Mary  Jo— Science  Features  .  ESS 

Tiede,  Tom-Tom  Tiede  Column  .  NEA 

Tobey,  Carl  Payne  &  Valentine — This  Week 

in  Astrology  .  NEA 

Turner,  Dick — Carnival  . NEA 

u 

Umlauf,  Hana— That’s  A  Good  Idea  . ESS 


Q 


Graue,  Dave  &  V.  T.  Hamlin— Alley  Oop  .  NEA 

Guglielmo.  Ernestine— Youth  Beat  .  NEA 

H 

Hamlin,  V.  T.  &  Dave  Graue— Alley  Oop  .  NEA 

Heimdahl,  Ralph  &  Al  Stoffel  -Bugs  Bunny  .  N'EA 


Novak,  Ralph— National  Scene  .  CEF 

Novak.  Ralph— N'ewsfeatures  .  NEA 

o 

O’Neal,  Frank— Short  Ribs  .  N’EA 

Oakley,  Don — Oakley  Editorials  .  NEA 

Olderman,  Murray— Sports  Cartoon  .  NEA 

Osol,  Bernice  Bede— Astro*Graph  .  NEA 


V 

Valentine  &  Carl  Payne  Tobey- This  Week  In 


Astrology  .  NEA 

Vermeer,  Al— Priscilla’s  Pop  .  NEA 

w 

World  Almanac  Staff— World  Almanac  Facts  .  N'EA 
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Rockmore’s  quiz 
on  social  topics 
get  wider  play 

“The  View  from  the  Top”,  originally 
a  business  oriented  feature  of  comment 
from  experts  on  a  specific  question,  has 
been  broadened  in  scope  by  its  creator, 
Milton  Rockmore,  to  “span  thhe  entire 
universe  of  interests”  of  newspaper  read¬ 
ers. 

Rockmore,  a  New  York  advertising 
agency  executive  for  many  years,  devel¬ 
oped  the  idea  of  using  a  group  of  photos 
and  quotations  from  experts  and  top  ex¬ 
ecutives  analyzing  a  specific  question.  He 
approached  James  D.  Head,  executive 
editor  of  the  Westchester  Rockland  News¬ 
papers  of  the  Gannett  group,  and  the 
feature  became  a  regular  part  of  the 
Monday  “money”  page  in  the  newspapers. 
John  C.  Quinn,  vicepresident/news,  Gan¬ 
nett  Company,  has  authorized  testing  of 
the  feature  on  a  groupwide  basis  for  the 
53  Gannett  newspapers  beginning  in  late 
September. 

Rockmore  evolves  the  question  for  each 
column  and  then  contacts  people  who  make 
newsworthy  comment.  Many  of  the  an¬ 
swers  are  gotten  by  telephone,  others  by 
letters.  While  the  feature  has  been  run¬ 
ning  in  the  Westchester  Rockland  News¬ 
papers’  circulation  area  so  far,  Rockmore 
notes  he  has  had  no  trouble  attracting 
nationally  known  personalities  to  com¬ 
ment  on  significant  problems. 

Typical  recent  questions  have  included 
such  problems  as  “What  Should  Parents 
Do  When  They  Discover  A  Child  Is  On 
Drugs?”  Answers  were  from  Dr.  Jerome 
H.  Jaffee,  Special  Consultant  to  the  Presi¬ 
dent  for  Drug  Abuse  Prevention;  and 
various  state  and  local  leaders  in  the  drug 
education  area. 

“What  Are  Some  Inside  Fashion  Tips 
for  the  Career  Woman?”  brought  answers 
from  fashion  magazine  editors  and  Char¬ 
lotte  Curtis  of  the  New  York  Times. 

This  spring,  Rockmore  asked  a  number 
of  top  corporation  executives  to  answer: 
“Has  Recent  Criticism  of  Your  Company 
Been  Deserved?”.  He  got  comments  from 
the  president  of  Penn  Central,  New  York 
Telephone,  Gulf  Oil,  General  Motors,  Kel¬ 
logg,  and  Consolidated  Edison. 

Upcoming  feature  subjects  include  valid 
and  fast  divorce,  drug  abuse,  diet  fads, 
medical  malpractice,  and  a  wide  range  of 
“real  gut  issues”  that  affect  people  today, 
Rockmore  said.  He  sees  the  role  of  “The 
View’  from  the  Top”  as  giving  information 
education,  and  entertainment. 

Rockmore,  who  early  in  his  career  was 
a  reporter  for  Fairchild  Publications  and 
has  written  for  the  business  press,  w’as 
founder  and  chairman  of  the  Rockmore 
Company,  a  New  York  advertising  agency. 
He  sold  the  firm  to  Clinton  E.  Frank 
Company  Inc.,  a  Chicago  agency  looking 
for  a  New  York  office  and  stayed  for  a 
time  as  chairman  of  the  office.  He  resigned 
and  has  started  a  new  agency,  Milton 
Rockmore  Company  at  641  Lexington 
Avenue  in  New  York  City. 


Johnson  press  aide 
is  working  for  Nixon 

George  Christian,  who  returned  to  pub¬ 
lic  relations  practice  in  Texas  after  serv¬ 
ing  as  press  secretary  to  President  Lyn¬ 
don  B.  Johnson,  is  back  on  the  political 
scene  as  an  aide  to  the  Democrats  for 
Nixon  Committee. 

Former  Texas  Governor  John  B.  Con- 
nally,  who  was  President  Richard  M.  Nix¬ 
on’s  Secretary  of  the  Treasury  for  a  brief 
period,  has  organized  the  committee,  al¬ 
though  he  said  he  expects  LBJ  to  sup¬ 
port  the  Democratic  nominee.  Senator 
George  S.  McGovern. 

The  committee  treasurer,  Leonard  H. 
Marks,  former  director  of  the  U.S.  In¬ 
formation  Agency  in  the  Johnson  Admin¬ 
istration,  has  the  task  of  raising  between 
$2  million  and  $3  million  for  the  Nixon 
campaign. 

Mason  named  Moscow 
bureau  chief  by  AP 

Appointment  of  David  M.  Mason  as 
chief  of  bureau  for  the  Associated  Press 
in  Moscow  was  announced  by  Wes  Galla¬ 
gher,  president  and  general  manager. 

Mason,  49,  replaces  John  Bausman  who 
is  being  reassigned  to  a  supervisory  posi¬ 
tion  in  foreign  news  at  the  New  York 
headquarters  after  heading  the  Moscow 
bureau  for  4  years. 

Mason  has  been  serving  as  news  editor 
in  Paris.  He  joined  the  Associated  Press 
at  Fargo,  N.D.  in  1947  and  entered  the 
foreign  service  7  years  later.  Bausman, 
48,  has  been  with  the  Associated  Press  22 
years. 

• 

Deaths 

Theodore  M.  Metzger,  76,  former  AP 
war  correspondent  and  columnist  for  the 
Oxnard  (Calif.)  Press-Conrier ;  August 

4. 

*  *  « 

Ray  Brennan,  65,  Chicago  crime  re¬ 
porter  for  45  years  with  the  AP,  the  Her¬ 
ald-Examiner,  Times  and  Sun-Times; 
August  6. 

♦ 

Edwin  F.  Henderson,  81,  longtime  In¬ 
diana  newspaperman — AP,  Indianapolis 
Star,  Indianapolis  Sun,  Crawfordsville  Re¬ 
view,  Indiana  Daily  Times;  August  2. 

*  *  ♦ 

Albert  N.  Leman,  75,  retired  editor  of 
McClure  Newspaper  Syndicate;  assistant 
editor  of  the  Boston  Sunday  Post  when 
he  was  23;  U.S.  government  information 
officer;  August  4. 

«  * 

Hazel  A.  Anderson,  63,  editor  of  the 
women’s  pages  of  the  Lynn  (Mass.)  Eve¬ 
ning  Hem  since  1939;  August  4. 

Alice  May  Ball,  85,  former  columnist 
in  the  Arizona  Daily  Star;  August  8. 

*  *  * 

Chauncey  F.  Stout,  94,  a  former  pub¬ 
lisher  of  the  Plainfield  (N.J.)  Courier- 
News  for  30  years  before  he  retired  in 
1957;  August  10. 


EDITOR  ac  PUBLISHER  for  August  19,  1972 


PIXieS®  by  VVo/il 

tOUPfUOVTH. 

s 

f 

C1972  kr  U«iM  FMtur*  Im.  1 


PIXies  are  pictures  of  letters 
and  numbers  and  shapes  and 
things... acting  and  talking  like 
people.  PIXies  make  people 
laugh  because  people  find 
PIXies  in  real-life,  everyday 
situations. 

(6  a  week— 1-col.  wide) 
Available  in  camera-ready  copy 
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really  refreshing  to  have  contact  with  hu¬ 
mans  instead  of  computers.  Even  though 
I’m  an  EDP  exec.,  please  don’t  convert. 

“P.S.  I  hope  this  scent  gets  rid  of  the 
musty  odor.” 

He’d  saturated  the  note  with  perfume. 


Well  dim!  classified  ad  bills 
collected  with  belles-lettres 

By  Elizabeth  Sodoma 


Five  N.J.  weeklies 
will  become  a  daily 

Sunbeam  Group  Newspapers,  consisting 
of  five  weeklies  circulating  in  Salem 
County,  in  southern  New  Jersey,  will  com¬ 
bine  them  into  a  daily  newspaper  to  begin 
publication  September  12. 

Today's  Sunbeam  will  be  a  morning  pa¬ 
per.  The  five  weeklies  are  Salem  Standard 
and  Jerseyman,  which  began  publication 
in  1818;  Salem  Sunbeam,  1842;  Woods- 
town  Monitor-Register,  1887;  Pennsville 
Progress,  1960,  and  Penns  Grove  Sun, 
1967. 

Don  Bruce  Henky,  advertising  director, 
said  he  expects  initial  circulation  to  drop 
from  the  weeklies’  15,000,  then  build  up 
again.  The  daily  will  cost  15  cents  a  copy, 
or  65  cents  a  week. 

“We  are  now  at  an  advertising 
plateau,”  Henky  said.  “As  a  daily  we  will 
get  into  today’s  volume  marketing  and  a 
new  plateau.” 

The  staff  has  been  doubled  from  seven 
to  14  in  the  editorial  department.  No 
changes  are  expected  in  producing  the 
offset  newspaper. 

Company  officials  are:  Thomas  H. 
Bowen,  president  and  publisher;  Eugene 
Banning,  managing  editor;  Walter  Men¬ 
denhall,  circualtion  director;  and  Henky. 

The  Sunbeam  has  joined  the.  South  Jer¬ 
sey  Network,  offering  a  combined  ad  rate 
nationally. 


After  death  and  taxes,  what  could  be 
drearier  than  receiving  an  overdue  bill 
notice.  Right? 

Wrong. 

At  The  Citizen  of  Morris  County,  a 
Thursday  and  Sunday  newspaper  pub¬ 
lished  in  Denville,  N.J.,  the  overdue  bills 
for  classified  advertising  read  more  like 
get-well  cards. 

They  are  sent  out  by  a  quiet  and  unob¬ 
trusive  (actually,  she’s  sneaky)  employe 
of  an  exceedingly  elfin  turn  of  mind. 

She  found  little  creative  exercise  and 
little  resulting  response  in  repeatedly 
warning  that  “This  bill  is  now  TWO 
YEARS  overdue!  Please  pay  within  10 
days  or  .  .  .” 

So  she  changed  all  that,  with  the  result 
that  some  rather  remarkable  carbons 
may  now  be  found  in  the  newspaper’s 
billing  files.  For  instance : 

“CONGRATULATIONS!  You  have 
been  selected  to  send  a  check  for  $2.50  and 
receive  a  Paid  Up  in  Full  certificate.” 

Or,  in  a  bill  addressed  to  a  dentist, 
“Your  bill  has  become  impacted  and  is 
ready  for  emergency  treatment.  Please 
stop  drilling  long  enough  to  write  a  check 
for  $1.75.” 

Qient  participation 

She  also  goes  in  for  client  participation. 
On  one  bill  she  invited  the  addressee  to 
check  the  correct  box  beside  a  series  of 
reasons  for  non-payment  that  included:  “I 
have  never  heard  of  this  newspaper.”; 
“This  bill  belongs  to  my  brother-in-law.”; 
and,  “I  never  pay  bills  less  than  two  years 
old.” 

She  coaxed  a  reluctant  accountant  by 
suggesting  that,  “If  you  pay  before  the 
end  of  the  year,  you  can  take  it  off  your 
income  tax  as  a  business  deduction!” 

“Is  she  being  sarcastic?”  the  accoun¬ 
tant’s  wife  called  to  ask  after  getting  the 
bill. 

To  an  area  sewage  treatment  plant  she 
offered  the  possibility  that,  “Surely  some¬ 
one  down  there  can  take  a  deep  breath 
and  cough  up  $2.50.” 

Then  there  was  the  fellow  who  had 
sent  in  partial  payment  and  was  given 
encouragement  with,  “If  you  hurry  up 
and  pay  the  whole  thing  off,  you  may  win 
the  Paid  Up  Old  Bill  of  the  Month 
award!” 

Calculated  to  give  a  hang-dog  feeling  to 
one  lady  who  had  been  hounded  in  vain 
for  payment  on  a  “puppies  for  sale”  ad, 
was,  “Shame  on  those  puppies  who  con¬ 
ducted  their  business  all  over  our  paper 
and  then  left  us  with  their  mess  ($13.82) 
to  clean  up.  May  they  come  down  with 
mange!” 

According  to  the  classified  ad  taker,  the 
new  billing  technique  has  paid  off.  Lots  of 
backsliders  have  come  forward  with  cash 
and  those  who  haven’t  have  at  least  been 
prodded  into  inventiveness  of  their  own. 

One  woman  called  to  say  she’d  “love  to 
pay,”  but  couldn’t  because  a  tree  had  fal¬ 


len  on  her  mailbox. 

A  man  with  a  car  wash  business  in  his 
garage  said  he  wouldn’t  mind  paying  ex¬ 
cept  that  he  has  so  little  business  that  he 
doesn’t  even  go  to  the  garage  any  more. 

The  daughter  in  one  family  helpfully 
offered  to  try  and  remember  to  remind  her 
mother  to  remind  the  son  who  hadn’t  paid 
his  bill  because  he  was  so  absent  minded. 

Another  man  vowed  that  he  had  sent 
off  the  check  in  the  newspaper’s  return 
envelope  three  times  and  that  each  time  it 
came  back  to  him.  He  had  now  spent  more 
in  stopping  checks  and  buying  stamps 
than  the  amount  due,  he  said. 

“I  just  can’t  seem  to  get  the  darned 
check  off,”  said  an  overwhelmed  housewife 
from  a  posh  neighborhood  about  her  two 
year  overdue  tab  for  a  garage  sale  notice. 

But  perhaps  the  happiest  payoff  came 
from  one  holdout  who  had  received  a 
series  of  the  biller’s  highly  individualized 
reminders — the  last  admonishing  him 
that,  “These  bills  have  been  on  our  books 
for  so  long  that  they  are  beginning  to 
have  a  musty  odor!” 

After  a  period  during  which  he  received 
no  further  notices,  he  finally  sent  his 
check  for  $3.29  along  with  the  following 
note. 

“Hi.  I  think  you  people  have  lost  your 
sense  of  humor.  You  haven’t  sent  me  any 
funny  notes  lately.  As  a  result,  I’m  forced 
to  pay  my  bill.  Happy  New  Year!  It  was 


NEVER  A  BUSY  SIGNAL-^eanne  Wright,  sales  supervisor  in  the  classified  ad  room  at  the 
Birmingham  (Ala.)  News  and  Post-Herald,  shows  how  the  newly  installed  Centrex  phone  system 
improved  service.  Incoming  calls  are  channelled  to  an  open  line.  Other  departments  of  the  paper 

also  enjoy  direct  dialing. 
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FEATURES  AVAILABLE 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


CHILDREN 


TV  EDITORIAL 


TALES  FROM  DR.  A  IF  YOU  ARE  PRESENTLY  using 

Samples  and  rates:  AVS  TV  programrning  qur 

r<)7  XT  I  nsQoi  editorial  service  should  be  of  in- 

Box  o37,  Lebanon.  N.J.  08833  ite.-est  to  you.  We  olTer  a  complete  TV 

_ _ _  editorial  service  with  photos,  editorial 

features,  program  highlights,  color 
riLL,r,n,9  separations  and  customized  TV  listings 

■  ^  for  your  area.  All  material  is  justified 

A  NICKEL  A  TICKLE  i^nd  camera  ready.  Write  Tel-Aire  Puli- 

Side-splitting  Fillers  a  nickel  each ! : McKinney  Av., 
Weekly  Humor  Column  for  less  than  Unllas.  lexas  ia201. 

One  Dollar.  Bob  Orlien’s  sharp  wit 
(Skelton,  Paar,  etc.)  now  creates 

COMEDY  FILLERS  for  newspapers.  Yy  !  DC 

Oyer  75  timely,  funny,  original  One- _ _ _ 

Liners  monthly.  Also  ideal  for  col¬ 
umnists,  cartoonists.  Special  summer  WE  C.\N  SUPPLY  YOU  with  a  week- 
starter  price.  Free  Sample.  The  Com-  ly  TV  Program  Log  complete  with 
edy  Center,  Inc.,  1529-E  East  19thj  network  storylines  and  movie  high- 
Street,  Brooklyn.  N.Y.  11230.  lights.  Only  stations  viewed  in  your 

'area  are  included.  Material  is  sent  to 

- - - — ^ — - - - 1  you  already  typeset  in  camera-ready 

HOROSCOPES  veioxes,  set  12  pica  measure  and  ar-| 

_ _ ' _ I  rives  in  your  plant  at  your  specified 

■‘MAPr'A  iTviTG  'PTJi?  QT’APC”  iTv  deadline.  Our  10  years  experience  pro- 

cmng''w^ekI^.\?roscTpLolumfin“ove.''f“t^ 

100  papers.  4  weeks  free  trial.  Queen'®’’''”''"  &Uh»r 

City  Publishers,  6.541  S.  Pontiac  Ct..l *  Publisher. 
Englewood,  Colo.  80110.  j 

I  IK  YOU  NEED  A  QUALITY  TV  maga- 

— ■ — - — — - supplement  let  us  show  you  ours. 

HVMOR  1  We  offer  a  bound  IV2  by  10%  <iuality 

; TV  magazine  customize<l  for  your  news- 
■‘PTTiP  WWI7  nncc**  WaaItI.*  take  care  of  all  the  editorial 

r  -P  features.  TV  listings,  printing  and 

I®  ^  guarantee  a  profit  before  publication, 

funniest  gal.  Hilarious  acco  int  of  further  details  write  Te  -Aire  Pul>- 

sw.ng.ng  secretary  who  sees  all  lKis.e.  ,i^„tions.  Inc.,  2112  McKinney  Av.. 

as  husband  material  and  all  husbands  j).,|las  Texas  75201 
ns  immaterial.  Now  in  21  newspapers.'  ‘  ‘  • 

Samples:  Eleanor  Harris,  c/o  Miami  . 

Review,  P.O.  Box  689,  Miami,  Fla. —  i'  ' 

33101.  TONGUE  IN  CHEEK 


COMEDY  FILLERS 

A  NICKEL  A  TICKLE 


LIVINGIBEHAVIOR 

WHY  YOU  BEHAVE  THAT  WAY— 
2-part  column  by  Dr.  S.  Didato  (Be¬ 
havior  Scientist).  1st — explains  why 
readers  act,  think,  feel  as  they  do,  2nd 
--gives  practical  science  based  tips  on 
the  topic,  e.g.  how  to :  read  faster, 
sleep  sounder,  think  better,  relax,  con¬ 
verse  well,  overcome  shyness,  etc.  See 
PARADE  August  27  feature  article  by 
Dr.  Didato.  Samples.  Didato  Assocs.. 
280  Madison  Ave.,  New  York,  N.Y. 
10016. 


FREE  REPLACEMENT  of  any  column 
that  doesn’t  amuse  you!  That’s  the 
rONGUE  IN  CHEEK  guarantee.  Sam¬ 
ples.  trial  otfer  from  Piltdown  Fea¬ 
tures.  3032  N.E.  140th  St.  (406),  Seat¬ 
tle.  Wash.  98125 


ACCENT  ON  YOUTH:  36-column 
package.  Low  rates.  Samples.  Judy 
.White,  222  Van  Houten  Fields,  W. 
iNyack.  N.Y.  10994. 


CATV  FOR  SALE 

WE  ARE  REQUIRED  by  FCC  rules 
to  sell  our  well  established,  profitable 
CATV  system  in  Zone  3  due  to  over¬ 
lap  by  our  TV  station  signal.  Cur¬ 
rently  serves  more  than  4,600  primary 
residential  subscribers  (4,800-4-  on  a 
residential  revenue  equivalent  basis). 
85-mile  plant  is  well  maintained.  Ex¬ 
cellent  local  stair.  $1.75-million  cash. 
A  good  opportunity  for  an  expansion- 
minded  newspaper  publisher  to  enter 
a  related  business.  Principals  only  re¬ 
ply  to  Box  1111,  Editor  &  Publisher. 


irs  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  aliility  of  the  buyer,  'i’his 
is  why  we  insist  on  personal  contact 
selling. 

LEN  I’EIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858. 

'I’he  DIAL  Agency,  1503  Nazareth, 
K:ilamaz()0.  Midi.  49001.  Ph :  349-7422. 
“America’s  No.  1  Newspaper  Broker.’’ 

ALAN  G.  LEWIS,  Broker,  now  listing 
over  200  buyers  looking  for  your  daily 
or  top  weekly.  Ridge  Road,  Hardwick, 
Mass.— 01037,  (413)  477-6659. 

ME’L  HODELL,  Broker 
Sa  les- A  ppra  isa  Is-Consult  ation 
1388  N.  Euclid,  Upland.  Calif.— 91786 

SYI)  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers’’ 
SALES.  SERVICES,  MANAGEMENT 
134  S.  Panama  St.,  P.O,  Box  7267 
Montgomery.  Ala.  (205)  262-2411 

ROBERT  N.  BOLITHO,  newspapers, 
magazines;  appraisals,  consulting. 
Krehbiel-Bolitho  Newspaper  Service, 
Box  1.33,  Emporia.  Kans.  (316)  342-5280. 

JO.SEPH  A.  SNYDER,  BROKER 
Western,  Mid-Western  Newspaiiers 
2231  E.  Romneya,  Anaheim,  Cal.  92800 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  oT 
highest  (iiiality  daily  and  weekly  news- 
'  papers  in  the  country.  Before  you  con- 
'  sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time:  (AC  813)  733-8053  nights:  or 
write  Box  3364,  Clearwater  Beach. 
Florida  33515.  No  obligation,  of  course. 


Negotiations  for  sales,  purchasing,  ap-. 
praising  of  newspapers  our  business.^ 
CLARENCE  W.  TABB  &  ASSO.,  J 
6614  Rutgers  Street  ; 

Houston,  Texas — 77005 
Ph  (713)  664-9414  j 

CONFIDENTIAL  NEGOTIATIONS  ! 
for  purchase  and  sale  of  [ 

Daily  NEWSPAPERS  Weekly! 

in  Eastern  states  | 

W.  B.  GRIMES  &  CO.  i 

National  Press  Building  | 

Washington,  D.C.  20004  ! 

(AC  202)  NAtional  8-1133 


WANT  TO  START  a  free  newspaperJ 
shopper  or  other  publication?  1  have| 
the  time  and  know-how.  Successfully} 
retired  publishing  field  at  47  years.! 
Norman  E.  Bailey,  Publications  Con-5 
sultant,  91  Leavitt  Rd..  Hampton,  N.H.j 
03842.  Ph:  (603)  926-8187.  ; 


FLORIDA  WEEKLY,  well  established! 
in  lar^e  metropolitan  area,  $12,000.- 
Flexible  terms.  Box  1234,  Editor 
Publisher.  f 

- ( 

NEW.SMAGAZINE  FOR  SALE— Re-j 
gional  recreation/business  publication,! . 
circulating  in  most  prorluctive  market! 
in  field.  Owners  committed  to  heavy  in-| 
terests  in  graphics  production  business.; 
Box  1232,  Editor  &  Publisher.  j 

__ 

FOR  IMMEDIATE  SALE  —  Going, 
weekly  newspaper.  20,000  circulation.; 
Box  1240,  Editor  &  Publisher.  , 


CLASSIFIED  ADVERTISING 
Order  Blank 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

DUE  BILLS 

T-  1  X  T  ,  n  - 1  T  1  1 

weekly  to  man  who  can  replace  writer- 
adman  just  lost  to  bi?  masrazine.  Box 
1239,  Editor  &  Publisher. 

HOTELS,  CRUISES.  AIRLINE  SEATS. 

You  Name  it. 

DUE  BILLS 

BARTER  AND  TRADE 
ARRANGEMENTS  CLEARING  HOUSE,  INC 
20054 Pacific  Hiway  So  Seattle,  Wa  98188 
(206)878  8900 

1  PRESTIGIOUS  ORIENT  MAGAZINE  * 

requires  joint  venture  with  company  or  j 
individual  concern.  Must  have  some  | 

1  advertising  and  distribution  back¬ 

ground.  Box  1248,  Editor  &  Publisher. 

MEMOR.4BILIA  W  ANTEI) 

Address- 


Authorized  by_ 

Classification _ 


-Zip  Code. 


DISCARDED  ARCHIVES  from  publi¬ 
cations  of  photos,  art  work,  cartoons, 
libraries,  letters  from  readers,  etc.  Co- 
!  hasco,  321  Broadway,  New  York  N.Y. 
I  10017. 


NEWSPAPER  APPRAISERS  1 


APPRAISALS  FOR  ESTATE.  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
1  Krehbiel.  Box  88,  Norton,  Kans.  67654. 

i  APPRAISALS  FOR  ALL  PURPOSES 
,  Newspaper  Service  Co..  Inc.,  P.O.  Dr. 

I  12428,  Panama  City,  Fla. — 32401. 


g  □  Assign  a  box  number  and  mail  my  replies  daily 
1  To  Run: _ Weeks _ Till  Forbidden  |! 

I  Please  indicate  eji^t  classification  in  which  ad  is  to  appear.  |> 

I  Mail  to:  editor  &  publisher  •  850  Third  Ave.  •  New  York,  N.  Y.  10022 

iiiiiiiiiiroiiiwiiiiiiiiiiiiiiiiiiaiiiiiiiiiiMiiiiiiiiiiniiiiiiiiM^^ 


EDITOR  Si  PUBLISHER  for  August  19,  1972 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


AREA  3  WEEKLY,  well  established 
and  accepted,  real  frrowth  potential, 
16-32  panes,  printed  offset  in  its  own 
plant,  attractive  terms,  minimum  cash 
re<iuired  for  experienced  operator.  Box 
1195,  Editor  &  Publisher. 

AVAILABLE 

Newspapers,  radio,  TV,  CATV,  banks, 
saving  &  loans.  Write  fully: 

J.  N.  WELLS  &  COMPANY 
P.  O.  Box  54  Wheaton,  Ill.  60187 

Rocky  Mountain  Newspapers 

BILL  KINO  ASSOCIATES 
2025  Foothills  Rd.,  Golden,  Colo.  80401. 

(303)  279-6343 


NEWSPAPERS  WANTED 

NEW  JERSEY  WEEKLY  wanted  by 
experienced  publisher.  Box  1124,  Edi¬ 
tor  &  Publisher. 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O,  Box  490,  Gadsden,  Ala. — 35902 
Ph:  (205)  546-3356 


M.4CJ1INERY  &  SUPPLIES 

^'^^compqsfngIwom  ^ 

IjINOFILM  system  consistin^r  of  (1) 
Photo-Unit  ser.  #254,  (2)  key-boards 
ser.  #s  548,  239  with  many  j^rids  and 
width  cards.  This  package  offered  at  a 
very  reasonable  price. 

For  more  information  please  call  or 
write  Jewel  Companies  Inc.,  1955  W. 
North  Ave.,  Melrose  Park,  Illinois 
60160.  Phone:  (312)  531-6487— Att :  A1 
Birkeneder. 

FOR  SALE,  at  a  barffain,  complete  hot 
tyi>e  setup  for  a  daily  newsi>aper,  by 
item  or  in  lots,  available  soon.  I»t  in¬ 
cludes  13  linecastinp:  machines  (5 
Comets)  complete  with  TTS  operating 
units,  magazines  and  fonts;  two  Lud- 
lows  with  fonts,  Elrod,  Ck)mpugraphic 
Justape  Jr.,  Vandercock  page  proof 
press,  We^I  powered  galley  proof 
press.  4  Fairchild  standard  perforators, 
two  full  page  powere<l  storage  cabinets. 
20  turtles,  saws,  many  other  items.  Tell 
us  what  you  need:  we  probably  have  it. 
Write  Kankakee  Daily  Journal;  8  Dear¬ 
born  Square.  Kankakee.  Illinois  or 
phone  (815)  933-7711. 


CLASSIFIED 

F  Advertising  Rates 

"POSITIONS  WANTED" 
(Payable  with  order! 

4 -weeks  $1.10  per  line,  per  issue 

j  S-weeks  .  $1.20  per  line,  per  issue 

j  2-weeks  .  $1.30  per  line,  per  issue 

i  1-week  . $1.40  per  line. 

"ALL  OTHER  CLASSIFICATIONS" 
(ftemiffenee  should  accompany  clas¬ 
sified  copy  when  submitted  unless 
credit  has  been  established.! 

^-«»*ks  .  $1.60  per  line,  per  issue 

|•*«*k$  .  $1.70  per  line,  per  issue 

2-weeks  .  $1.80  per  line,  per  issue 

1-wetk  $1.90  per  line. 

Coiint  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (No  abbreviations) 

Add  50c  lor  box  service  and  count  as  an 
,'idditional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

PLEASE  INDICATE  EXACT  CLASSI¬ 
FICATION  IN  WHICH  AD  IS  TO 
APPEAR. 

I  DISPLAY— CLASSIFIED 

Tlie  iise  of  borders,  boldlace  type,  cuts 
I  nr  other  decorations,  changes  your  classi- 
'  bed  ad  to  display.  The  rate  for  display- 
classihed  is  $3.45  per  agate  line— $48.30 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  time 

Editor  &  Publisher 
850  Third  Ave.,  N.Y..  N.Y.  10022 
(212)  752-7050 


MACHINERY  &  SUPPLIES 


COMPOSING  ROOM 


HIGHLY  PRODUCTIVE  200B  Photon 
available  in  October.  Parts  and  spare 
disc  included.  C.  Landis,  The  Bulletin, 
1526  Hill  St..  Bend.  Ore.  97701. 

ALL  PRICED  TO  SELL  Immediately— 
Econolith  Plate  Maker,  standard  ;  Tele¬ 
type  setter  ATF  8  and  10  pt. ;  Proof 
Dryer,  standard  size:  Schaffer  large 
waxer  pw  752  model;  Arkay  F  186 
Print  Dryer;  Model  720  Headliner. 
Write  P.O.  Box  423,  West  Haven, 
Conn.  06516,  or  phone  (203)  933-1000. 

1  PHOTON  713-10  Model  TCM  31-B 
with  Photo  Unit;  2  Photon  200-B  Photo. 
Typesetters  with  all  accessories.  All  in 
excellent  condition.  Make  offer.  Write 
or  phone  D.C.  Rowley,  Star-Beacon, 
Ashtabula,  Ohio  44004.  (216)  998-2323. 

JUSTOWRITERS — Large  selection  of  j 
excellent  trade-ins.  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO,  Berlin.  I 
Wise.,  and  18  W  22  N.Y.C.  10010  j 

CAN'T  GO  OFFSET?  Letterpress  bet¬ 
ter  with  jmDuraluminum  Rase.  3444 
Country  Club  Dr.,  Medina,  Ob — 44256. 

3  LINOFILM  KEYBOARDS  with 
Linomix,  High  Speed  Photo  Unit,  2 
Photon  713-10,  Photon  200-B,  Linosec, 
Justape  Jr.  Can  be  seen  in  operation,  , 
in  excellent  condition.  Times  Star, 
1516  Oak  St.,  Alameda,  Calif.  94501.  | 

JUSTOWRITERS,  rebuilt  by  Friden  j 
trained  iiersonnel.  Large  selection  of  i 
type  styles.  Flexowriters — Input  units  | 
for  ciunpulers.  FHN  Business  Products,  ' 
I.'iOO  Kings  Highway.  Cherry  Hill.  N.J. 
-08034  (AC  609)  428-3223  1 

ALL  MODBH-S  i 

Linotypes — Intertypes — Ludlows  ( 
PRINTCRAFT  REPRF-SENTATIVES 
136  Church  Street,  N.Y..  N.Y.  10007  | 


MACHINERY  &  SUPPLIES 


PRESSES  &  MACHINERY 


TENAKILL  ASSOCIATES,  INC. 

Successors  to 

Ben  Shulman  Associates  Inc. 

1183  West  Side  Avenue 
Jersey  City,  N.J.  07306 
Tel:  (201)  792-6353— (201)  792-6452 

COTTRELL  V-22 

2  units,  manufactured  1964, 
with  half  and  quarter  page 
folder,  rollstands,  drive,  etc. 
Excellent  price. 


MATERIAL  FOR  SALE 

SAVE  MONEY  on  Headliner  paper  aad 
litho  films.  Order  from  Natl.  Publish¬ 
ers’  Supply  (NAPSCO),  Berlin,  Wise., 
and  18  W.  22  St..  N.Y.,  N.Y.  10010. 


MISCELLANEOUS 

CONVERTING  TO  OFFSET  this  fall. 
Complete  letterpress  eiiuipment,  in¬ 
cluding  24-page  Goss  duplex,  for  sale 
now.  Charles  Wilkinson,  Wilmington 
I  (Ohio)  News-Journal,  (513)  382-2574. 


OFFICE  MACHINERY 

NCR  ELECTRONIC  accounting  system. 
Complete  with  card  reader  and  card 
punch.  120  totals.  Can  be  used  as  con¬ 
sole  for  hard  copy  posting  or  as  card  in, 
card  out  system.  Will  sell  all  or  part. 
$7,500.  Call  Mr.  Clemens  (415)  454-3020. 


I  URBANITE  SATELLITE  3-color  unit. 

1  3  years  old.  Box  1151.  Editor  &  Pub- 
,  lisher,  or  call  (312)  738-1200. 

SACRIFICE  1 

4  Unit  Scott  Double  Width  Newspaper  j 

Press  with  double  folders,  22%"  cutoff,  , 

reels,  tensions  and  drive.  Press  is 
equipped  with  color  hump. 

I  HERALD  PUBLICATIONS 

!  763  Bloomfield  Avenue  j 

i  Nutley.  New  Jersey 

j  (201)  NO  7-2200  (Jerry  Cafone) 

1  GOSS  COMMUNITY  PRESS,  2  units  j 
i  and  folder.  Immaculate  condition.  New  j 
1964.  Running  quality  work.  $25,000.  I 
I  Suburban  Newspapers,  Box  657.  Cuper-  ; 
tino.  Calif.  95014  or  call  (408)  255-7500.  j 

i  FAIRCHILD  COLOR  KING— 2  units,  j 
(  with  half,  quarter  and  double  parallel 
■  CK  folder.  Moving  Sept.  1.  Available 
j  now.  Will  load.  (312)  879-3900. 

I - 

OFFSET  PRESS  FOR  SALE 
I  32-Page  Hoe-AIler  Web  Offset  Press  | 
8  (4-Page)  Printing  Units  I 

f  2  Color  Humps  j 

End  Roll  Stands 
Twin  60  HP  Drives  ! 

Hoe  Printmaster  Folder  with  Balloon  , 
I  Former  ] 

Excellent  press  geared  for  30.000  IPH.  I 
Will  accept  webs  to  36"  in  width  and 
roll  stands  will  accommodate  42"  diam-  i 
i  eter  paper  rolls.  I 

‘  Utilizes  a  22% "  cutoff  and  color  humps  ] 
I  allow  spot  color  without  reducing  page 
I  capacity. 

i  Available  Immediately 

I  Priced  to  Sell 

Exclusive 

;  Call,  write  or  wire: 

INLAND  NEWSPAPER  MAC3IINERY 
;  CORPORATION 

1720  Cherry  Street,  Kansas  City, 
Missouri  64108  (816)  221-9060 


NEWSPAPER  SERVICES 


PRESS  ENGINEERS 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 

1  Sherman  Avenue 
Jersey  City,  N.J. — 07307 
(AC  201)  659-6888 


PRESS  TIME  AVAILABLE 

PRESS-'nME  AVAILABLE 
Also  Complete  Composition 
and  Make-up  Facilities 
6-unit  Goss  Community  press  with 
Suburban  and  Community  folders  cap¬ 
able  of  printing  24  standard  and  48 
tabloid  pages;  collating  facilities. 
Good  press-time  available  every  day 
including  Wednesday.  Bob  Schultz 
(AC  201)  647-1180.  Recorder  Publish¬ 
ing  Co.,  Stirling,  N.J. 


PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  6500,  Akron,  Ohio — 44313 


PRESSES  &  MACHINERY 

URBANITE  QUARTER  FOLDER.  Will 
guarantee,  like  new.  Box  1087,  BMitor 
&  Publisher  or  call  (312)  738-1200. 

NEWSPAPER  WEB  OFFSET  presses. 

,  new  and  used;  rebuilt  and  guaranteed; 

installation  and  service.  New:  Econ- 
^  O-Web  perfecting  presses,  full  litho 
color  decks  and  the  unique  4-eolor 
unit,  all  adaptable  to  any  22%"  cut¬ 
off  press.  Designed  and  manufactured 
by  Web  Press  Corp.,  200  S.W.  Michi¬ 
gan.  Seattle,  WA  98106.  Call  Tim  York 
(206)  762-6770. 

FAIRCHILD  COLOR  KING — 4  units 
I  complete  with  half  and  quarter,  double 
;  parallel  folder,  sheeter.  Box  865,  Edi- 
F  tor  &  Publisher  or  call  (312)  738-1200. 


STEREOTYPE 

STEREO  EQUIPMENT,  very  goo<l  con¬ 
dition,  )>argain  prices,  (jail  Paul  Higgs, 
The  Palla<lium-Item.  Richmond,  Ind. 
47374.  (317)  962-1575. 

WOOD  SUPERMATIC  and  Special 
Autoplate  casters  with  Tensionplate 
Miller,  22%"  and  23^".  Sta-Hi  and 
Wood  Twin  and  4-Plex  Routers.  George 
Oxford.  Box  8483.  Boise,  Idaho  83707. 


WANTED  TO  BUY 

TWO.  THREE  OR  FOUR  used  Goss 
Community  units  in  good  condition  and 
I  Compugraphic  2961  single  or  twin  lens. 

All  equipment  must  be  in  good  condi- 
I  tion.  Send  description  and  price  to  Box 
1208.  Elditor  &  Publisher. 


NEWSPAPER  SERVICES 

^CIRCULATTorTpmMOTl^ 


CIRCULATION  PLUS  is  a  must  month 
after  month.  Professional  phone  rooms, 
lOO'/t  verified  orders,  any  zone. 
CIRCULATION  PLUS 
P.O.  Box  591,  Hartford.  Conn. 

Tel:  (203)  528-6990 


Help 

Wanted  •  •  • 

ACADEMIC 

FACULTY  POSITION  at  Midwest 
journalism  school  available  September. 
Master’s  degree  minimum  plus  5  years 
exi>erience  in  magazine  writing,  edit- 
‘  ing.  production.  Good  future  for  quali- 
I  fied  man  or  woman.  Box  1147,  Editor 
'  &  Publisher. 

ADMINISTRATIVE 

\  GENERAL  MANAGER  for  established 
1  college-young  adult  Philadelphia  week- 
!  ly.  Must  be  experiencevl.  heavy  on 
’  sales.  Immediate  opening.  $12-$15.000 
!  salary  plus  bonus.  Resume,  salary  his¬ 
tory  to  Box  1236,  Editor  &  Publisher. 

I  SALES  MANAGER 

400,000  suburban  weekly  group.  Zone 
I  2.  Company  also  operates  large  courier 
!  delivery  system.  Sales  staff  responsible 
]  for  r.o.p.  and  distribution  sales.  Re¬ 
quires  strong  administrator  and  aggres¬ 
sive  poIishe<l  salesman.  Include  finan¬ 
cial  history  and  needs  with  resume. 
Box  1088,  Eklitor  &  Publisher. 

ARTISTS 

STAFF  ILLUSTRATOR 
PAGE  LAYOUT  "ARTIST" 

Terrific  opportunity  for  creative  pro  to 
help  create  and  layout  lively  daily/ 
Sunday  package  of  reading.  Leading 
Miilwest  newspaper  in  beautiful,  good- 
life  city.  Top  pay  for  right  person.  Box 
1244,  Editor  &  Publisher. 

CIRCULATION _ 

!  CIRCULATION  MANAGER 
j  Wanted  for  very  large,  growing  Zone  1 
I  Urban  Weekly.  Must  have  extensive  ex- 
i  perience  in  newsstand,  subscription  and 
controlled  circulation  as  well  as  the  pub¬ 
lic  relations  ability  to  open  major  new 
I  chain  outlets.  If  you  are  young  and 
.  willing  to  work  hard  for  good  poten¬ 
tial  growth.  WRITE  Box  1253,  Editor 
'  &  Publisher. 

WE  OFFER  a  qualified  and  conscien¬ 
tious  circulation  builder  with  a  min¬ 
imum  of  3  years  proven  ability — 

(1)  A  challenging  opportunity 

(2)  Start  as  supervisor 

(3)  Large  AM  paper.  Zone  2 

(4)  Salary  plus  car  allowance  plus  ex¬ 
penses  plus  bonus 

And  a  desirable  future. 

Send  full  resume  in  your  first  letter. 
Box  1247,  Elditor  &  Publisher. 
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HELP  WANTED 
CmCVLATION 


HELP  WANTED 
loiisp]Lii'^4DVERns^ 


HELP  WANTED 
^“^DITORUL^ 


HELP  WANTED 
EDITORIAL 


OPPORTUNITY  to  move  up.  I’m  look- 
in(?  for  an  experienced  supervisor  or 
assistant  to  share  No.  2  position. 
Needs  knowledge  of  district  manager 
and  independent  dealer  operation.  Pre¬ 
fer  city  and  suburban  knowlecige.  Zone 
5,  82,000  circulation  morning  and  after¬ 
noon.  Box  1182,  Eklitor  &  Publisher. 


SUPERVISOR 

TO 

AREA  MANAGER 

Home  delivery  supervisor  who  under¬ 
stands  district  manager  operation 
through  independent  carrier  boy  and 
adult  deliveries  for  AM  daily  and  Sun¬ 
day.  Steady  advancement  assured  to 
person  who  can  perform.  This  oppor¬ 
tunity  is  with  one  of  the  largest  U.S. 
publishers.  Compensation  and  benefits 
are  the  best.  Chart  area  2.  Send  com¬ 
plete  resume  for  interview  to  Box 
1190,  HMitor  &  Publisher. 

WE  ARE  LOOKING  for  a  circulator 
with  a  lot  of  ideas  and  imagination  I 
who  has  the  .ability  to  carefully  plan 
and  carry  out  ideas.  You  must  be  \ 
strong  in  sales  administration  and  hi'-  j 
man  relations.  You  must  lie  able  to 
motivate  iieoiile  to  perform  to  the  best  ‘ 
of  their  abilities.  We  are  a  fast  paced 
New  England  daily  and  Sunday  news¬ 
paper  of  50,000  circulation.  Perlians  i 
you  are  the  top  iierson  on  a  smaller  i 
newsimiier  or  number  two  or  tliree  on 
a  larger  newspaper.  If  you  are  inter¬ 
ested  in  a  rewarding  career  with  a 
lively,  progressive  and  respected  news¬ 
paper,  write  in  complete  confidence  to 
Box  1113,  Editor  &  Publisher.  , 


CIRCULATION  SALKS 

PRE.STICE  ORGANIZATION  seeks  the 
services  of  a  circulation  travelling  sales 
representative,  due  to  continueil  expan¬ 
sion.  The  work  is  intriguing,  the  oppor¬ 
tunity  ch.allenging,  the  potential  re¬ 
wards  are  exciting.  If  you  think  you 
can  sell  to  circulation  iieople,  then  sell 
us  on  your  talents,  your  confidence, 
your  experience.  Position  pays  salary  -f- 
expenses  against  commission  -)-  lionuses. 
Area  5.  Box  1261,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 

ASSISTANT  AD  MANAGER  Classi¬ 
fied,  for  fast  growing,  respecteil,  high 
quality  newspaper.  7-<lays-a-week.  Zone 
5.  Are  you  an  Assistant  Classified 
Manager  or  Classifieil  Manager  of  a 
small  daily  looking  for  advancement? 
If  so,  we  may  have  the  opportunity 
you  are  seeking.  A  strong  sales  back¬ 
ground  with  some  management  ex- 
jierience  and  a  desire  to  grow  arc  the 
main  qualifications  we  seek.  In  return, 
we  offer  an  attractive  salary,  excellent 
fringe  ^nefits  and  promotional  op¬ 
portunities  in  an  expanding  company. 
Box  1135,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 
IMMEDIATE  OPENING 
Experienced  manager  for  morning,  eve¬ 
ning,  Sunday,  tri-state  area.  120,000 
circulation.  May  now  be  on  smaller 
paper  or  number  2  on  larger  property. 
Must  be  creative,  able  to  direct  and 
train  staff,  understand  budgeting,  pro¬ 
motion,  strong  in  selling  ability,  par¬ 
ticularly  real  estate,  autos. 

Modern  plant,  university  community, 
excellent  shopping,  housing,  amidst 
friendly  people,  moderate  living  costs, 
good  schools,  in  Zone  6. 

Good  salary  with  advancement  annu¬ 
ally,  bonuses,  outstanding  insurance 
and  pension  plans. 

Current  linage  level  permits  consider¬ 
able  growth  potential.  Ideal  opportu¬ 
nity. 

Write  full  details,  experience,  salary 
expectancy.  If  possible,  include  photo. 
Box  1192,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

AD  MANAGER  for  rapidly  growing 
10,000  PM.  A  quality  product  6-ilays- 
n-week.  Zone  4.  Starting  salary  $15- 
20,000  including  bonus  if  you  can  han¬ 
dle  yourself  in  a  competitive  market. 
Box  1170,  Editor  &  Publisher. 


OUTSTANDING  WEEKLY  newspaper 
(circulation  4000)  in  foothills  of  North 
Cascades  looking  for  advertising  man¬ 
ager  with  proven  competency  in  selling 
and  laying  out  local  display.  At  least 
$180  a  week  to  start,  expenses,  poten¬ 
tial  part-ownership.  Great  country  for 
horses,  hiking,  fishing,  hunting,  camp¬ 
ing,  etc.  Clean  air,  sunshine,  wonderful 
for  raising  kids.  Write  Bruce  Wilson, 
publisher,  Omak  Chronicle,  Box  553, 
Omak,  Wash.  98841. 


IF  YOU’RE  SECOND  in  command  and 
have  what  it  takes  to  run  your  own 
department,  this  growing  8,000  offset 
PM  is  offering  you  the  opportunity  and 
a  handsome  salary  to  go  with  it.  First- 
class  staff  and  equally  outstanding 
product  needs  someone  to  put  it  all  to¬ 
gether.  Replies  held  in  strict  confidence. 
Box  1199.  Editor  &  Publisher. 


TIRED  OF  RETIREMENT? 


THE  CHARLO’TTE  OBSERVER  is 
looking  for  two  sharp,  aggressive  edi¬ 
tors  to  help  direct  coverage  in  Charjotte 
and  both  Carolinas.  One  will  be  projects 
eilitor.  handling  wide  range  of  non¬ 
daily  projects,  some  of  considerable 
depth.  Other  will  be  politics/ govern¬ 
ment  editor,  supervising  all  such  cov¬ 
erage  for  the  paper.  Applicants  for 
either  job  should  be  first-rate  writers, 
able  to  work  effectively  with  reporters. 
Send  resumes  and  clips  to  James  K. 
Batten,  Box  2138.  Charlotte,  N.C. 
28201. 


COPY  EDITOR — Experienced,  able  to 
sharply  edit  local  copy,  fast,  handle 
wire,  proiiuce  quality  headlines,  layout 
pages,  direct  others.  Potential  to  de¬ 
velop  into  executive  responsibilities. 
Competitive  salary  with  afternoon  daily 
in  Ohio.  Need  quality  staff  addition; 
no  beginners.  Box  1246,  Editor  &  Pub- 
isher. 


Are  you  a  former  retail  ad  person  who 
can  make  fast,  accurate  layouts?  Grow¬ 
ing  Florida  resort  daily  needs  backup 
person  for  retail  staff.  Layouts  for  com. 
posing  room  only — no  finished  art. 
Write  Box  1193,  Editor  &  Publisher. 


WE’VE  DONE  THE  GROUNDWORK  | 
— You  take  oi’er  statewide  ad  sales  ; 
for  Ohio  edition  of  the  nation’s  lead-  i 
i"g  camiiing  newspaper,  Trails-a-Way. 
Knowledge  of  camping  not  necessary,  \ 
but  knowing  how  to  help  advertisers  ' 
vital.  Excellent  incentive  program.  Ref-  ■ 
erences.  Contact  John  Stafford,  (616) 
7.51-5611,  The  Daily  News,  Greenville, 
M'ch.  48838. 

EXCELLENT  OPPOR’TUNITY  for  top- 
notch  display  salesman  strong  on  sales 
and  layout  to  service  new  and  estab- 
li.shed  accounts  for  offset  paper.  Must 
h.ave  marketing  orientation,  adminis¬ 
trative  ability  and  promotion  skills. 
.Tob-hopiiers  please  don’t  apply!  Write 
Mr.  Signer,  913  S.  Floriila  Ave..  Lake¬ 
land,  Fla.  33803  or  Ph  :  (813)  688-8508. 


ADVERTISING  MANAGER  for  fast 
growing  11,000  circulation  5-day-week 
luiblication.  Unique  setup  provides  ag¬ 
gressive  self-starter  with  proven  sales 
ability  opportunity  to  grow  with  us. 
Send  resume  and  requirements  to  Box 
1162.  Editor  &  Publisher. 


ADVERTISING  SALESMAN  —  $20,000 
guarantee  against  commisslonable  pro¬ 
gram  to  top  calibre  person  capable  of 
handling  the  big  accounts.  Large  Zone 
2  suburban  weeklies.  Send  resume  to 
Box  1089,  Editor  &  Publisher 


RAPIDLY  GROWING  multi-eilition 
New  England  offset  daily  needs  a  dis¬ 
play  advertising  manager  who  can 
nianage.  sell  and  grow  with  an  expan¬ 
sion  minded  organization.  This  is  un¬ 
usual  opportunity  for  the  right  person 
who  has  proven  ability  in  sales  and 
management.  Reply  with  complete  re¬ 
sume  to  Box  1258.  Editor  &  Publisher. 


DISPLAY  ADVERTISING  SALES  po¬ 
sition  available  with  the  progressive 
I  and  successful  LAS  VEGAS  REVIEW- 
i  JOURNAL.  Reciuires  minimum  of  2 
i  .years  successful  ad  sales  experience, 
j  Modern  offset  operation,  new  plant, 
,  part  of  the  DONREY  MEDIA  GROUP. 
Excellent  compensation  and  benefit 
package.  Reply  in  confidence  to:  Ad- 
!  vertising  Manager,  Las  Vegas  Review- 
I  Journal,  P.O.  Box  70,  Las  Vegas.  Nev. 
89101. 


GENERAL  NEWSMAN,  would  consider 
recent  grad  with  references.  Allen 
Strunk.  McCook  (Neb.)  Daily  Gazette. 


SPORTS  WRITER— All  ’round  crafts¬ 
man,  with  emphasis  on  scholastics,  fea¬ 
tures,  columns,  to  join  enterprising  6- 
man  sports  staff  of  upstate  New  York 
PM.  Plenty  of  oiiportunity  for  growth.  | 
Send  complete  resume  to  Box  1257,  Edi-  [ 
tor  &  Publisher.  I 


ATTENTION ! ! 

Something  New.  Looking  for  brilliant, 
young,  slightly  avant-garde  individual 
to  fill  top  editorial  spot  with  new 
college-oriented,  general  interest  pub¬ 
lication.  A  tremendous  opportunity  for 
the  individual  who  can  “put  it  all  to¬ 
gether”.  Reply  with  complete  resume  to 
P.O.  Box  9154,  St.  Louis,  Mo.  63117. 


CAREER  WRITER 

Versatile  professional  writer-editor- 
reporter  sought  for  magazine  and  news 
work  on  corporate  pubiications  head¬ 
quartered  in  Cleveland.  Inexperienced 
need  not  apply.  Include  resume  and 
two  clips  of  best  interpretive  writing. 
Reply  in  confidence  to  E.  G.  Glass,  Jr., 
The  Standard  Oil  Co.  (Ohio).  1282A 
Midland  Bldg..  Cleveland,  Ohio  44115. 
An  Equal  Opportunity  Employer. 


COPY  EDITOR 

Zone  2  metropolitan  daily.  Excellent 
position  for  proven  professional — min¬ 
imum  2  years  copy  editing  experience 
required.  Send  resume  and  salary  his¬ 
tory.  Box  1218,  Editor  &  Publisher. 


WE  HAVE  A  CHALLENGING  job  for 
a  copy  editor  willing  to  take  on  an 
assignment  that  includes  work  on  the 
city,  regional  and  wire  desks.  This 
is  a  night  job.  The  pay  is  competitive 
and  the  fringes  are  go^.  Send  resume 
and  availability  date  to  Burt  Blazar, 
Editor.  The  Star-Gazette,  201  Baldwin 
St.,  Elmira,  N.Y.  14902. 


DESK  MAN 

Experienced,  professional  newsman 
ne^ed  to  edit  copy  and  layout  pages. 
Should  have  make-up  ability,  if  pos¬ 
sible.  25M  afternoon  daily  in  New  Jer¬ 
sey.  We  offer  excellent  opportunity  and 
good  salary  plus  fringes.  For  complete 
details  send  resume  to  Box  1243,  Editor 
&  Publisher.  We’ll  be  in  touch  with  you 
immediately! 


EDITORIAL 

COPY  EDITOR 

If  you’re  looking  for  a  lively  paper  to 
:  work  on  and  a  beautiful,  sunny  area  to 
I  live  in.  we  may  have  what  you  want. 
The  person  we’re  looking  for  must  have 
at  least  2  years  experience  as  a  copy 
editor,  preferably  on  a  metrojxilitan 
newpaper,  and  must  meet  our  high 
standards.  That  means  editing  copy 
thoroughly  and  quickly  and  writing 
headlines  with  zing  that  go  beyond  the 
superficial.  ’This  is  a  rim  position  on  an 
East  Coast  metropolitan  morning  daily. 
The  person  we  hire  must  have  the  po¬ 
tential  to  move  up.  Top  salary  and 
benefits,  excellent  working  conditions. 
An  equal  opportunity  employer.  Send 
resume  to  Box  1256,  Editor  &  Publisher. 


REPORTER — If  you’re  interested  in 
developing  local  stories  about  how 
families  are  coping  with  today’s  com¬ 
plex  living  problems,  this  is  your  op¬ 
portunity.  Join  the  enterprising  “life¬ 
styles”  reporting  team  that  is  evolving 
from  our  women’s  department.  We’re 
a  75,000  afternoon  daily  in  Zone  2. 
Send  resume,  samples  of  work  to  Box 
1110,  Editor  &  Publisher. 


SPORTS  WRITERS/REPORTERS,  ex- 
perienceil  in  all  facets  of  reporting, 
editing  and  makeup  wanted  for  a  re¬ 
spected  major  metropolitan  paper. 
Zone  2.  Tough,  demanding  jobs  for 
hard-nose  pros.  Not  for  beginners, 
amateurs  or  prima  donnas.  Excellent 
starting  salary  and  fringe  benefits. 
Box  1152,  Editor  &  Publisher. 
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ASSISTANT 

CITY 

EDITOR 

.  .  .  for  outstanding  tab¬ 
loid  in  major  metropolitan 
area,  Zone  2.  We  want 
someone  with  a  proven 
record  of  accomplishment 
in  a  demanding,  high 
speed  job.  In  return,  we 
offer  the  top  salary  and 
benefits  available. 

Box  1200, 

Editor  &  Publisher 


COPY  EDITOR 

We  need  an  experienced,  versatile  copy 
editor  with  mature  judgment  on  the 
metro  desk  of  our  75,000  afternoon 
daily  in  Zone  2.  If  you  can  e<lit,  write 
good  heads  and  lay  out  pages  with 
skill  and  imagination,  send  your  re¬ 
sume  to  Box  1103,  Editor  &  Publisher. 


CITY  EDITOR,  strong  on  layout,  or¬ 
ganization  of  local  coverage,  able  to 
train  young  staff.  For  six-day  morning, 
over  25,000  circulation,  Zone  2.  Box 
1260.  Editor  &  Publisher. 


i  CREATIVE  WRITER 

I  If  you  have  demonstrated  writing  tal- 
I  ent  and  want  to  work  with  a  team 
(  de<licated  to  proclucing  the  best  in 
women’s  pages,  then  we  may  have  a 
;  match  for  you.  The  Decatur  (Ill.) 

Herald  and  Review  would  like  to  put 
*  your  talents  to  full  use.  Salary  to  $192. 

;  with  excellent  benefits.  Send  resume, 
:  along  with  clips  that  will  be  returned. 
'  to  George  B.  Irish,  Lindsay-Sohaub 
i  Newspapers,  P.O.  Box  789,  Decatur, 
;  Ill,  62525. 


STAFF  EXPANSION  creates  four 
openings — (1)  Librarian,  (2)  Womens 
Ed^or,  (3)  Home  Furnishings  Writer, 
and  (4)  Art/Architectural  Writer.  Ex- 
i  tensive  experience  not  necessary  but 
I  you  will  need  plenty  of  talent  to  meet 
:  present  staff  standards.  Top  salary  and 
I  benefits  available.  Zone  2,  major  met- 
!  ropolitan  area.  Box  1160,  Editor  & 
I  Publisher. 


SPORTS  REPORTER 
'  Solid  dedication  to  sports  writing, 

[  some  writing  experience,  and  the  de¬ 
sire  to  work  under  one  of  the  best 
I  sports  editors  are  the  primary  require¬ 
ments  of  this  position.  38,000  AM  Mid- 
I  west  daily.  Salary  up  to  $200  depend- 
I  ing  on  experience.  5  day  week.  Send 
resume  and  writing  samples  to  Box 
I  1172,  Editor  &  Publisher. 


ASSISTANT 

MANAGING 

EDITOR 

.  .  .  for  well  established, 
prize-winning,  large  daily  in 
Zone  2.  Share  responsi¬ 
bility  for  assignments,  lay¬ 
outs,  administration;  ex¬ 
perienced  “take  charge” 
type  needed.  Salary  open, 
excellent  career  opportuni¬ 
ties  in  an  expanding  com¬ 
pany. 

Box  1212 
Editor  &  Publisher 
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HELP  WANTED 
^^EnrfoRIIAL^ 


HELP  WANTED 
^lEDITORfALr^ 


HELP  WANTED 
'^PRESSROmf^ 


HELP  WANTED 
PUBLIC  RELATIOISS 


AWARD  WINNING  Southeastern  semi-  i 
weekly  needs  productive,  energetic  ' 
sportswriter  NOW.  Some  experience  i 
preferred.  Will  consider  J-schooI  grad-  i 
uate  without  experience.  Send  complete  ' 
details  in  confidence  including  expected  i 
salary.  Box  1223.  Editor  &  Publisher. 


COPY  EDITOR 

Me<lium-sized  daily.  Zone  1,  has  open¬ 
ing  for  experienced  copy  ^itor.  This 
person  might  he  working  for  a  small 
daily  with  little  chance  for  advance¬ 
ment,  hut  with  plenty  of  talent  and 
ability.  The  person  we  arc  looking  for 
wouhl  be  a  candidate  to  move  up  when 
we  have  an  opening.  This  is  an  ex¬ 
cellent  opportunity  with  good  pay  and 
top  fringe  l>enefits.  Write  Box  1220, 
Editor  &  Publisher. 


MEDICAL  WRITER 
AND 

SCIENCE  WRITER 

One  of  the  n.ation’s  largest  East  Coast 
morning  newspai>ers  nec<ls  two  talenteil 
reporters  in  these  S|>ecinli7.e<l  fields. 
Experience  in  me<lical  and  science  re- 
iwrting  is  preferre<l  hut  extensive  re¬ 
porting  background,  goo<l  writing 
ability  and  demonstrated  interest  in 
meilical  or  science  coverage  may  offset 
lack  of  actual  work  in  the  specific 
area.  Please  send  complete  resume  to 
Box  1174,  E<litor  &  Publisher. 

GENERAL  AS.SIGNMENT-public  af¬ 
fairs  reporter  wanted  at  once:  South¬ 
east  location  for  TOPFLIGHT  semi¬ 
weekly  and  university  town  prize  win¬ 
ning  weekly.  Send  complete  details,  in¬ 
cluding  salary  expecte<l.  Box  1224,  Edi¬ 
tor  &  Publisher. 


TOP  FLIGHT  REPORTER  nee<ied  for 
33.000  circulation  AM  daily  in  Zone  4. 
Prefer  someone  in  22-30  age  range 
presently  living  in  this  area.  Looking 
for  reporter  with  proven  ability  and 
g<^l  ideas:  fast,  accurate,  imiuisitive, 
with  punchy,  readable  writing  style. 
Send  resume,  stating  available  date  and 
salary  requirements,  to  Wade  Saye. 
Columbus  Enquirer,  Box  711,  Columbus, 
Ga.  31902. 


EDITOR 

.  .  .  for  growing  New 
York  special  interest 
magazine.  Unusual 
opportunity  for  imagina¬ 
tive  individual  with  solid 
journalistic  skills  to 
plan  and  manage  a 
publication  ir.  its  early 
stages.  Excellent 
company.  Replies  held 
in  strict  confidence  by 
management  consultant. 

Box  1230 
Editor  &  Publisher 


COPY  EDITOR — Capable  professional 
who  can  swing  to  wire  desk  and  ad- 
vance  to  slot  by  January.  1973.  Univer¬ 
sity  city  1. '>9,000  population.  Work  with 
aggressive,  creative  news  s'aff.  Im- 
nnediate  opening.  Salary  dependent  upon 
experience.  Send  resume  to  Gilliert 
Savery,  News  Editor.  Lincoln  Journal. 
P.O.  Box  81699,  Lincoln,  Neb.  eS.'iOl. 

GENERAL  ASSIGNMENT  REPORTER 
for  major  Zone  2  metropolitan  daily. 
Unbiue  opportunity.  Minimum  1-2  years 
reporting  exi)erience.  Resume  and  clip¬ 
pings  to  Box  1216,  Editor  &  Publisher. 

WIRE  EDITOR  sought  by  13,000  cir¬ 
culation  Florida  daily.  Early  morning 
work  hours  but  pleasant  living  on  the 
Atlantic  coast.  Send  resume  and  salary 
requirements  to  Bob  Enns.  Executive 
Editor,  The  News  Tribune,  Ft.  Pierce. 
Fla.  33450. 


SPORTS  EDITOR  for  27,000  upstate  i 
New  York  morning  paper.  Skilled 
writer,  columnist,  desk  experience 
necessary.  Advancement  opportunities 
locally  and  in  group.  Box  1259,  Editor 
&  Publisher. 


EXPERIENCED 

REPORTER 


For  greater  Boston  area 
newspaper.  Minimum  6 
years  solid  news  experi¬ 
ence  (can  include  J- 
school).  Wire  service  and/ 
or  business  reporting 
background  preferred.  Job 
can  lead  to  an  editor’s  po¬ 
sition.  Send  resume  and 
salary  requirements  to 

BOX  1221, 

EDITOR  &  PUBLISHER 


FREELAM-E 


NATIONAL  CATHOLIC  NEWS  .Serv- 
ice  pays  up  to  5  cents  a  word  for  fea¬ 
tures.  includinjj  series,  of  special  in¬ 
terest  to  (licK*esan  weeklies.  Queries  to: 
Patrick  Joyce,  NC  News  Service,  1.312 
Massachusetts  Ave.,  N.VV.,  Washing¬ 
ton.  n.C.  20005. 


LAYOUT -PASTE-IP 

MECHANICAL  LAYOUT  ARTIST, 
experiencetl  in  pnalucing  camera-iea<ly 
newspaper  advertising  layouts  with 
cold-tyjie  and  repro  mat  services.  Must 
l»e  capable  of  volume.  Call  Mr.  Signer 
(R13)  688-8508;  or  write  OKI  S.  Flor¬ 
ida  Ave.,  Lakeland.  Fla.  33803. 


MACHIMSTS 


MACHINIST  WANTED— Must  he  ca- 
pahle  of  maintaining  3  Linotypes  and 
2  electrons.  Also  3  Fairchild  jierfora- 
tors.  Wonderful  opportunity  for  quali¬ 
fied  person.  Union  shop.  Write  Box 
478,  Utica.  N.Y.  13503. 


MAIlSTEyAJSCE 


ASSISTANT  MAINTENANCE  Director 
for  major  Florida  paper.  Will  be  re¬ 
sponsible  for  l)oth  building  and  pro¬ 
duction  maintenance.  Proven  ability  to 
organize,  motivate  and  train  mainte¬ 
nance  staff  requirefl.  Excellent  salary 
and  promotional  opportunities.  Box 
1175,  E<]itor  &  Publisher, 


PRESSROOM 

PRESS  F'OREMAN  for  small  shop  to 
run  4  unit  Goss  Community.  Goo<l  sal¬ 
ary  and  lienefits.  Located  in  northern 
New  Jersey.  Call  Miss  F'elton,  collect; 
(2011  696-4222  or  write  Box  1250,  Edi¬ 
tor  &  Publisher. 

EXPERIENCED  GOSS  PRESSMAN  for 
3  unit  Goss  Clommunity  Press,  going  4 
with  possible  color  head.  Press  located 
within  hours  drive  of  Yellowstone  Na¬ 
tional  Park.  Write  Ron  Lytle,  Box  787. 
Lovell,  Wyo.  82431. 

WANTED:  4  QUALIFIED  Newspaper 
Web  Pressmen.  Scale  days,  $210.35: 
nights.  $215.85.  Increase  of  $9.00  ef¬ 
fective  12/1/72,  further  increases  ef¬ 
fective  every  6  months  to  6/1/74.  Guar¬ 
anteed  .I  shifts  per  week  (35  hours). 
Fringe  benefits  many,  such  as  health 
insurance  for  member  and  family,  life 
insurance,  etc.,  50%  of  cost  paid  by 
company.  Contact:  Pat  Holzhaiier,  604 
Pine  Ave.,  Long  Beach,  Calif.,  90812. 
Telephone:  (213)  435-1161.  References 
required. 


PRESSMAN— Web  offset,  for  6-unit 
Cottrell  B-22.  newspaper  and  commer-  ! 
cial  work.  Permanent  position.  Excel-  j 
lent  vacation,  hospitalization  and  profit  | 
sharing  pension  benefits.  Located  in  | 
sunny  Southwest  university  city.  Call  j 
Mr.  Shroyer,  (505)  243-1381.  or  write  ] 
Newspa|)er  Printing  Cor|)oration,  P.  O. 
Box  25526,  Albuquerque,  N.  M.  87125. 


PRODUCTION 

ASSISTANT  PRODUCTION  MGR.— 
challenging  opportunity  in  major  met- 
lopolitan  area.  Will  participate  in  to- 
tal  pixMluction  management.  Must  he  ; 
exiierience<I  and  have  proven  abilities  , 
to  organize,  train,  direct  and  lead  pro-  , 
duction  staff.  Excellent  salary  and  \ 
promotional  opi>ortunit'es  in  an  ex-  - 
panding  company.  Box  1165,  Editor  &  ! 
Publisher.  i 


PUBLIC  RELATIOISS 

SPORTS  INFORMATION  DIRECTOR: 
Washington,  D.C.  university.  Journal¬ 
ism  degree,  2  years  newspaper  experi¬ 
ence  required.  Resume,  salary  re<iuire- 
ments  to  Box  1197.  Editor  &  Publisher. 

PUBLIC  REL.ATIONS 
ASSOCL4TE 

Recent  journalism  grad  or  1  to  .'S  year 
newsman  for  promising  PR  Post  with 
8335  million  assets  Florida  corporation. 
Primary  requirement  is  writing  experi¬ 
ence  under  deadline  i»ressure.  Ample 
opportunity  for  growth  with  NYSE- 
listefl  firm  that  is  leader  in  its  field. 
Send  copy  samples,  resume,  references 
and  salary  history  to  Box  1241.  Editor 
&  Publisher. 


PRESS  RELATIONS 
Growth  Opportunity 

Leading  manufacturer  has 
immediate  opening  for  ag¬ 
gressive  journalist  or 
press  relations  profes¬ 
sional  with  plastics  indus¬ 
try  or  related  experience. 

Must  be  self-starter  with 
excellent  writing  abilities. 

Exciting  growth  opportuni¬ 
ties  exist  for  this  indivi¬ 
dual  in  all  phases  of  the 
Company’s  news  organi¬ 
zation,  including  plastics. 

Send  resume  and  salary 
requirements  to: 

BOX  1225 
Editor  &  Publisher 

An  Equal  Opportunity 
Employer 


Communications  Assistant 

Second  person  in  a  small  office. 
Fine  opportunity  for  recent  grad 
with  imagination  and  drive  who 
is  a  self-starter.  Good  writing 
and  some  production  knowledge 
of  newspapers  and  magazines 
for  organization  in  law  enforce¬ 
ment  field  headquartered  near 
New  York.  Salary  geared  to  ex¬ 
perience.  Send  resume  to: 

BOX  1211,  Editor  &  Publisher 

An  Equal  Opportunity  Employer,  M/F 


SALES 

COMMERCIAL  PRINTING  Salesman. 
Growing  commercial  printing  depart¬ 
ment  of  daily  newspai>er  in  Ohio  is 
looking  for  a  #2  i>erson.  Must  be 
sharp  and  aggressive  and  have  .a  basic 
knowledge  of  weh-offset  pro<luction. 
Will  1)0  resiionsihle  for  contacting  and 
developing  new  accounts.  Attract've 
salary,  tonus  and  fringe  tonefits  pro¬ 
gram.  Send  complete  resume,  salary 
history  and  requirements  in  confidence 
to  Box  1171,  Editor  &  Publisher. 


ADVERTISING  -  JOURNALISM  in¬ 
structor.  M.A.  University  of  Missouri. 
te.aching  experience,  now  with  major 
Michigan  newspai)er  chain,  h'ghly  mo¬ 
tivated.  Box  1154,  Editor  &  Publisher. 


ADMINISTRATIVE 


Y'OUNGER  MAN  with  strong  manage- 
'  ment  background  seeks  new  challenges 
and  responsibilities  as  general  manager 
for  a  smaller  newspaper  or  assistant  to 
the  publisher  on  a  larger.  Any  area. 
:  Resume  and  references  upon  request. 
!  Replies  strictly  confidential.  Box  1249, 
Mitor  &  Publisher. 


SEEKING  POSITION  as  manager  of 
me<lium  size  daily.  Age  32.  Marrie<I. 
15  years  in  newspa|)er  business.  For¬ 
merly  co-owner  of  weekly.  Have  run 
editorial,  circulation.  comi)Osition  and 
photography  departments ;  also  sold 
advertising.  F'amiliar  with  all  phases 
of  newspaper  operation,  both  letter 
press  and  offset.  Box  987,  Editor  & 
Publisher.  i 

i  GENERAL  ADVERTISING  —  Resort 
‘  anil  Travel  Manager.  25  years  experi- 
,  ence  in  all  departments  in  very  com-  ; 
lietitive  market.  Successful  volume  in¬ 
crease  record  as  general  advertising  ' 
j  manager  and  associate  travel  and  re¬ 
sort  manager.  Enthusiastic,  ambitious,  i 
,  able.  Box  1209,  Editor  &  Publisher.  I 

I  EXPERIENCED  ADMINISTRATOR  all 

I  areas  o|>eration.  Know  photo  comp,  hot 
metal.  Prefer  West  Coast.  F.  P.  Tur¬ 
ner.  2031  Karen,  Burbank,  Calif.  91504  , 
(213)  846-2021.  i 


ADVERTISING  MANAGER  —  Aggres- 
sive,  cost-conscious  with  10  year  proven 
track  record  in  top  spot  seeks  new  chal¬ 
lenge.  Box  1242,  Editor  &  Publisher. 


FM  READY  FOR  MORE  responsibility 
in  newspa|)er  or  broaflcastine  business 
administration.  Male.  37.  BS  in  busi¬ 
ness  administration.  Working  experience 
with  daily  newspai>er,  radio,  cable  TV 
organization  10  years.  4  years  adver¬ 
tising  agency.  Strong  in  accounting 
and  office  management  plus  data  proc¬ 
essing.  Prefer  Zone  5  but  welcome  all 
inquiries  for  resume.  Box  1254,  Editor 
&  Publisher. 


ARTISTS 

MAGAZINE  DESIGN — Desire  creative 
publi(‘ation(s).  Know  typography,  good 
]»hotography.  modern  art  trends.  Ex¬ 
perienced  15  years — e<litorial,  advertis¬ 
ing  layout  and  production.  Zones  3,  4 
or  5.  Box  1184,  Editor  &  Publisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCVLATIOIS _ 

CIRCULATION  MANAGER  up  to  lOOM 
or  assistant  over  lOOM.  Experience  on 
medium  and  metros  covers  Little  Mer¬ 
chants,  Dealers,  Motor  Routes,  Distribu¬ 
tors,  Promotion,  Collections,  Customer 
Service.  Customer  and  Carrier  Insur¬ 
ance,  Matrazines  and  Home  Delivery, 
both  in  city  and  country.  Any  area. 
Resume  and  references  upon  re<iuest. 
Replies  strictly  confidential.  Box  1251, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  j 

CONSULTANT — Professional  in  build-  I 
ing  classified.  30  years  management 
background.  Motivating  staff  with  pro¬ 
jecting,  planning  and  promotion  will 
increase  gross  income  up  to  25%  first 
year.  7,500  to  20,000  circulation  dailies. 
Solid  references.  Box  1194,  Editor  & 
Publisher. 

CLASSIFIED  ADVERTISING  —  19 
years  sales/management  background 
with  the  third  newspaper  in  the  com-  > 
petitive  Boston  (Mass.)  market.  38  | 
years  old.  college  educated,  family  man.  ' 
seeking  management  position  with  large 
or  small  daily/Sunday  offering  promo¬ 
tional  opportunity.  Write  for  resume. 
Box  1236,  Editor  &  Publisher. 


COMPOSING  ROOM 

SUPERINTENDENT  /  FOREMAN; 
Young  man  with  11  years  exiterience 
in  hot  and  cold  type  is  looking  for  a 
job  with  a  challenge  and  future.  1130 
computer  experience.  Presently  compos¬ 
ing  room  superintendent  of  20,000 
daily.  Box  1237,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

AGGRESSIVE  EDITOR.  29.  currently 
employed  in  publishing  field  desires  po¬ 
sition  in  newspaper  advertising  sales. 
Willing  to  learn  all  phases.  BS  in 
Journalism.  Married.  Prefer  Zones  3 
or  5.  Box  1207.  E<litor  &  Publisher. 

ADVERTISING  MANAGER  —  Enjoys 
selling  most  but  is  also  an  able  ad¬ 
ministrator  and  instructor.  Builds 
strong  selling  team.  Excellent  record 
of  increased  dollar  sales  and  sound 
budget  control.  Resume.  Box  1214,  Edi¬ 
tor  &  Publisher. 

ADVERTISING  SALESMAN  —  Large 
metropolitan  competitive  daily,  experi- 
encerl  in  all  classifications.  Excellent 
sales  record.  Prefer  Zone  2.  Bo.x  1203, 
Editor  &  Publisher, 


EDITORIAL 


EDITORIAL  PAGE 
EDITOR 

Former  newsman,  editor, 
48,  BA,  now  Director  Corpo 
rate  Communications  for 
large  NYSE  firm,  wants  to 
return  to  newspaper  field 
as  head  of,  or  part  of,  edi¬ 
torial  page  group.  Strong 
background  in  news, 
sports,  financial,  editorial 
writing.  Considerable  desk, 
make  up  experience.  Mod¬ 
erately  conservative  daily 
in  Chart  Area  3  preferred. 
Resume. 

Box  1252,  Editor  &  Publisher. 


EDITOR  ac  PUBLISHER 


EDITORIAL _  I 

RESCUE  ME!  I'm  in  PR  and  want 
to  be  reporting  again.  Any  offer  con¬ 
sidered.  Box  1198.  Editor  &  Publisher. 

SOUTHEASTERN  MICHIGAN  journal¬ 
ism  position  sought  by  former  trade 
magazine  writer-editor.  J-grad  and 
former  weekly  newspaper  sub-editor. 
Write  Bo.x  1204.  Editor  &  Publisher. 

WIRE,  COPY  EDITOR.  11  years  ex¬ 
perience.  Seek  suburban  New  York, 
Connecticut  slot.  Wed,  live  in  Fairfield 
County.  Box  1210,  Editor  &  Publisher. 

WRITER/EDITOR.  Distinguished  pro 
with  all-around  journalistic  back¬ 
ground,  including  20  years  as  editorial 
writer/ page  editor.  Now  on  editorial 
page  of  major  daily.  Versatility  shown 
in  voluminous  clips — editorials,  feature 
and  opinion  columns,  stories,  in-depth 
reports,  heads,  page  layouts.  Will  con¬ 
sider  associate  ^itorship  of  daily,  edi¬ 
torship  of  weekly.  Or?  Prefer  South¬ 
west  and  California.  Box  1205,  Etlitor 
&  Publisher. 

REPORTER,  22,  small  town  daily, 
seeks  general  assignment  reporting  slot  i 
on  larger  paiwr.  College  e<litor,  BA, 
excellent  grades,  references,  marrie<l.  | 
Box  1123,  Editor  &  Publisher. 


FEATURE,  NEWS  WRITER  suffocat¬ 
ing  on  small  daily.  Talent,  energy  go- 
!  ing  to  pot.  Seek  position  on  hot  daily, 

1  2.1-100,000  circulation.  BA  Journalism, 
Midwestern  university.  2  years  experi¬ 
ence.  In  Zone  7  but  will  move.  Career 
woman.  Box  1114,  Hklitor  &  Publisher.  ■ 


SPORTS  WRITER  seeks  position  on 
Pennsylvania  daily.  Experienced.  Box 
1183,  Erlitor  &  Publisher. 


YOUNGISH  (31)  old  (4  years)  wire 
service  hand  seeks  change  from  state- 
house  politics  and  big  college  football 
routine  to  copy  desk,  general  assign¬ 
ment  on  medium  to  large  metro  out 
of  Midwest.  AB.  MA.  married,  vet. 
Box  1097,  Bklitor  &  Publisher. 

FINANCIAL  NEWS  REPORTER— 10 
years  experience  rewriting,  editing, 
feature  writing,  makeup.  No  stranger 
to  responsibility  or  hard  work.  Box 
1217,  Editor  &  Publisher. 

RE'PORTER — 24,  2  years  experience  in 
all  phases  of  rei>oi-ting.  awarded  N.C. 
Press  Association  Award  in  first  year 
of  work,  desires  work  with  paper  with 
10.000  circulation  or  above.  BA  Eng¬ 
lish,  single,  note<1  for  (piickness  in  ac- 
•luiring  and  writing  news.  Box  1115, 
Editor  &  Publisher. 


MOTORCYCLING  is  big  business.  Writ¬ 
er /Photographer  offers  insight  into 
,  world's  fastest  growing  sport.  Broad 
range  inciudes  sky-diving,  XC  skiing 
<  and  a  broad  range  of  "now”  sports. 
Box  1191.  Editor  &  Publisher. 


:  YOUNG  NEWS  EXECUTIVE.  27,000 
j  daily,  seeks  similar  position  on  larger 
daily.  Creative,  but  cost  conscious.  Ex. 
cellent  record  and  references.  ASNE. 
APME.  Box  1219,  Editor  &  Publisher. 

'  WEEKLY/SMALL  DAILY  —  Mature 
j  editor-manager  with  extensive  news. 

!  general  background  desires  connection 
I  where  local  news  development,  goodwill 
building  are  important.  Alert,  active. 

!  thorough,  completely  dei>enda)i1e;  works 
i  well  with  staff,  public.  Will  relocate. 

'  South,  far  West  preferred.  EDITOR. 
P.O.  Box  68,  Grenada,  Miss.  38901. 

I  TEXAS  Editor/ Writer  with  two  small 
I  children  who  want  to  move  to  Texas, 
j  Age  37.  Wire  services,  all  desks  news- 
!  paper.  Efficient,  (iuick.  and  hardwork- 
!  ing.  Willing  to  trade  effort  and  talent 
I  for  important  job  with  your  organiza- 
I  tion.  MAs  Journalism  and  English. 

Available  September.  Box  1255,  Erlitor 
I  &  Publisher. 

I  WARE.  All-around  competent  lady,  22. 
B.  Murdock,  1604  Park  Ave.,  Apt.  5, 
Baltimore,  Md  21217.  Tel:  728-7530. 

1  BALTIMORE  -  D.C.  AREA  -  DELA- 

for  August  19,  1972 


EDITORIAL 

WILLING  WORKER,  experienced  re¬ 
porter,  good  writer  seeks  permanent 
position.  Box  1228,  Editor  &  Publisher. 


DESKMAN,  32,  six  years  experience 
on  rim.  in  slot,  wire  desk,  layout;  any 
zone.  Box  1226,  Editor  &  Publisher. 


REPORTER-EDITOR  for  15  years 
wants  desk  job  in  Zone  2.  AB  English. 
Best  courthouse,  police,  schools,  fea¬ 
tures  exper'ence.  Good  copyreader, 
heads  man.  Prefers  metropolitan  area. 
Box  1231,  Editor  &  Publisher. 


NEWS  EDITOR  on  suburban  twice- 
weekly  tabloid  seeks  similar  position  in 
Boston  area.  Box  1233,  EJditor  &  Pub¬ 
lisher. 


TRIAL  REPORTER,  extensive  experi¬ 
ence  covering  major  state  and  federal 
court  cases  for  large  metro  PM.  seeks 
same  jwsition  in  Zone  2  or  9.  Mar-  i 
rie<l,  30.  award-winning  and  eager.  ' 
Box  1238.  Editor  &  Publisher. 


EXPERIENCBX)  EDITOR.  30.  avail¬ 
able  immediately  for  position  in  gun- 
travel-hobby-outdoor  field.  Strong  fire¬ 
arms.  camping  background.  Samples  of 
publisherl  freelance  material,  resume 
sent.  Mick  Scheib,  Yale,  Iowa  50277. 


WELL-EDUCATED  young  woman,  3 
years  wire  service  and  sick  of  automa¬ 
tion.  seeks  return  to  Eastern  daily  in 
features,  women’s  news  or  the  arts. 
Want  responsibility  and  diversity.  Will 
consider  copy  editing  with  some  writ¬ 
ing.  Box  1185.  Editor  &  Publisher. 

SEASONED  PRO.  20  years  solid  ex- 
T>erience  on  Metro  AMS  in  everything 
from  police  beat  to  slot,  seeks  ’ob 
where  (luality.  content  count.  Box  1227, 
Editor  &  Publisher. 


PHOTOGRAPin _ 

YOUNG  PHOTOGRAPHER— 23.  seeks 
educational  experience  with  newspa- 
I  per.  Will  relocate.  Box  1222,  Editor  & 

'  Publisher. 

I  22  YEAR  OLD  prize-winning  Univer- 
■  sity  of  Missouri  photojournalism  grad¬ 
uate  (August  1972)  seeking  good  photo 
opportunity  with  picture  orientated 
:  publication.  Has  4  years  experience  on 
:  4  newspai)ers  (2  internships)  and  will 
go  anywhere.  P.  K.  Weis,  137  Thomp- 
[  son,  Moberly,  Mo.  65270. 


PRODVCTION _ 

!  PRODUCTION  ORIENTED  composing 
room  superintendent,  early  40’s,  experi- 
I  enced  in  hot  type,  photocomposition. 
I  computer,  camera,  labor  problems,  de- 
^  sires  challenging  job  as  Composing 
Superintendent  or  Production  Manager. 
Box  1188,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
Young,  enthusiastic,  self-starter  with  a 
solid  background  of  accomplishments. 
Experienced  in  latest  technology  and 
conversions.  For  resume  write  Box 
1229,  Editor  &  Publisher. 


TECHNICIAN-PRINTER  with  photo¬ 
comp  maintenance  experience;  FCC 
Commercial  2nd  Class  License,  grad¬ 
uate  of  National  Radio  Institute,  ITU 
Training  Center.  Resume  available  to 
Midwest  prospects.  Box  1245,  Editor  & 
Publisher. 


'  AGGRESSIVE  (Young,  married)  work, 
er  with  12  years  experience  desires  to 
advance  into  supervisory.  Versatile  in 
I  the  latest  offset  and  press.  References. 
:  Consider  any  area.  Box  1202.  Editor  & 
j  Publisher. 


TWENTY  YEARS  EXPERIENCE  in  , 
general  assignment,  feature  and  in-  ' 
vestigative  reporting.  AP  contact.  | 
ohotagraphy.  some  editing  and  PR. 
Hard  working,  civic-minde<l  reporter 
with  drive  and  initiative  wants  to  re¬ 
locate.  Am  employed  medium  sized 
daily.  Available  interviews  Aug.  27- 
Sept.  4.  Prefer  Zones  1-4.  Box  1153, 
Editor  &  Publisher. 


PHOTOGRAPHY 


PHOTOGRAPHER— 22.  BA  UCLA.  4 
years  with  Daily  Bruin,  last  2^/6  years 
as  chief  photographer.  Willing  to  do 
layout  and  learn  reporting.  Anywhere. 
Box  1096,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

EDITOR  with  14  years  magazine-news- 
paper  experience,  mostly  in  Washing¬ 
ton.  D.C.  area,  seeks  shift  to  college 
information/publications  director  i)Ost. 
Box  1196,  Editor  &  Publisher. 


SALES 

I  NATIONALLY-KNOWN  highly  quali- 
fied  sales  manajirer  of  major  supplier  of 
t  circulation  premiums  and  promotions 
I  seeking  new  affiliation.  Over  20  years 
i  experience.  Capable  of  selling  your 
j  product  or  service  to  all  management 
‘  levels.  Box  1179»  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  iocation  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Weaning  the  tv  babies 


The  first  project  of  national  scope 
aimed  at  weaning  5-to-lO  year  olds  from 
a  steady  diet  of  television  fare  onto  a 
more  substantial  menu  of  the  printed 
word  will  be  launched  next  Saturday, 
Aug.  26.  It  is  the  weekly  Mini  Page,  a 
four-page  weekly  tabloid,  with  editorial 
material  prepared  for  that  age  group  to 
develop  an  early  reading  habit. 

The  Newspaper  in  the  Classroom  pro¬ 
gram  of  the  ANPA  Foundation,  launched 
in  the  late  ’50s,  was  sponsored  by  362 
newspapers  in  the  U.S.  and  Canada  last 
year  and  reached  almost  five  million  stu¬ 
dents  in  33,500  secondary  schools. 

The  Mini  Page  idea  is  to  attract  young¬ 
sters  to  newspapers  and  get  them  inter¬ 
ested  in  newspapers  at  an  early  age — 
develop  the  newspaper  reading  habit  ear¬ 
ly- 

Betty  Debnam,  a  former  first  grade 
teacher  with  experience  as  an  advertising 
copy  writer,  launched  the  Mini  Page  in 
the  Raleigh  News  and  Observer  and  the 
Charlotte  News  three  years  ago  writing 
the  editorial  material  and  preparing  ad¬ 
vertising  copy.  It  met  with  such  success 
that  teachers  in  Raleigh  and  Charlotte 
schools  were  using  the  page  as  a  class¬ 
room  aid  buying  8,000  copies  a  week  at  a 
penny  apiece.  E&P  reported  March  20, 
1971,  that  Miss  Debnam  was  then  offering 
it  to  editors  around  the  country. 

MSC  Features,  Inc.,  was  formed  in 
October  that  year  to  market  and  dis¬ 
tribute  the  Mini  Page.  It  was  organized 
by  Owen  Landon,  Jr.,  president,  and  Ted 
Rathbone,  vicepresident,  as  a  subsidiary 
of  Mathews,  Shannon  &  Cullen,  Inc., 
newspaper  representatives.  Miss  Debnam 
is  preparing  the  editorial  and  some  of  the 
advertising  materials. 

The  Landon-Rathbone  announcement 
(E&P  May  27,  1972)  said  they  expected  to 
start  the  school  year  with  3,000,000  circu¬ 
lation.  They  weren’t  optimistic  enough.  A 
month  ago  they  told  E&P  they  had  more 
than  100  newspapers  signed  up  with  7,- 
000,000  circulation,  and  a  week  before 
lauching,  the  figure  has  risen  to  8,000,- 
000. 

The  company  is  supplying  in  mat  form 
or  repro  proof  free  editorial  materials 
and  copyrighted  advertising  art  for  20 
classifications  of  retail  business  for  use  by 
the  local  paper.  The  newspaper  must  pub¬ 
lish  the  Mini  Page  on  an  anchored  day  for 
52  weeks  and  reserve  to  MSC  Features 
two  units  of  space  in  each  section,  each 
equal  to  one-sixth  of  a  tabloid  page,  for 
national  copy.  The  national  copy  funds  the 
operation.  The  newspaper  has  available 
five  one-sixth  page  units  to  sell  locally. 
Pages  are  arranged  so  that  editorial 
blocks  of  copy  are  of  the  same  size  as 
advertising  units  and  are  interchangeable. 

The  success  of  the  Mini  Page  in 
Raleigh  and  Charlotte  is  well  known.  It 
should  be  just  as  successful  nationally 
appealing  to  editors  and  advertising  men 
on  newspapers  large  and  small.  MSC  re- 
poi'ts  newspapers  vary  in  size  from  3,500 
daily  circulation  up  to  700,000  in  some  of 
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the  largest  markets.  Half  the  total  circu¬ 
lation  is  in  the  top  20  markets. 

Maybe  some  day  the  youngsters  of  this 
country  will  ask  each  other  if  they  read  a 
certain  story  not  whether  they  watched  a 
certain  program. 

• 

Sabine  is  appointed 
journalism  director 
for  U.  of  Iowa  school 

Gordon  A.  Sabine,  who  has  headed  jour¬ 
nalism  instruction  at  two  universities,  will 
be  the  director  of  the  University  of  Iowa 
School  of  Journalism. 

Sabine  is  on  leave  from  Michigan  State 
Univex'sity  to  serve  as  special  assistant  to 
the  president  of  Illinois  State  University 
at  Normal.  He  wdll  assume  full  adminis¬ 
trative  direction  of  the  Iowa  school  Octo¬ 
ber  1,  succeeding  Professor  Malcolm  Mac- 
Lean,  first  George  Gallup  Research  Pro¬ 
fessor  at  Iowa  and  head  of  journalism 
since  1967.  Dr.  MacLean,  who  asked  some 
months  ago  to  be  relieved  of  administra¬ 
tive  responsibility,  will  continue  teaching 
and  research. 

A  former  “printer’s  devil,”  reporter, 
copyreader  and  editor  on  the  Lynchburg 
(Va.)  Daily  News  and  the  Wisconsin 
State  Journal  at  Madison,  Sabine  holds 
bachelor’s  and  master’s  degrees  in  eco¬ 
nomics  and  journalism  from  the  Univer¬ 
sity  ot  Wisconsin.  He  earned  the  Ph.D. 
degree  in  political  science  at  the  Universi¬ 
ty  of  Minnesota  in  1949. 

Sabine  taught  at  the  University  of  Kan¬ 
sas  and  at  Minnesota  before  his  appoint¬ 
ment  to  the  journalism  faculty  of  the 
University  of  Oregon.  He  was  subsequent¬ 
ly  dean  of  the  Oregon  School.  In  1955  he 
was  named  to  head  journalism  instruction 
at  Michigan  State  and  assigned  to  estab¬ 
lish  a  College  of  Communication  Arts,  of 
which  he  then  served  as  dean.  Since  that 
time  he  has  served  MSU  in  administrative 
assignments. 


DPI  names  2  veeps, 
announces  transfers 

The  election  of  two  new  vicepresidents 
at  United  Press  International  headquar¬ 
ters  was  announced  August  17  by  Roder¬ 
ick  W.  Beaton,  president. 

H.  Calvin  Thornton,  now  Central  Divi¬ 
sion  manager  in  Chicago,  was  elected 
vicepresident-marketing,  and  will  direct 
UPI’s  sales  and  marketing  operations. 

James  F.  Darr,  general  manager  of 
communications  since  1964,  was  elected 
vicepresident-communications.  His  former 
title  of  general  manager  was  discontin¬ 
ued. 

Donald  J.  Brydon,  vicepresident  and 
general  manager  for  Asia  for  the  past  six 
years,  will  transfer  from  Tokyo  to  Chica¬ 
go  to  become  Central  Division  manager, 
succeeding  Thornton. 

Robert  E.  Page,  Northeastern  Division 
manager  in  Boston,  was  appointed 
vicepresident  and  general  manager  for 
Asia,  replacing  Brydon.  He  will  be  based 
in  Hong  Kong. 

William  B.  Ketter,  Central  Division 
business  manager  at  Chicago,  moves  to 
Boston  as  Northeastern  Division  manag¬ 
er,  succeeding  Page. 

• 

Bohning  among  winners 
of  lAPA  awards  for  ’71 

The  Inter  American  Press  Association 
announced  the  winners  of  its  journalism 
awards  for  1971.  They  are: 

Don  Bohning,  Latin  American  editor 
of  the  Miami  Herald; 

Arturo  Fontaine,  editorialist  on  El 
Mercurio,  Santiago,  Chile; 

Arturo  Uslar  Pietri,  editor  of  El  Na- 
cional,  Caracas,  Venezuela; 

Juan  R.  Quinones,  a  reporter  for  El 
Caribe,  Santo  Domingo; 

Alberto  Mora  Olivares,  a  cartoonist  on 
La  Prensa,  Managua; 

Eduardo  Comesana,  a  photographer  for 
the  weekly  Siete  Dias  Ilustrados,  Buenos 
Aires. 

Bohning  won  the  lAPA-Tom  Wallace 
Award  for  the  general  excellence  of  his 
reporting  on  Latin  America,  including  an 
exclusive  on  a  plot  against  the  govern¬ 
ment  of  Costa  Rica. 
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Aerial  view  near  Waltham,  Mass. 

NEWSPAPER-READING  NEW  ENGLAND*S  GOLDEN  ARC  OF  SCIENCE  AND  INDUSTRY 

Eight  lanes  of  superhighway  circling  Boston— When  Route  128  was  building  in  the  early  50’s,  some  people  thought 
it  a  useless  extravagance.  Then  in  1954,  M.I.T.  set  up  a  special  electronics  research  lab  at  Lincoln  to  develop  defense 
systems  against  nuclear  attack,  and  soon  detractors  changed  their  tune.  Drawn  by  this  scientific  concentration— plus 
available  sites,  skilled  labor  and  convenient  transportation— firms  from  all  over  the  nation  began  to  locate  new  research 
centers  and  plants  along  the  route.  By  1967,  over  550  companies  were  established  on  128,  employing  over  55,000. 

Route  128  still  building  all  along  the  Zinc —Headquarters  for  two  big  food  companies,  a  plant  building  turbines,  re¬ 
search  and  factory  units  for  several  computer  firms— these  are  among  new  additions  on  128.  They’re  part  of  the  reason 
why  New  England  construction,  income  and  retail  sales  still  lead  all  U.S.  regions.  And  that’s  why  New  England  daily 
newspapers— with  near-saturation  home  coverage— are  far  and  away  the  nation’s  best  advertising  buys. 


Advertising  gets  results  in  these  leading  New  England  newspapers: 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Hartford  Times  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 
Springfield  Republican  (S) 
Taunton  Gazette  (E) 
Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Angus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 


MASSACHUSETTS 


Before  the  Cleveland  Browns 
kick  off  Saturday  — 
there’ll  he  more  music  than  just 
the  Star  Spangled  Banner. 

Every  year  for  the  last  ten  years,  the  Cleve¬ 
land  Press  and  the  Cleveland  Browns 
have  co-sponsored  a  pre¬ 
season  football  double- 
header  in  Cleveland 
Stadium. 

Part  of  the  money  raised 
goes  to  the  Press  Helping 
Hand  Fund,  which  helps  Cleve¬ 
land's  needy  at  Christmastime. 

This  year,  the  second  half  of  the 
doubleheader  will  be  the  Cleve¬ 
land  Browns  vs.  the  Minnesota 
Vikings. 

And,  for  a  change,  the  first  half 
will  be  not  football  but  music; 
the  1 05-member  Cleveland  Orch¬ 
estra  under  the  direction  of  Lorin 
Maazel.  with  guest  artists  Ella 
Fitzgerald.  Tony  Bennett,  and 
Doc  Severinsen. 

Miss  Fitzgerald  is  regarded  as  the 
First  Lady  of  Song,  Bennett  is  a  popular 
TV  and  recording  star,  and  Severinsen  is 
a  great  trumpet  player— and  mod  dresser 


—on  the  Johnny  Carson  Show. 

Of  course,  the  Cleveland  Orchestra  is 
world-famous. 

When  the  music’s  over,  the  Browns  will 
take  the  field  against  the  Vikings,  even 
more  powerful  this  year  with  the  ad¬ 
dition  of  Fran  Tarkenton  and  rookie 
running  back  Ed  Marinaro. 
And  if  that’s  not  excitement 
enough,  between  halves  of  the 
football  game  there’ll  be  the 
traditional  fireworks  display. 
Shortly  before  mid¬ 
night  the  fans  will  leave 
for  home,  having 
had  a  great  ex¬ 
perience  and 
having  helped 
a  worthy 
cause. 

For  the  Cleveland 
Press— as  for  all 
Scripps-Howard  newspapers— it  shows 
there’s  more  to  serving  the  people  than 
just  printing  the  news. 
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